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We'll  always  take  care  of  Mom  and  Pop...  because  they've  always  taken  care  of  us. 

MfIRKETEER 


BROOKLYN,  MANHATTAN.  STATEN  ISLAND 


2625  East  14th  Street,  Brooklyn,  N.Y.  •  718-934-7676 
Larry  Ross  Weinberger,  Publisher/President 


The  Marketeer  has  enjoyed  great  success  with  major 
advertisers  but  we  haven't  lost  sight  of  the  heart  and  soul 
of  our  business,  the  Mom  and  Pop  retailers  that  line  the 
streets  of  Brooklyn,  Staten  Island  and  Manhattan.  We've 
been  taking  care  of  the  neighborhood  merchants  since 
1978  and  our  success  story  has  been  a  joint  venture.  Their 
ads  and  diversity  of  values  and  services  have  helped  us 
attain  an  unparalleled  level  of  readership...  and  they  reap 


the  benefits.  We  always  take  the  time  to  learn  our 
customers  business  no  matter  how  big  or  small.  We 
help  them  build  it  through  a  variety  of  products  and 
services  from  our  weekly  papers,  to  our  direct  mail 
coupon  programs  and  saturation  door  to  door 
distribution.  That's  why  local  and  major  retailers  alike 
look  to  us  to  cover  their  neighborhoods  in  a 
neighborly  way. 
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OLYMPIAN 


Sturdy  frame  delivers 

YEARS  OF  LOW  MAINTENANCE 
,AND  DURABLE  PERFORMANCE, 

Smooth  operating 

STACKING  SECTION  STACKS 
BROADSHEET  AND  TABLOID 
FORMATS  EFFICIENTLY  AT 
PRESS  SPEED, 

Easy-to-use  touch  screen 

CONTROLS  PROVIDE  FASTEST 
MAKE-READY  AND  CHANGE 
OVER  IN  INDUSTRY, 

Heavy-duty  turntable 

HAS  THREE-PUSHER  DESIGN 
FOR  MAXIMUM  RELIABILITY 


The  Olympian 

IS  AN  EASY-TO-USE, 
HIGH-PERFORMANCE. 
LOW-MAINTENANCE 
STACKER. 

Benefit  from  the 

SAME  COMMITMENT 
TO  QUALITY. 
INNOVATIVE  DESIGN. 
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MANUFACTURING 
THAT  HAS  MADE 

Sheridan® 
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1  -800-222-4900 


Ext.  5272 


Sheridan  Systems' 

4900  Webster  Street  •  Dayton,  Ohio  4541«)  •  Phone:  513-278-2651  •  FAX  513-274-5719 
A  Division  of  AM  International 
Sheridan  Systems  .IS  IS0900V  certified 


AND  DURABILITY, 

Single  electrical 

ENCLOSURE  DELIVERS 
GREATER  RELIABigTY 
AND  EASIER  SERVICING, 


For  more  information 

AND  A  FREE  BROCHURE.  . 

CALL  Sheridan  Systems''*  today 


Romance  Meets  Real  Life 
in  One  of  the 

Most  Po|)ular  Strips  in  the  Comics 


Armstrong  will  tour  cities  across  the  U.S.,  including  Detroit,  New  York, 
Atlanta,  Washington  D.C.  and  Chicago,  to  meet  readers  and  sign  copies 
of  the  book. 


Millions  of  readers  see  themselves  in  the  charming  romance  and  healthy 
reality  of  Jump  Start  every  day.  To  sample  the  strip  for  your  comics 
pages,  please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500.  ^ 

United  Media 

United  Feature  Syndicate 

_ ,  Newspaper  Enterprise  Association  11^  9^ 


Robb  Armstrong's  Jump  Start  is  a 
wonderful  commentary  on  marriage  and 
love  and  a  positive,  authentic 
portrayal  of  middle-class  African 
Americans  —  a  mix  that  can't 
be  found  anywhere  else  in  the 
comics. 


This  month,  HarperPerennial 
publishes  Jump  Start:  A  Love 
Story,  Armstrong's  first 
graphic  novel,  that  tells  the 
touching  story  of  how  Joe  and 
Marcy  first  met  —  from  their 
mutual  crush  at  16  through  the 
delivery  of  their  daughter  Sunny 
in  a  Yugo  during  a  traffic  jam. 


CALENDAR 


FEBRUARY 

25-21  Association  of  National  Advertisers 

Advertising  Management  Conference,  Westin 
LaPalma,Tucson,Ariz. 

25- 28  Inland  Press  Association  Key  Executives  Conference, 

Registiy'  Resort,  Naples,  Fla. 

29-3/3  Mid-Atlantic  Newspaper  Advertising  and  Marketing 
Executives  Winter  Meeting,  Crowne  Plaza  Resort, 
Hilton  Head  Island,  S.C. 

MARCH 

1- 3  Mississippi  Valley  Classified  Advertising  Managers 

Association  Convention,  Drake  Hotel,  Chicago 

2- 6  Suburban  Newspapers  of  America  Publishers 

Conference,  Innisbrook  Hilton, Tarpon  Springs,  Fla. 

3- 6  Newspaper  Association  of  America  Co-op 

Conference,  J.W.  Marriott  Hotel,  Houston 
3-8  Newspaper  Association  of  America  Newspaper 

Operations  SuperConference,  Doral  Ocean  Beach 
Resort,  Miami  Beach,  Fla. 

10-12  Southern  Newspaper  Publishers  Association 
Newspaper  Operations  Conference  and  Trade 
Show,  Clarion  Plaza,  Orlando,  Fla. 

14-16  Independent  Free  Papers  of  America  Aimual  Spring 
Conference,  Holiday  Inn,  San  Antonio,Texas 
16-19  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Camino  Real,  San  Jose,  Costa  Rica 

20- 22  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  Washington  on  Capitol 
Hill,  Washington,  D.C. 

24- 27  International  Press  Institute  World  Congress  and 

General  Assembly,  Jerusalem 

26- 28  America  East  Newspaper  Conference,  Hershey 

Lodge  and  Convention  Center,  Hershey,  Pa. 

27- 29  Illinois  Press  Association  Advertising  &  Marketing 

Conference,  Holiday  Inn  City  Center,  Peoria,  III. 

APRIL 

14-17  International  Newspaper  Marketing  Association 
Convention,  Banff  Springs  Hotel,  Banff,  Alberta 
16-19  American  Society  of  Newspaper  Editors 

Convention,  J.W.  Marriott  Hotel, Washington,  D.C. 

21- 24  Newspaper  Purchasing  Management  Association 

Conference,  Ritz-Carlton,  Houston,Texas 

25- 27  Tennessee  Press  Association  Advertising/Circulation 

Conference,  Sheraton  Music  City,  Nashville 

26- 27  Southeastern  Advertising  Publishers  Association 

Conference,  Terrace  Garden  Inn,  Atlanta 

28- 5/1  Newspaper  Association  of  America  Publishers 

Convention,  Waldorf-Astoria  Hotel,  New  York 
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E&V's  Phillips 
Named  To  LAJC 
Advisory  Board 

QOUN  PHILLIPS,  co-publisher  of  Editor  &  Publisher 
m&azine,  has  been  appinted  to  the  advisory  board 
o^ie  Latin  American  Journalism  Center. 

'  "  Phillips  recently  returned  from  the  first  organiza¬ 
tional  meeting  held  in  Panama  City,  where  the  cen¬ 
ter  is  located. 

The  LAJC,  which  began  its  operations  in  May 
1995,  has  become  the  training  arm  of  the  Latin 
American  Journalism  Program. 

It  provides  training  to  practicing  Latin  American 
journalists  through  seminars  and  workshops,  and 
conducts  in-newsroom  training  for  newspaper,  radio 
and  TV  personnel  in  various  Latin  and  Central 
American  countries. 

Operation  of  the  center  is  partially  funded  by  an 
endowment  created  by  media  owners  in  Latin 
America.  1.  Roberto  Eisenmann  Jr.,  founder  and  for¬ 
mer  president  of  La  Prensa  in  Panama,  is  the  chair¬ 
man  of  the  center’s  advisory  board. 

Impartial  Chuck? 

ETfRAN  NEW  YORK  City  NBC  anchor  Chuck 
Scarborough  shocked  media  observers  recently 
%vfhen  it  was  revealed  that  he  donated  $1,000  to 
^|>residential  hopeful  Steve  Forbes’  campaign  —  and 
then  interviewed  him  on  the  air  days  later. 

Responding  to  widespread  questions  about 
whether  Scarborough’s  credibility  as  a  reporter  is 
damaged,  NBC  admitted  it  had  “made  a  mistake  in 
allowing  Chuck  Scarborough  to  make  political  con¬ 
tributions.” 

Scarborough,  who  also  has  attended  a  Forbes 
fund-raiser,  acknowledged  the  appearance  of  a  con¬ 
flict  of  interest.  In  a  statement  he  said,  “Journalists 
must  draw  a  careful  line  between  their  private  p)olit- 
ical  activities  and  their  professional  obligation  to  be 
impartial.” 

He  also  vowed  not  to  do  any  more  original 
reporting  on  the  presidential  campaign.  Instead, 
Scarborough  will  only  read  introductions  to  other 
reporters’  campaign  segments. 


ADL  Honors 
Zuckerman 

^PE  ANTI-DEFAMATION  League  has  awarded 
fdortimer  Zuckerman,  publisher  of  the  New  York 
'^paily  News  and  US.  News  &  World  Report,  with  its 
Hubert  H.  Humphrey  First  Amendment  Freedoms 
Prize. 

Zuckerman  was  honored  for  his  “outstanding  con¬ 
tributions  to  the  field  of  journalism.” 
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McCormick 
awards  grants 

The  ROBERT  R.  McCormick  Tribune 
Foundation’s  Journalism  Program 
awarded  1 1  grants  totaling  more  than 
$3  3  million  to  journalism  and  free 
press  groups  in  1995. 

Grants  were  received  by:  the  Robert 
C.  Maynard  Institute  for  Journalism 
Education.  Oakland,  Calif.,  $900,000  for 
three  years;  the  Center  for  Foreign 
Journalists,  Reston,Va.,  $600,000  for 
three  years;  the  American  Society  of 
Newspaper  Editors  Foundation,  Reston, 
Va.,  $600,000  for  two  years; 

Investigative  Reporters  and  Editors, 
Columbia,  Mo.,  $544,000  for  three 
years;  Fund  for  Peace,  New  York,  N.Y., 
$200,000  for  two  years;  and 
Northwestern  University,  Medill  School 
of  Journalism,  $  1 58,000  for  one  year. 

Also;  the  Inter  America  Press 
Association  Technical  Center,  Miami, 

Fla.,  $150,000  for  one  year,  the 
Committee  to  Protect  Journalists,  New 
York,  N.Y.,  $60,000  for  one  year;  Kemal 
Kurspahic,  former  editor  of  the  Sarajevo 
daily  Oslobodjenje  now  on  a  fellowship 
in  the  U.S.,  $60,000  for  one  year;  the 
World  Press  Institute,  St.  Paul,  Minn., 
$37,000  for  one  year;  and  the  Arthur  F. 
Bums  Fellowship  Program,  Reston,  Va., 
$10,000  for  one  year. 

Body  of 
USA  Today 
staffer  found 

The  body  of  ?l  USA  Today’  employee 
mis.sing  since  August  was  found  in 
the  French  Alps. 

Authorities  said  he  had  fallen  to  his 
death  in  a  hiking  accident. 

A  villager  walking  in  the  mountainous 
area  near  Septmoncel,  about  15  miles 
northwest  of  Geneva  discovered  the 
remains  of  Steve  Garment,  54,  of 
Arlington,  Va. 

Police  said  the  body  was  badly  decom¬ 
posed  but  that  authorities  easily  identified 
Garment  by  identification  he  was  carry¬ 
ing. 

Garment  apparentl)'  fell  of  a  cliff  and 
died  of  his  injuries  while  hiking  alone  last 
Aug.  7,  police  said. 

Authorities  had  oi^anized  several 
unsuccessful  searches,  hampered  first  by 


dense  foliage  that  had  concealed  the 
body  and  later  by  snowfall. 

Garment,  a  12-year  employee  of  USA 
Today,  ■W2&  the  newspaper’s  administra¬ 
tive  coordinator  for  graphics  and  photog¬ 
raphy  at  the  time  of  his  death.  His  French 
wife,  Genevieve,  planned  to  return  to  the 
United  States  for  the  funeral.  —  AP 

CPJ  condemns 
press  bombing 

The  COMMITTEE  to  Protect 
Journalists  has  condemned  the 
recent  bombing  of  a  press  center  in 
Algiers  which  killed  18  people  and 
injured  more  than  50. 

CPJ  said  that  at  least  three  journalists 
were  killed. 

CPJ  also  called  upon  the  Algerian 
government  to  revoke  its  recent  order 
which  requires  newspaper  editors  to 
submit  accounts  of  terrorist  incidents 
to  a  government  censor. 

Three  journalists  with  Le  Soir 
d’Algerie  were  killed  when  the  car 
bomb  exploded  outside  the  Maison  de 
la  Presse  Tahar  Djaout. 

No  group  has  claimed  responsibility, 
but  Islamic  fundamentalist  rebels  are 
presumed  responsible,  CPJ  said.  The 
Armed  Islamic  Group  has  claimed 
responsibility  for  the  murder  of  a  num¬ 
ber  of  journalists  in  Algeria. 

Libel  damage 
awards  jump 

Damages  AWARDED  in  Ubel  and 
privacy  cases  against  the  media 
have  risen  significantly  during  the  past 
two  years,  according  to  the  Libel 
Defense  Resource  Center  (LDRC),  a 
New  York  City  information  clearing¬ 
house. 

Overall,  damage  awards  in  1994  to 
1995  were  lower  than  the  record 
results  LDRC  reported  for  1990  to 
1991,  according  to  the  study. 

“Although  there  were  fewer  mega¬ 
verdicts  —  $10  million  or  more  —  in 
the  1994  to  1995  study  than  in  the 
record-setting  1990  to  1991  period,  the 
median  award  in  1994  to  1S)95  was 
almost  as  high  as  in  19SK)  to  1991  and  it 
was  three  times  the  media  award  in 
1992  to  1993,”  said  executive  director 
Sandra  Baron. 


St.  Pete  to  host 

presidential 

debate 

The  ST.  PETERSBURG  Times  will 
help  host  the  second  1996  presiden¬ 
tial  debate  in  early  October. 

St.  Petersburg  was  chosen  by  the  non¬ 
profit,  nonpartisan  Commission  on 
Presidential  Debates. 

The  90-minute  presidential  debate  is 
the  first  one  that  was  ever  held  in 
Florida. 

“The  debate  is  good  for  both  our 
community  and  for  our  newspaper,”  said 
executive  editor  PaulTash. 

“ . . .  Getting  information  to  people  is 
what  we  do.  Public  debate  is  part  of 
that.” 

First  Amendment 
law  group 
forms  in  Pa. 

Montgomery  mccraken  waker 

&  Rhoads,  a  Philadelphia  law  firm, 
has  formed  a  First  Amendment  and 
media  law  practice  group. 

Joyce  S.  Meyers,  a  partner  in  the  liti¬ 
gation  department,  chairs  the  new 
group.  Members  include  David  H. 
Marion,  former  chancellor  of  the 
Philadelphia  Bar  Association  and  the 
firm’s  vice  chairman  and  co<hair  of  the 
litigation  department,  and  Jeremy  D. 
Mishkin,  vice  chairman  of  the  litigation 
department. 

The  group  will  represent  radio  and 
television  broadcasters,  metropolitan 
daily  and  weekly  newspapers,  trade 
publications,  cable  companies,  maga¬ 
zines,  newsletters,  directory  publishers, 
and  online  media. 

50th  anniversary 
for  Fla.  paper 

The  northwest  FLORIDA  Daily 
News  in  Fort  Walton  Beach  celebrat¬ 
ed  its  50th  anniversary  earlier  this 
month  by  publishing  a  special  168-page 
edition. 

The  edition  consisted  of  the  usual 
four  sections  of  the  daily  newspaper, 
plus  a  128-page  souvenir  section  titled 
“50  years  and  counting.” 

February  24, 19S)6  ■  EditOT  &  Pcbusher  3 


Editor 


THE  FOURTH  ESTATE 


PAGE  24 


February  24,  1996 


24 

Book  Reviews 


56 

Shop  Talk  At  Thirty 

A  Salesperson ’s  View  From 
The  Buying  Side 


SECTIONS 


NEWS 


The  Leading  Edge 

Newspapers  And  The 
Telecom  Law 


6 

Editorial 


7 

Letters  to  the  Editor 


Newspaperdom 


15 

stock  Tables 


DEPARTMENTS 

2 

Calendar 


8 

Covering  Executions 

Reporters  discuss  their  recent  coverage  of  death  by  hang¬ 
ing,  lethal  injection  and  firing  squad 

10 

Papers  Wont  Name  Sex  Killer 

Some  NJ.  newspapers  say  they  will  wait  for  court  ruling 
before  identifying  parolee  who  served  time 

11 

Bewildered  By  The  Media 

Focus  groups  say  too  much  of  what  the  news  media  con¬ 
vey  is  endless  dirt  and  gossip 

12 

Covering  Election  Campaigns 

The  bottom  line,  according  to  the  Center  for  Media  and 
Public  Affairs,  is  all  the  complaints  seem  to  get  repeated, 
because  the  coverage  doesn’t  seem  to  get  any  better 

14 

Suicidal  Course 

New  York  Times  managing  editor  Eugene  Roberts  blasts 
newspaper  chains;  says  cutting  back  on  news  content 
and  staffs  could  bring  on  their  demise 

16 

Farrakhan  Honored 

Black  newspaper  publishers  name  the  Nation  of  Islam 
leader  “Newsmaker  of  the  Year” 

19 

A  Break  With  Tradition 

St.  Paul  Pioneer  Press  discontinues  running  editorials 
on  a  daily  basis 


i  PAGE  12 
24, 1996 


18 

Newspeople  in  the 
News 

20 

Legal 

Court  awards  back  pay  to 
editorial  staff 


Advertising/Promotion 

Weekly  newspaper  chain 
offers  one-order,  one- 
bill  service 

34 

News  Tech 
Cox  readies  wide-area  net¬ 
work  for  the  Olympics 

38 

Interactive 

Communications 

40 

Syndicates/News 

Services 

Digital  Features 
Consortium  comes  out 
with  survey  results 

47 

Classified 

4  Editor  &  PiiBUSHER  ■  February 


THE^  LEADING^  EDGE . b  y  fL\THLEEN  c riser  Am  }}J.i  sg\ 


Newspapers  And 
The  Telecom  Law 


We’ve  heard  plenty  of 
buzz  about  the  new 
telecommunications 
law,  but  not  much 
discussion  of  what  it 
means  for  newspapers  and  new  media. 

Which  is  ironic,  since  publishers 
sp>ent  much  of  the  1980s  trying  to  top¬ 
ple  a  succession  of  communications 
bills.  A  single  issue  drove  that  fight: 
electronic  classifieds  or,  more  precisely, 
the  prospect  of  telephone  companies 
offering  them. 

Publishers  were  right  to  be  “con¬ 
cerned,”  as  lobbyists  like  to  say. 
Classifieds  account  for  roughly  27%  of  a 
newspaper’s  revenue  and  50%  of  its 
profits,  according  to  consultants  Booz, 
Allen  and  Hamilton.  A  25%  drop  in  clas¬ 
sified  revenue  could  reduce  margins 
from  14%  to  9%  at  a  typical  paper,  the 
firm  estimates. 

While  publishers  were  fighting  about 
electronic  services  on  Capitol  Hill,  com¬ 
petitors  were  attacking  the  classified 
base  out  in  the  market.  During  the 
1980s,  a  growing  number  of  traders  and 
other  targeted  print  products  often  sup¬ 
ported  by  database  marketing  programs 
and  attractive  rate  structures,  nibbled 
away  at  automotive,  apartment  and 
some  employment  listings. 

Newspapers  fought  back  —  but  not 
with  electronic  classifieds.  Until  recent¬ 
ly,  those  were  left  to  entrepreneurs.  The 
explosive  growth  of  the  Internet  has 
changed  all  that.There  are  now  175 
papers  with  some  sort  of  electronic  edi¬ 
tion,  the  Newspaper  Association  of 
America  reports.  Most  of  them  offer  a 
classified  product,  often  at  no  extra 
charge  to  advertisers  or  readers. 

Some  of  the  newspajjers’  biggest  clas¬ 
sified  customers  are  jumping  into  the 
fray,  too,  often  as  a  response  to  major 
changes  in  their  own  businesses 

Criner  (phone  703-442-0405,  e-mail 
crnrwlsn  @  aol.com)  and  Wilson 
(phone  609-737-7094,  e-mail  crnrwl¬ 
sn  @  aol.com)  are  consultants  who 
help  newspapers  with  new  media. 


Kathleen  Criner  Jane  Wilson 


observes  Miles  Groves,  NAA’s  vice  presi¬ 
dent/market  development  and  chief 
economist. 

Local  Realtors,  for  instance,  have  put 
up  approximately  6,000  Web  sites, 
according  to  the  National  Association  of 
Realtors,  which  itself  has  launched  the 
Realtors  Information  Network,  the 
industry’s  Internet  version  of  its  multi¬ 
ple  listings  service. 

Bernard  Hodes  Advertising,  the 
nation’s  largest  purchaser  of  newspaper 
advertising  space,  has  almost  25,000  job 
listings  from  200  employers  on  Career 
Mosaic,  its  site  on  the  World  Wide  Web. 

Automotive  sales  are  being  trans¬ 
formed  by  Reynolds  &  Reynolds,  IBM, 
Auto-by-Tel,  the  Microsoft  Network  and 
other  electronic  services  which  will 
soon  let  consumers  compare  prices  of 
used  cars,  loans  and  insurance. 

All  this  means  that,  ready  or  not,  the 
newspaper  industry  may  finally  start  to 
get  some  market-based  answers  to  a 
long  list  of  questions  that  could  stump 
even  the  most  brilliant  team  of  Harvard 
MBAs. 

For  instance,  can  newspapers  actually 
create  and  dominate  the  maiketplace 
for  electronic  classifieds  in  the  way 
they  have  for  print? 

Obviously,  all  categories  aren’t  creat¬ 
ed  equal  —  which  ones  are  most 
promising  or  vulnerable? 

Will  online  technology  render  all 
markets  national?  If  so,  will  newspapers 
be  forced  to  work  together  to  create 
that  market? 

What’s  the  role  for  local  online  classi¬ 


fieds?  And  will  that  vary  from  paper  to 
paper,  market  to  market? 

Most  importantly,  will  electronic  clas¬ 
sifieds  ever  generate  revenues  and  prof¬ 
its  comparable  to  those  for  print  —  or 
are  newspapers  going  to  exchange  a 
big  old  business  for  a  smaller  new  one? 

What  are  the  strategies  for  print  and 
electronic  classifieds  —  will  they  com¬ 
plement  or  compete  with  one  another? 

Six  big  city  metros  —  the  Boston 
Globe,  New  York  Times,  Washington 
Post,  Chicago  Tribune,  Los  Angeles 
Times  and  San  Jose  Mercury  News  — 
are  tiy'ing  to  solve  at  least  part  of  this 
puzzle  with  Careerpath.com,  a  Web  site 
which  carries  their  combined  employ¬ 
ment  classifieds. 

Launched  last  fall,  Careerpath.com 
was  recently  named  one  of  the  top  100 
Web  sites  by  PC  Magazine. The  service 
carries  anywhere  from  30,000  to 
50,000  employment  ads,  gets  a  million 
hits  per  week  and  boasts  185,000  regis¬ 
tered  users,  reports  Jeff  Bierig  of  the 
Chicago  Tribune. 

As  a  business,  though,  Careerpath  has 
a  handshake  feel  to  it.  For  the  time 
being,  there’s  no  CEO  or  staff.  The 
database  is  housed  and  maintained  at 
an  IBM  subsidiary  in  suburban  Chicago. 
The  papers  price  their  print  ads  and 
promote  their  electronic  ones  as  they 
like.  They’re  also  free  to  run  their  own 
local  online  classifieds.  Day-to<lay  oper¬ 
ations  are  handled  by  representatives 
from  each  paper.  A  group  of  more 
senior  executives  makes  broad  policy 
decisions. 

Careerpath  is  a  hedge  against  the 
market  for  employment  classifieds 
going  national  —  a  development  that 
could  drive  more  newspapers  to  join 
forces  and  create  a  database  that  is 
both  broad  and  deep. 

“If  the  number  of  jobs  carried  is  a 
determining  factor,  newspapers  are  way 
ahead  of  their  competitors,”  observes 
Steve  Taylor,  executive  vice  president  of 
the  Boston  Globe. 

Response  to  Careerpath  has  been 
(See  Leading  Edge  on  page  46) 
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What  Was  The  Point? 


Co-Publisher, 

Circulation/Production  Christopher  Phillips  iext  i  16| 


Executive  Editor  John  P.  Consoli  iext.  22S| 


A  PROFESSIONAL  BASKETBALL  player  is  having  a  disappointing 
season.  He’s  not  playing  up  to  expectations.  As  a  sportswriter 
covering  the  team,  who  do  you  talk  with  to  get  the  real,  inside 
lowdown?  His  sister?  His  mother?  How  about  his  grandmother? 

That’s  exactly  who  New  York  Post  sportswriter  Thomas  Hill  contacted 
recently  in  gathering  information  on  New  York  Knicks  basketball  player 
John  Starks  —  he  spoke  by  phone  with  Starks’  family  members  in 
Oklahoma.  Starks’  sister,  who  probably  knows  exactly  what’s  going  on 
from  1,500  miles  away,  said  the  problem  was  the  team  was  not  practic¬ 
ing  hard. “It’s  like  they’re  just  in  high  school.They  just  sit  around  and 
play.”  Starks’  mother  said, “I  wish  he  would  get  out  of  New  York.The 
whole  femily  does.”  The  headline  on  the  article  stated  that  the  Staiks 
family  blames  coach  Don  Nelson  for  John  Starks’  decline. 

An  embarrassed  Starks  confronted  Hill  after  the  article  appeared.  He 
was  a  little  out  of  control.  He  told  Hill  not  to  contact  his  family.  Hill 
laughed  at  him.  Starks  threatened  him.The  Post  vilified  Starics  the  next 
day. 

Suppose  E&P  had  contacted  Hill’s  mother  and  asked  her  whether  she 
felt  her  son  was  happy  working  at  the  Post.  Suppose  Hill’s  mother  said 
Post  owner  Rupert  Murdoch  was  a  skinflint.  Suppose  Murdoch  read  the 
article  and  Hill  still  had  to  work  for  him.  Do  you  think  Hill  would  be  a 
little  upset? 

Hill  certainly  broke  no  laws  in  contacting  Starks  family  members.  But 
what  was  the  point  of  the  story? 

Perhaps  Knicks  assistant  coach  Jefi"  Van  Gundy  said  it  best.  When  Hill 
showed  up  at  the  Knicks’  practice  after  the  story  appeared,  Van  Gundy 
shouted  to  him,  “Hey,  do  you  want  to  talk  to  Chelsea  Staiks?  She’s  avail¬ 
able  for  interviews.”  Chelsea  is  Starks’  four-year-old  daughter.  — J.C. 
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LETTERS  TO  THE  EDITOR 


A  wake-up 
call  to  small 
publishers 

NICHE  THEY  seek  is  yours!” 

A  The  small  publishers  of 
America  should  realize  that  when  the 
newspaper  giants  now  say  they  are 
going  “after  niche  markets,”  what  they 
really  mean  is  they  are  getting  ready  to 
take  your  market  away  by  any  means 
they  can. 

In  my  45  years  as  a 


about  to  do  the  same  to  the  rest  of  us. 

I  also  have  to  laugh  when  I  read  of 
how  the  move  is  again  on  to  narrow 
the  broadsheet  page  to  balance  the 
increases  in  the  price  of  newsprint. 
Look  at  the  history  books  and  you’ll 
find  this  method  began  in  the  1940s 
when  we  had  some  price  increases, 
and  “shrink”  mats,  and  special  lenses 
made  their  appearance,  taking  the  stan¬ 
dard  70-inch  roll  to  64  inches. 

What  publishers  soon  found  out  was 
that  the  mills  manufac¬ 
tured  newsprint  in 


small  newspaper  pub-  140-inch  roUs,  and  any- 


lisher,  I  have  seen  small 
newspapers  prosper 
while  our  big  brothers 
have  played  “King  of 
the  Mountain,”  destroy¬ 
ing  one  another  and 
their  industry  at  the 
same  time. 

The  general  circula¬ 
tion  magazines,  like 
Look  and  Life  threw  in 
the  towel  in  the  quest 
for  bigger  and  bigger 
circulation,  when  they 
realized  that  because 
of  cable  and  radio, 
advertisers  were  no 
longer  after  big  num¬ 
bers  but  targeted  audi¬ 
ences. 

Instead  of  embaric- 
ing  on  marketing  stud¬ 
ies  and  plans  to  define 
their  audience,  compet¬ 
ing  big-city  dailies 
spent  all  their  time 
attempting  to  convince 
local  advertisers  that 
the  paper  with  the 


50  YEAKS  AGO  . . .  Chester 
Bowles,  newly  appointed  eco¬ 
nomic  stabilization  director,  in 
an  exclusive  statement  to 
Editor  &  Publisher,  appealed 
to  the  nation’s  newspapers 
for  their  help  in  %hting  the 
inflationary  crisis  lacing  the 
country. 

“As  the  situation  now 
stands,”  he  wrote,  “an 
expectancy  of  higher  and  still 
higher  prices  is  sweeping  the 
country  The  speculative  fever 
is  reminiscent  of  1929.  We  can 
see  it  in  the  stock  market,  in 
the  real  estate  market  and 
even  in  almost  every  com¬ 
modity  market.  Everywhere 
men  are  betting  on  inflation. 

It  should  be  obvious  to  any 
reasonable  mind  that  only  by 
the  most  vigorous  action  — 
action  taken  now  —  can  we 
hold  things  steady.” 


thing  that  didn’t  cut 
out  evenly  was  consid¬ 
ered  waste.  As  the 
papers  continued  to 
spend  fortunes  to 
shrink,  the  mills  coun¬ 
tered  with  increased 
prices.  History  repeats. 

Edward  Klein 

Klein  is  editor  and 
publisher  of  the 
Hudson  Valley 
Business  Journal, 
serving  four  upstate 
New  York  counties 

Shame  on 
papers 

The 

wi 
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highest  circulation  was 
the  only  one  to  use.Their  strategy 
worked  in  eliminating  the  competition 
and  now,  with  the  price  of  newsprint 
skyrocketing,  they  realize  that  advertis¬ 
ers  are  not  willing  to  pay  the  high  rates 
to  reach  the  greatest  number  of  readers 
in  a  given  city. 

So  now,  and  I  would  say  in  despera¬ 
tion,  the  big  newspaper  companies 
search  for  niches  to  serve,  even  if  they 
are  already  being  filled  adequately  by 
long-term  dedicated  publishers.  Just  as 
the  quest  for  big  circulation  numbers 
helped  destroy  the  big  dailies,  their 
quest  now  for  a  better  bottom  line  is 


E  PROBLEM 
with  getting 
women  into  senior 
editor  and  publisher 
positions  isn’t  such  a 
mystery  (“Inside  the 
Pipeline,”  EcS’P,  Jan. 

13).  Any  woman  who 
tries  to  have  a  family  and  climb  the 
proverbial  corporate  ladder  at  the  same 
time  can  explain  it. 

Fifty-hour  or  more  workweeks, 
evenings,  weekends  and  holidays  just 
don’t  mix  with  toddlers  —  unless 
you’re  lucky  enough  to  be  able  to 
afford  a  full-time  nanny.  Even  then,  you 
have  to  ask  yourself  if  having  your  chil¬ 
dren  raised  by  a  nanny  is  worth  the 
climb. 

I  had  my  daughter  at  36.  By  that 
time,  I  had  been  promoted  through  sev¬ 
eral  newsroom  editor  jobs  to  editorial 
page  editor  of  a  medium-sized  daily.  My 


mistake  was  thinking  that  16  years  of 
toiling  in  the  industry,  and  nearly  10 
years  with  the  same  newspaper,  six  as 
editorial  page  editor,  might  entitle  me 
—  theoretically  an  executive  with  staff 
to  pick  up  the  slack  —  the  luxury  of 
spending  a  little  more  time  with  my 
family.  I  was  wrong.  Tlie  personnel 
director  —  a  woman  and  friend(!)  — 
chewed  me  out  for  not  working  more 
than  eight  hours  a  day.  One  day,  during 
a  brutal  redesign,  (what  redesigns 
aren’t?)  the  executive  editor  got  bent 
out  of  shape  because  1  left  for  home 
after  only  12  hours. 

Just  before  my  daughter  turned  two,  1 
decided  I  couldn’t  do  it  any  longer.  I 
went  to  the  publisher  and  asked  to  step 
down.  We  woiked  out  a  deal.  I  would 
write  editorials  and  a  weekly  column 
30  hours  a  week,  and  my  associate  edi¬ 
tor  would  step  into  the  top  job.  It  was 
great.  It  lasted  seven  months. 

I  walked  in  one  morning  and  was 
told  my  job  was  being  eliminated. 

That  was  almost  a  year  ago.  I  can’t 
say  I  regret  any  of  the  choices  I  made. 
But  I  do  regret  that  the  newspaper 
industry  —  like  the  rest  of  corporate 
America  —  hasn’t  figured  out  that  the 
stress  of  being  a  mother  on  top  of  the 
already  super-stressful  environment  of  a 
newsroom  are  too  much  for  most  of  us 
mere  mortals. 

I  regret,  too,  that  so  many  of  my 
women  colleagues  are  doing  the  same 
thing  I  ultimately  chose  to  do  —  leave 
the  industry. 

What  a  shame  the  industry  won’t 
heed  its  own  pious  editorial  preach¬ 
ments  leveled  so  often  at  other  indus¬ 
tries.  Women  need  more  humane  hours, 
job  sharing,  flex  time  when  possible, 
support  around  pregnancy  and  birth 
issues,  and  corporate  compassion. 

And  although  I’m  speaking  for 
women  journalists,  I  suspect  an  awful 
lot  of  men  succumb  to  the  same  stress¬ 
es  and  strains. 

This  unhealthy  state  of  affairs  not 
only  bodes  ill  for  women  in  top  posi¬ 
tions  of  the  corporate  world  —  journal¬ 
istic  and  otherwise  —  but  for  the  coun¬ 
try’s  families  and  children.  After  all,  fam¬ 
ilies  are  all  we’ve  got  to  depend  on  to 
create  healthy,  productive  adults  in 
years  hence. 


Marcia  Meier 
Santa  Barbara,  Calif 
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EVERY  SATURDAY  SINCE  1884 


UTAH  STATE  PRISON 
draper' -UTAH 


THICK  SKIN  is  a  handy  tool  for  journalists.  At  its  male  witness  took  an  extra 
most  useful,  it  smoothes  the  way  for  objectivity,  special  interest  in  Plemmer, 
wiping  repKJiters  cover  a  story  without  bias  or  complimenting  her  repeatedly 
^mr.  and  suggesting  tliat  they  might 

Hnr  those  who  cover  executions,  it  also  can  blunt  stay  in  touch  after  the  execu- 
poy^rftil  feelings  of  moral  ambivalence  or  revul-  tion. 

sio^.  “He  was  awfiil  friendly  for 

On  Jan.  23,  Richard  Townes  was  executed  by  an  execution,”  Plemmer 
lethal  injection  for  the  1985  murder  of  a  Virginia  laughed. 

Beach  store  clerk. 

Two  days  later,  convicted  killer  Billy  Bailey  was  HANGING  IN  DELAWARE 
hanged  in  Delaware  for  the  1979  murder  of  an  Carlos  Holmes  covered  Bai- 
elderly  couple.  ley’s  hanging  for  the  Dover 

On  the  following  day,  John  Delaware  State  News.  Just 
AlbertTaylor  was  executed  by  before  midnight  on  the  24th, 
firing  squad  in  a  Utah  prison,  he  rode  a  bus  to  a  high  fenced- 
He  had  been  found  guilty  of  in  area  outside  of  the  Delaware 
the  1989  rape  and  murder  of  Correctional  Center  in 
an  11 -year-old  girl.  Smyrna. 

Witnesses  were  present  at  When  Holmes 
each  execution,  including  and  the  other  wit- 
reporters  for  local  newspa-  nesses  arrived,  Bai- 
pers  and  national  wire  ser-  ley  was  already 
vices.  standing  on  the 


Reporters 
discuss  their 
recent  coverage 
of  death  by 
hanging,  lethal 
injection  and 
firing  squad 


LETHAL  INJECTION  lows.  His  arms 

IN  VIRGINIA  were  bound  to  his 

Angelita  Plemmer,  a  1994  side  and  he  was 
graduate  of  New  York’s  flanked  by  two 
Columbia  School  of  Journalism,  covered  the  Townes  guards  wearing 
execution  for  the  Norfolk  Virginian-Pilot.  Report-  black  hoods, 
ing  on  an  execution,  she  said,  is  something  “journal-  “The  whole 

ism  school  doesn’t  prepare  you  for.”  thing  was  eerie  — 

Notebook  in  hand,  Plemmer  watched  from  an  it  was  a  cold, 
observation  chamber  with  12  other  witnesses  as  windy  night,” 
Townes  was  strapped  to  the  execution  gurney.  Holmes  remem- 

“He  was  calm  and  quiet.  He  got  on  the  table,  and  bers.  “The  wind 
then  the  death  team  descended  on  him  like  a  pack  kept  whipping 

of  dogs  and  immediately  began  strapping  him  this  plastic  tarp 

down,”  Plemmer  said.  “It’s  like  a  frenzy.”  there,  and  that  was 

A  curtain  closed  as  officials  searched  for  a  vein  to  the  sound  we 
inject  Townes.  Plemmer  said  they  apparently  had  heard, 
some  difficulty  because  22  minutes  later,  the  curtain  “Bailey  kept 

rose  to  reveal  Townes  with  bandages  on  both  arms  swallowing,” 
and  the  injection  apparatus  attached  to  the  top  of  Holmes  said.  “I 

his  right  foot.  thought  he  was 

“I  found  it  very  disturbing  because  it’s  so  sterile  nervous,  but  then  I 
and  clinical,”  Plemmer  said.  “You  realize  you’re  not  heard  that  they 
watching  an  animal  being  euthanized  —  you’re  took  his  teeth  out 
watching  a  human  being.” 

Not  everyone  thought  the 

scene  was  morbid.  An  older  BY  DOROTHY  GIOBBE 


Convicted  murderer  John  Albert  Taylor 
(top)  was  executed  on  Jan.  26.  Witnessing 
the  execution  was  AP  correspondent  Matt 
Brown.  Convicted  killer  Billy  Bailey 
(above)  was  hanged  in  Delaware  on  Jan. 
25.  Reporters  Carlos  Holmes  and  Theresa 
Humphrey  were  witnesses 
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tain  opened  to  reveal  John 
Albert  Taylor,  6-ft.  26l-lb, 
strapped  to  a  metal  chair  with 
mesh  seating. 

A  white  target  was  affixed 
to  his  dark  blue  uniform.  A 
Imetal  pan  had  been  placed 
junder  the  chair  to  capture  his 
fblood. 

■  Guards  placed  a  hood  over 
Taylor’s  head. 


_  _  It  was  about 

seconds  from  the  time 
placed  the  hood  over  his 
tm  shooting  that 

I  I  flp  made  the  most  impact  on 

’  me,”  Brown  said 

seemed  like  it  took  min- 
****”**'*'!5L2t  utes  ....  It  was  the  eeriest 

scene.  He  was  sitting  there 
How  the  alone  while  they’re  setting 

Delaware  State  their  sights.” 

Hj^^HpPMBI^^ews  covered  the  The  marksmen  fired,  and  it 
Billy  Bailey  hanging.  The  was  over, 

story  ran  inside  the  paper  as  opposed  to  “His  clothing  daricened  a 
the  front  page  little.  The  blood  didn’t  splat¬ 
ter  and  there  was  no  scream¬ 
ing,”  Brown  said.  “It  was  dra¬ 
matic  and  unforgettable  and 
had  a  lot  of  impact,  but  it  was¬ 
n’t  like  some  guy  getting  shot 
in  the  street.” 

Like  Holmes,  Brown  said 
there  wasn’t  time  to  reflect 
on  his  personal  feelings  while 
covering  the  execution. 

“You’re  there  and  you’re 
part  of  the  intensity,”  he  said. 

“I  think  most  experienced 
journalists  can  put  their  opin¬ 
ions  aside  and  do  a  fair  job  on 

news  events.”  "His  clothing  darkened  a  little. 

The  hlood  didn't  splatter  and 

EXECUTION  VETERAN  there  was  no  screaming.  It 
Theresa  Humphrey,  was  dramatic  and 
Delaware  correspondent  for  unforgettable  and  had  a  lot  of 
the  Associated  Press,  also  cov-  impact,  but  it  wasn't  like  some 
ered  at  the  Bailey  hanging.  guy  getting  shot  in  the  street." 

A  veteran  of  six  execu-  —  Matt  Brown,  Associated 
tions,  she  says  it  is  one  of  the  Press  correspondent  who 
most  difficult  events  for  a  covered  the  Taylor  execution 
reporter  to  cover. 

“After  you  do  the  first  one,  you  pretty  much  have 
an  idea  of  how  it  will  go,”  she  said.  “It’s  not  dra¬ 
matic,  but  it’s  a  tough  assignment,  because  you  have 
to  capture  the  minute  details. 

“You’ve  got  to  watch  every  little  movement, 
watch  the  witnesses,  everything.  You  really  have  to 
be  focused.” 

Humphrey  also  feels  strongly  that  reporters 
should  not  discuss  their  personal  feelings  on  capital 
punishment. 

SHOTGUN  EXECUTION  “It’s  inappropriate,  because  that  labels  you  as 

A.ssociated  Press  correspondent  Matt  Brown  was  biased, 
in  Utah  to  cover  the  first  execution  by  firing  squad  “As  reporters,  it’s  up  to  us  to  go  in  and  do  our 
since  Gary  Gilmore  was  put  to  death  in  1977.  job.  That’s  what  we  do  and  that’s  all  that  we  should 

Brown  was  in  the  witness  chamber  when  a  cur-  do.” 


"You’ve  got  to  watch  every 
little  movement,  watch  the 
witnesses,  everything. 

You  really  have  to  be  focused. 
—  Theresa  Humphrey, 
Delaware  correspondent  for 
the  Associated  Press,  who 
covered  the  Bailey  hanging 


so  that  he  wouldn’t  [bite  his  tongue].” 

At  about  12:01  a.m.,  the  guards  walked  Bailey  to 
the  trapdoor  of  the  gallows.  They  bound  his  legs, 
put  a  black  hood  over  his  head  and  fitted  a  noose 
around  his  neck.  Holmes  noticed  one  of  Bailey’s  fists 
was  repeatedly  flexing  and  balling. 

“Then  they  moved  away  from  him  and  to  our  sur¬ 
prise  the  warden  walked  over  and  pulled  the  lever, 
and  Bailey  went. 

“There  was  no  sound  of  his  neck  snapping.  He 
dropped  down,  his  body  turned  clockwise  a  few 
times  and  then  counterclockwise  a  few  times,  then 
swung  back  and  forth  like  a  f)endulum,  and  then 
stopped.” 

Holmes,  who  describes  himself  as  anti-capital 
punishment,  said  he  kept  his  attention  focused  on 
recording  the  details  of  the  execution. 

“It’s  my  job  to  report.  I’hat  means  my  personal 
feelings  have  to  go  to  the  side,”  he  said.  “When  his 
body  dropped,  my  heart  went  boom,  but  I’m  work¬ 
ing,  taking  notes;  I’m  in  this  work  mode.  And  after 
the  initial  shock  of  him  dropping,  I  was  still  taking 
notes,  taking  down  observations.” 

A  few  hours  later.  Holmes  was  having  breakfast  at 
a  Denny’s  restaurant  when  he  was  flooded  with 
emotion. 

“It  really  hit  me.  1  was  just  sitting  there  —  kind  of 
comatose  —  there  was  such  a  mixture  of  feeling. 
There  was  an  element  of  revulsion,  and  a  hatred  for 
the  death  penalty  system. 

“I’ve  never  seen  a  man  die  before,”  Holmes 
explained.  “Being  there,  I  had  the  sense  that  I  was 
soiled.  1  felt  dirty  by  having  to  witness  it  and  it 
almost  made  me  feel  like  a  participant.” 
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Name  Sex  Killer 


pers  in  New  Jersey  say  they  “It’s  not  in  our  immediate  circulation  area,  so  that 

ime  of  a  man  who  sexually  makes  it  a  little  less  thorny  of  an  issue,”  said  Star- 

No  boys  until  a  court  decides  Ledger  editor  Jim  Willse. 

ing  would  violate  the  man’s  “Our  reasoning  is  that  it’s  before  the  courts,  and 

we’ll  let  them  decide.  We  see  no  comp>elling  reason 
ts  “E.B.”  in  court  papers,  has  to  name  him,  although  we  reserve  the  right  to 

busing  and  killing  two  boys  in  change  that  decision,”  he  added, 

late  1960s.  Also,  he  sexually  The  .ffecorrf  also  chose  to  protect  E.B.’s  privacy  for 
boys  in  New  Jersey  during  the  the  time  being.  The  newspaper’s  editors  explained 

their  decision  to  readers  in  a  Feb.  2  editorial, 
om  prison  in  1989.  He  bought  “We  believe  E.B.’s  neighbors  have  a  right  to  know 
d,  where  he  and  his  wife  cur-  his  identity,”  read  the  editorial. 

“But  by  agreeing  to  hear  E.B.’s  appeal,  the  judge 
Last  year.  New  Jersey  ruled,  in  effect,  that  there  is  a  legitimate  question  of 

adopted  “Megan’s  Law”  —  whether  notification  in  this  case  would  violate  the 

legislation  that  complies  local  U.S.  Constitution. 

authorities  to  notify  the  com-  “Our  decision  against  printing  E.B.’s  name  at  this 

munity  when  a  convicted  sex  time  in  no  way  indicates  a  lack  of  horror  on  our  part 

offender  moves  into  or  for  the  crimes  he  committed.  His  acts  were  mon¬ 
resides  in  the  area.  strous,  and  we  believe  the  community  has  a  right  to 

E.B.  has  challenged  the  know  who  he  is,”  the  editorial  continued, 
legality  of  public  disclosure,  “But  we  also  believe  that  in  a  nation  of  law,  the 
arguing  that  it  constitutes  court  should  be  given  time  to  rule  on  the  case,”  it 
additional  punishment.  Early  concluded, 
this  month,  a  U.S.  District 
Court  judge  issued  a  tempo¬ 
rary  restraining  order  forbid¬ 
ding  authorities  from  disclos¬ 
ing  E.B.’s  name.  The  order  is 
pending  a  decision  in  a  simi¬ 
lar  case  which  currently  is  before  a  Third  Circuit 
Court  of  App>eals. 

Some  newspapers  in  the  state  have  fashioned 
their  editorial  policy  along  the  lines  of  the  court’s 
reasoning.  The  Newark  Star-Ledger  and  the  Record 
of  Bergen  County,  have  chosen  to  keep  E.B.’s  name 
out  of  print  until  the  court  decision,  while  the  Jer¬ 
sey  Journal  in  Jersey  City,  and  some  local  television 
stations  have  used  E.B.’s  full  name. 

The  Newhouse-owned  Journal  decided  to  name 
E.B.  because  editors  felt  readers  had  a  right  to  know, 
said  managing  editor  George  Latanzio. 

“Part  of  what  went  into  our  decision  was  that  the 
television  stations  had  already  named  him,”  Latanzio 
said.  “I’m  not  sure  what  we  would  have  done  if  TV 
hadn’t  named  him  first. 

“Also,  E.B.  challenged  the  case. We  felt  our  readers 
had  a  right  to  know  the  name  of  the  individual  who 
was  challenging  the  case  in  court.” 

Another  Newhouse  newspaper,  the  Star-Ledger, 
has  up  to  this  p>oint,  refused  to  reveal  E.B.’s  full  name 
in  the  newspaper. 


Some  N.J. 
newspapers  say 
they  will  wait 
for  court  ruling 
before 
identifying 
parolee 


EDITORIALS 


Why  we’re  not  naming  E,B. 

THERMordtobrhafdtddwlDot  in  (Ibct  that  tbitn  li  i  iHitlmaU  quN- 
to  pobhah  tha  nama  of  B.B.,  a  aai  tion  of  whathar  notification  in  thli  oaaa 
otbodec  corand  by  tha  dUcloaura  woidd  violata  tha  U.S.  Conatitutlon.  B.B. 
proriaioiu  of  Mafan'a  Law.  waa  niaaaad  from  piiaon  abi  yaa»bafora 

Wban  B3.  waa  a  17-yaai-old  in  tha  Magan'a  Law  waa  adoptad,  to  than  a  at 
lata  1960a,  ha  aaxually  molaatad  and  laaat  tha  potalbUity  that  idanttficatlon 
killad  two  boyt,  ona  13  and  ona  U,  in  would  amount  to  additional  punlahmant 
Vitgbiia.  In  tha  aarly  1970t,  ha  molaatad  0(U  dadtion  afainat  printlna  B.B.'t 
thnaboyainNaw  Janayandaranttojail.  nama  at  thia  Uma  in  no  way  Indicataa  a 
Whila  b>  ptiton,  ha  confbaaad  to  tha  Via-  lack  of  horroi  on  our  part  for  tha  crimat 
gini.  muidara.  Undat  tha  tarma  of  that  ha  eommlttad.  Hit  acta  wan  monatroua, 
eonfaation,  ha  racaWad  tha  ralatiraly  U-  and  wa  baliava  tha  community  hat  a  tl|ht 
niant  aantanca  that  lad  to  Ua  nlaata  in  to  know  who  ha  la.  But  wa  alto  hailava 
1989.  In  1994,  ha  morad  to  Bngltwaod,  that  in  a  nation  of  law,  tha  court  thould 
iriim  ha  and  hit  wifa  now  own  a  homo,  ha  livan  tima  to  luh  on  tha  oaaa. 

Racantly,  B.B.  want  to  court  to  prarant 
■uthorUiat  from  dladoafaig  hit  idantity,  a 

on  t^  grounda  that  tha  action  eonati- 

tutaa  addhioDal  punlahmant  Such  pun-  Maanwhila,  Tha  Raeord  la  pnbllahini 
lahmant  ha  oontanda,  it  bamd  by  tha  tha  nama  of  anofiiat  tax  oSindat,  Mi- 
U.aConatitution.Aftarahaari!i*yaatar-  chaal  Lorandoa.  Wa  an  doing  to  baeauta 
day,  UB.  Diatrict  Cotirt  Judga  Nkbolaa  no  court  action  it  ponding  In  tUa  eaaa. 
PoUtan  iaauad  a  tamponiy  raatraining  Mr.  Lorandoa  waa  niaaaad  laat  tpring 
ofdac  batiing  Naw  daraay  authoritiai  aftar  tarring  12  mn  in  ptiton  for  tazual 
from  (fiadoais^lv  nama  paoding  a  dad-  aaaault  on  four  boya  batwaan  tha  agaa  of 
alon  by  thr^^BLsdt  Court  of  Ap-  M.  Ha  waa  neantly  amploytd  at  a 

pMb  In  In  Pair  Lawn. 

't^Ia  today,  tha  ownan  of 

explained  to  readers  in  an  editorial 
why  it  has  not  identified  in  its  news 
stories  the  paroled  killer 
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BY  DEBRA  GERSH  HERNANDEZ 

Bewildered 
By  The  Media 


MERICANS  ARE  FRUSTRATED  by  the  leadership  in 
this  country,  and  they  include  in  that  the  news 
media. 

At  the  core  of  f>eople’s  concerns  was  a  belief 
tis^news  media  have  lost  a  sense  of  their  mission  in 
society  and  have  failed  to  live  up  to  their  responsi¬ 
bility  to  inform  people  about  the  news  and  chal¬ 
lenges  around  them,”  according  to  a  report  from  the 
Pew  Center  for  Civic  Journalism. 

The  report,  “America’s  Struggle  Within,”  was  com¬ 
piled  for  the  Pew  Center’s  Citizens  Election  Project 
by  the  Harwood  Group,  which  gathered  the 
thoughts  of  Americans  in  15  focus  groups  in  four 
key  presidential  primary' 
states:  Iowa,  New  Hampshire, 
Florida  and  California. 

What  researchers  found 
was  that  unlike  1992  and 
1994,  when  voters  were 
angry,  they  now  are  more 
worried  and  believe  that 
“things  just  fundamentally  are 
out  of  whack  in  this  country,” 
explained  Richard  C.  Har¬ 
wood,  president  of  the  Har¬ 
wood  Group. 

People  are  concerned 
about  what  they  see  as  an 
unraveling  of  the  economy,  a  feeling  that  they  are  in 
“economic  quicksand”;  and  about  disintegrating 
families  and  values,  he  said. 

Further,  while  citizens  are  ambivalent  about  how 
to  solve  the  nation’s  problems,  they  do  not  believe 
in  a  quick  fix  or  some  white  knight  riding  in  with  a 
magic  solution,  nor  do  they  want  wholesale  change, 
Harwood  said  during  a  Washington  news  confer¬ 
ence  announcing  the  report’s  findings. 

Part  of  people’s  disenfranchisement  comes  from 
their  belief  that  America’s  leadership  —  political, 
media,  corporate  and  citizen  —  cannot  accomplish 
this  without  a  deeper  sense  of  its  public  responsi¬ 
bility. 

According  to  the  report,“People  felt  betrayed  and 
bewildered  by  the  news  media.  They  said  that  too 
much  of  what  the  news  media  convey  is  endless  dirt 
and  gossip,  sensationalized  coverage  and  confused 
and  polarized  public  discourse. 

“Group  participants  asserted  that  these  practices 
undermine  the  very  fabric  of  the  union,”  the  report 
added. 

Among  the  things  focus  group  participants 
wanted  from  the  news  media  were:  more  than  soap 


opera-style  coverage;  more 
attention  on  news  that  is 
important  and  meaningful; 
help  in  understanding  issues 
and  why  they  are  important, 
but  without  mistaking  clarity 
for  volume;  profiles  of  candi¬ 
dates  beyond  sound  bites;  a 
cessation  of  trying  to  kick 
candidates  off  their  pedestals 
with  negative  coverage;  keep¬ 
ing  the  candidates  focused  on 
issues  of  concern  to  the  pub¬ 
lic;  and  a  straight  telling  of  the 
news,  without  reporters’  con¬ 
clusions. 

Sadly,  however,  the  report 
also  found  that  participants 
“were  not  confident  that  they 
would  get  this  kind  of  news 
coverage  in  the  upcoming 
election.  Rather,”  it  noted, 

“they  believed  that  the  coverage  would  be  driven  by 
dirt,  gossip  and  sensationalism.They  were  frustrated 
that  the  news  media  seem  driven  by  trivia,  instead  of 
people’s  real  concerns  and  lives.” 

Further,  people  commented  that  news  media  “too 
often  had  crossed  the  line  of  relevance  and  appro¬ 
priateness  in  their  coverage,”  and  they  pointed  out 
that  one  problem  was  “the  blurring  of  the  distinc¬ 
tion  between  news  and  entertainment.” 

Other  comments  in  the  report  included  a  belief 
that  the  media  “have  lost  their  sense  of  what  the 
truth  is  —  that  coverage  too  often  lacks  accuracy’”; 
that  news  organizations  “twist  and  turn  things  and 
in  the  process  lose  the  essence  of  their  stories”;  and 
that  “for  news  coverage  to  improve,  it  would  have  to 
be  more  reflective  of  reality.” 

As  a  result  of  their  dissatisfaction  and  frustration, 
people  simply’  are  turning  away  from  the  news 
media,  according  to  the  report.  While  there  are 
pockets  where  people  believe  the  media  coverage  is 
better,  Harwood  said  the  reflexes  of  many  journalists 
—  to  find  the  conflict,  to  polarize,  to  be  negative  — 
does  not  move  them  toward  their  public  mis,sion. 

Further,  he  noted  that  some  news  media  simply 
create  new  gimmicks  that  are  ghettoized,  but  peo¬ 
ple  look  at  that  and  feel  manipulated. 

Harwood  did  not  include  the  widely’  debated 
civic  journalism  as  part  of  that  ghetto,  noting  that 
those  who  are  practicing  it  tend  to  extend  the  val¬ 
ues  to  all  their  daily  reporting.  ■ 


Focus  groups  say 
too  much  of 
what  the  news 
media  convey  is 
endless  dirt  and 
gossip .... 


Richard  C.  Harwood,  whose 
Harwood  Group  compiled  a 
report  on  voters'  concerns  for 
the  Pew  Center's  Citizens 
Election  Project 
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BY  DEBRA  GERSH  HERNANDEZ 


Covering 

Election  Campaigns 


LOT  HAS  been  said  about  improving  media  cover¬ 
age  of  campaigns  but,  judging  by  the  criticism,  little 
may  have  been  accomplished. 

So  far  ...  in  capsulizing  the  coverage,  I  guess  I’d 
haw  to  recall  Ronald  Reagan  and  say,  ‘There  they  go 
agA,’  ”  commented  S.  Robert  Lichter,  co-director  of 
the  Center  for  Media  and  Public  Affairs. 

"‘^’hat  we’re  finding  is:  heavy  emphasis  on  the 
horse  race;  superficial,  bumper-sticker  coverage  of 
issues  —  mentioning  the  issues,  mentioning  the  slo¬ 
gans,  not  providing  much  information  or  context 
about  them;  and  generally  negative  coverage  of  all 
the  candidates,”  Lichter  said  during  a  Washington 
media  briefing  and  panel  discussion  of  the  CMPA’s 
latest  report. 

During  the  1996  presiden¬ 
tial  campaign,  CMPA  plans  to 
put  out  weekly  reports  called 
ElectionWatch,  that  analyze 
news  coverage  of  the  candi¬ 
dates.  While  its  first  bulletin 
looked  solely  at  the  three 
major  network  evening  news 
shows,  future  reports  will 
include  the  print  media  and 
other  broadcast  outlets. 

Lichter  noted  that  on  the 
three  network  evening  news 
shows,  “So  far  in  this  cam¬ 
paign,  there  have  been  five 
times  as  many  stories  on  the 
horse  race  —  who’s  up, 
who’s  down;  who’s  likely  to 
win,  who’s  likely  to  lose  —  as 
there  were  four  years  ago. 

“Overall,  the  entire  Republi¬ 
can  field  has  gotten  about 
70%  negative  sound  bites, 
30%  positive  sound  bites. 
President  Clinton,  in  election 
stories  of  candidate  Clinton, 
has  done  a  little  better,  45%  positive,  still  a  little  more 
negative  than  positive,”  Lichter  said. 

“The  only  candidate  to  get  good  press,  as  often 
occurs,  was  in  fact  a  non-candidate.  Colin  Powell  vir¬ 
tually'  reversed  the  proportions  of  the  Republican 
announced  candidates.  He  had  75%  positive  press.” 
Lichter  continued. 

“The  bottom  line  is,  all  the  complaints  we  hear 
every'  four  years  seem  to  get  repeated,  because  the 
coverage  d(x;sn’t  seem  to  get  better,”  he  said.  “This 
wasn’t  supposed  to  be  the  case.  Four  years  ago,  the 
media  very  publicly  promised  to  clean  up  their  act.” 


The  bottom  line, 
according  to  a 
report  by  the 
Center  for  Media 
and  Public 
Affairs,  is  all  the 
complaints  seem 
to  get  repeated, 
because  the 
coverage  doesn't 
seem  to  get 
better 


Lichter  and 
CMPA’s  political 
studies  director 
Richard  E.  Noyes, 
have  published  a 
study  of  the 
promises  of  1988 
and  what  hap¬ 
pened  in  1992 
called  “Good 
Intentions  Make 
Bad  News,”  whose 
subhead,  “How  the 
media  are  destroy¬ 
ing  election  news 
in  order  to  save  it,” 
pretty  well  sums 
up  its  conclusion. 

The  study  notes, 
for  example,  that 
while  many 
reporters  are 
proud  of  the  “ad 
watches”  devel¬ 
oped  after  the 
1988  campaign, 

“these  pieces 
rarely  corrected 
factual  misrepresentations.  All  too  fre-  "So  far . . .  in  cap- 
quently,  they  simply  replaced  the  cam-  sulizing  the  cover- 
paigns’  interpretations  of  ambiguous  age,  I  guess  I'd 
facts  with  their  own.  Further,  they  had  have  to  recall 
the  unintended  effect  of  portraying  the  Ronald  Reagan 
candidates’  overall  advertising  campaigns  (above  with  wife 
as  more  negative  than  they  really  were.”  Nancy)  and  say, 

“We  found  that  the  candidates  in  their  ‘There  they  go 
speeches,  and  the  talk  show  hosts,  who  again,'  "  comment- 
became  a  kind  of  supplement  to  the  ed  S.  Robert 
campaign  discourse,  both  provided  more  Lichter,  co-direc- 
positive  and  more  substantive  coverage  tor  of  the  Center 
than  the  journalists  who  covered  the  for  Media  and  Pub- 
campaign,”  Lichter  said.  lie  Affairs 

“So,  what  we’ve  seen  is  journalism  try'- 
ing  to  move  front  and  center  to  take  over  the  cam¬ 
paign  from  the  candidates,  I  think,  at  a  time  when 
the  public  is  calling  for  exactly  the  opposite,"  he 
commented. 

USA  Today  and  Detroit  News  syndicated  colum¬ 
nist  Tony  Snow,  who  worked  in  the  Bush  White 
House,  pointed  out  that  politicians,  and  especially 
presidents,  have  an  ability'  to  manipulate  news  cov¬ 
erage. 

“The  president  can  schedule  something  at  any 
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point  in  the  day  and  have  the  power  and  the  ability 
to  drive  news  coverage,  simply  by  having  an  event 
that  draws  attention,”  he  said,  adding  that  in  1992, 
President  Bush  “did  an  absolutely  miserable  job  of 
making  use  of  that  power.” 

Snow  noted  that  there  also  is  a  certain  amount  of 
pandering  that  goes  on. 

“On  the  inside  of  any  White  House,  and  in  any 
Senate  office,  you’ve  got  people  thinking  about 
‘What  is  our  line  in  this  speech?  What  is  the  one  sen¬ 
tence  we  want  on  the  evening  news?’  ”  said  the  for¬ 
mer  speech  writer.  “So  in  many  cases,  politicians 
invite  that  sort  of  coverage.  ‘<tu  • 

Furthermore,  in  the  campaign  ■*  ^ 

of  1992,  we  did  the  same  SUppOS€ 

thing  that  Clinton  did.  , 

“Clinton  came  out  with  all  ^ 

these  white  papers  that  FoUf  y€ 

sounded  as  if  they  meant  , 

something  and  didn’t,”  Snow  Ifld 

commented,  using  health  care  pUbHcly 

as  an  example.  , 

“Quite  often,  journalists  Cl6i 

didn’t  get  it,”  he  said,  noting,  thdv 

for  example,  media  would 
report  that  Bush  had  a  health  care  plan  and  the 
details  of  the  plan,  but  they  never  probed  beneath 
the  surface. 

“There  was  a  lot  of  laziness,  1  think,  and  a  lot  of 
suspension  of  disbelief  on  behalf  of  the  press  corps,” 
Snow  said. 

In  addition.  Snow  said  he  believes  there  was  a  cer¬ 
tain  amount  of  media  self-censorship  during  the 
1992  campaign,  w'here  issues  like  race,  affirmative 
action,  abortion  and  other  sensitive  topics,  were  not 
discussed. 

As  a  result  of  this  superficial  coverage,  people  are 
looking  to  other  sources,  such  as  online  services  and 
talk  shows  such  as  Rush  Limbaugh. 

While  conceding  that  “a  lot  of  press  criticism  is 
warranted  . . .  you’ve  got  to  understand  that  politi¬ 
cians  also  bear  some  of  the  responsibility,”  Snow 
added.  “When  the  politicians  only  spoon  out  pap, 
which  liappens,  and  then  they  complain  about  the 
lack  of  substantive  coverage  . . .  you’ve  got  to  blame 
the  politicians,  as  well.” 

Newsweek  contributing  editor  Eleanor  Clift 
believes  the  issue  is  one  of  how  reporters  do  their 
jobs,  not  dueling  ideologies. 

“1  think  reporters,  whatever  their  particular  ideo¬ 
logical  bent,  basically  are  drawn  to  conflict,”  she 
said.“The  way  we  present  issues,  in  this  sort  of  black 
versus  white  format,  and  the  country  is  much  more 
able  than  we  in  the  media  to  see  issues  as  more 
complex  than  right  versus  wrong  ....  They  would 
prefer  a  dialogue,  and  they  would  prefer  a  dialogue 
that  they  are  a  part  of.” 

Clift  pointed  to  numerous  experiments  by  media 
trying  to  figure  out  how  they  can  better  include  the 
public,  and  said,  “The  media  is  struggling  with  how 
to  do  this  better. 

“So,  I  think  when  a  Bob  Dole  suggests  tliat  he  got 
bad  coverage  because  of  the  liberal  media,  that  is 
just  nonsense,”  she  said.  “Most  of  the  criticism  was 
coming  from  Republican  conservatives  who  want 
dearly  to  believe  in  Bob  Dole.  When  you  pull  out 


tired,  old  critiques  like  that,  I  don’t  think  it  does  any¬ 
thing  to  advance  the  discussion.” 

In  addition,  she  said,  “Reporting  is  fact-based.  It’s 
not  like  there’s  a  conspiracy  and  we  decide  that 
somebody’s  going  to  get  bad  coverage  now  and 
good  coverage  later. 

“But  there  does  tend  to  be  a  kind  of  a  cycle  aspect 
to  this.  There’s  an  up  and  there’s  a  down  for  most 
candidates,”  Clift  said.  “Colin  Powell  got  his  up.  He 
never  declared,  so  he  didn’t  get  the  down  part.  Steve 
Forbes  has  had  his  up,  and  I  would  expect  within 
the  next  couple  of  weeks  he’s  going  to  get  some 
,  pretty  heavy  going  over.” 

VUSTl  t  The  press,  as  an  institution, 

d  to  be  ^  attention  span  of  a 

two-year-old”  and  “we  love 
,CIS6.  novelty,”  she  said,  citing 

UVS  ClgO,  Forbes  and  Ross  Perot  as  ben- 

, ,  eficiaries  of  this  because  they 

ltd  V€fy  make  the  campaign  more 

iromised  exciting  for  the  media. 

“How  do  we  do  better?” 
lYl  Up  asked.  “We  need  to  figure 

dCt”  out  ways  to  present  issues  in  a 

way  that  doesn’t  put  people 
to  sleep,”  and  the  voters  need  to  be 
involved,  as  well.  "The  only 

Former  Washington  Post  ombudsman  candidate  to  get 
and  editor  Richard  Harwood  agreed  that  good  press,  as 
the  discussion  has  to  start  with  the  elec-  often  occurs,  was 
torate,  whom  a  recent  Post  series  in  fact  a 
showed  do  not  trust  the  govermnent  and  non-candidate, 
are  cynical  about  politics  and  politicians.  Colin  Powell 
One  of  the  reasons  for  that,  he  said,  is  (below)  virtually 
that  “a  picture  of  the  federal  government  reversed  the 
has  been  created,  and  of  government  and  proportions  of 

politics  in  general,  that  is  extremely  neg-  the  Republican 
ative  and  critical  over  the  past  30  years  announced 
....  All  of  our  presidents  in  recent  years  candidates.  He 
liave  been  trashed,  one  way  or  another,  had  75%  positive 
and  all  of  our  institutions.”  press,"  according 

Harwood  said,  “This  litany  of  error,  of  to  Robert  Lichter, 
criminality,  of  inefficiency  has  been  going  co-director  of  the 
on  for  30  years.”  Center  for  Media 

(See  Coverage  on  page  45)  and  Public  Affairs 
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BY  M.L.  STEIN 


Suicidal 

Course 


HNE  ROBERTS  HAS  a  simple  explanation  for  declin¬ 
ing  i^adersliip  and  the  diminished  role  of  newspa¬ 
pers:  It’s  the  news  hole,  stupid. 

TSe  New  York  Times  managing  editor  warned 
that  ncwspapcTS  that  cut  back  on  news  content  and 
staffe  are  on  a  “suicidar  course  of  losing  their  hard¬ 
core  readers  and  ultimately  bringing  on  their  own 
demise. 

Speaking  at  the  Riverside  Press-Enterprise's 
annual  lectureship  on  the  University  of  California 
campus,  Roberts  heaped  most  of  the  blame  for 
reduced  news  coverage  on  corporate  chain  execu¬ 
tives  “far  from  the  local  scene.” 


New  York  Times 
managing  editor 
blasts  newspaper 
chains;  says 
cutting  back  on 
news  content 
and  staffs  could 


These  chieftains,  he  said, 
rarely  resort  to  ordering  sto¬ 
ries  killed  or  slanted.  Instead, 
Roberts  obsetv'ed,  “It  is  the 
appointment  of  a  pliable  edi¬ 
tor  here,  a  corporate  graphics 
conference  there,  that  results 
in  a  more  uniform  look  and 
cookie-cutter  approach 
among  a  chain’s  newspapers 
by  the  corporate  research 
director’s  interpretation  of 
reader  surveys  that  seek  sim¬ 
ple  common  denominator 
solutions  to  complex  cover- 


with  what  is  going  on  in  government ....  Supply¬ 
ing  this  part  of  the  news  fills  a  basic  need  of  democ¬ 
racy.” 

Roberts,  a  former  editor  of  the  Philadelphia 
Inquirer,  which  won  17  Pulitzer  Prizes  during  his 
stewardship,  ui^ed  newspapers  to  pay  more  atten¬ 
tion  to  their  “most  serious  and  avid  readers”  if  they 
want  to  survive. 

Most  newspapers  —  the  Times  excepted  — 
worry  most  about  their  “marginal”  readers  rather 
than  their  serious  ones,  he  said. 

“They  run  photographs  and  graphics  simply 
because  they  are  colorful,  not  because  they  are 
newsy  or  have  human  interest  values,”  Roberts  com¬ 
plained.  “They  opt  for  froth  over  information.This  is 
nutty.” 

Many  newspapers,  he  charged,  are  being  run  “like 
chain  shoe  stores”  with  no  sense  of  being  important 
community  institutions  with  critical  responsibilities 
to  the  public. 

One  solution,  he  offered,  would  be  to  make  news¬ 
papers  the  subject  of  public  debate,  holding  them 
accountable  for  covering  the  communities  they 
serve. 

Roberts  downplayed  the  significance  of  surveys 
showing  that  only'  14%  to  17%  of  readers  follow 
jumps  on  substantive  stories. 

People  who  turn  pages  for  jumps  want  more 


,  .  xL  ■  ^8^  problems.” 

DririQ  on  tnoir  often,  he  continued,  the 


detail  and  are  considered  a  newspaper’s  hard-core 
readers  —  “the  most  important  insurance  it  has,”  he 


I  .  corporate  view  is 
UOiniSG  hostile  to  govem- 
ment  coverage, 
which  the  speaker 
termed  essential  to  public  understanding 
of  the  system. 

“Governmental  news  may  not  be  as 
gut-wrenching  as  rape,  murder,  airplane 
crashes  and  other  mayhem,  but  many  of 
our  most  serious  readers  take  it  seri¬ 
ously',”  Roberts  contended.  “It  is  .  . .  virtu¬ 
ally  the  only'  way  they  have  to  keep  up 

"It  is  the  appointment  of  a  pliable  editor  here,  a 
corporate  graphics  conference  there,  that  results 
in  a  more  uniform  look  and  cookie-cutter  approach 
among  a  chain's  newspapers  by  the  corporate 
research  director's  interpretation  of  reader  surveys 
that  seek  simple  common  denominator  solutions  to 
complex  coverage  problems." 
—  Eugene  Roberts,  managing  editor. 

New  York  Times 


said. 

“Each  time  we 
restrict  these  readers’ 
options  by  cutting 
back  on  staff  and 
news  hole,  we  cut 
back  on  our  insur¬ 
ance,”  he  added. 

Corporate  execu¬ 
tives,  Roberts  said,  fail 
to  grasp  this  idea 
because  they  tie  the 
pay  and  promotion  of 
their  newspaper  man¬ 
agers  to  annual  prof¬ 
its.  rewarding  them 
for  good  years  and 
penalizing  them  for 
bad  ones. 

“Is  it  any  wonder 
that  newspaper  man¬ 
agers  make  short- 
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term  decisions  to  the  long-term  detriment  of  news¬ 
papers?”  Roberts  asked. 

For  some  time,  he  noted,  newspaper  groups  have 
had  two  choices:  to  accept  the  fact  that  profit  levels 
will  vary  with  the  economy  and  newsprint  prices,  or 
to  offset  economic  pressures  by  squeezing  news¬ 
room  staffs,  budgets  and  the  news  hole. 

“Too  many  papers,  alas,  are  choosing  the  latter 
course  and,  thus,  imperiling  their  futures,”  he 
lamented. 

Roberts  also  suggested  that  companies  investing 
heavily  in  electronic  information  systems  are,  ironi¬ 
cally,  cutting  back  on  the  news  staffs  needed  to  fur¬ 
nish  their  content. 

He  took  a  further  swipe  at  public  journalism  as 
being  part  of  the  news  shortage  problem. 

“Not  all  of  it  is  bad,  but  much  of  it  has  more  to  do 
with  public  relations  than  with  journalism,”  Roberts 
stated. 

“I  believe  in  public  journalism,  too  . . .  but  my  def¬ 
inition  involves  covering  public  meetings,  not  spon¬ 
soring  them.  It  involves  digging  into  the  major  issues 
of  the  community  thoroughly  and  telling  readers  in 
detail  about  them  ....  This 
kind  of  public  journalism 
requires  ample  news  hole  and 
staff,  of  course.” 

Turning  again  to  his  plea 
for  more  reporting  on  govern¬ 
ment,  Roberts  maintained  that 
shortchanging  such  coverage 
has  led  to  newspapers 
becoming  less  essential. 
Today,  he  said,  the  need  for 
covering  state  legislatures  and 
local  government  has  never  been  greater  as  more 
authority  over  w  elfare  and  Medicaid  will  shift  to  the 
states. 

Even  Wasldngton  reporting  is  slipping,  with  few 
newspapers  providing  detailed  coverage  of  Con¬ 
gress,  he  said. 

“The  trends  for  most  newspapers  are  dismayingly 
clear,”  Roberts  said. 

“They  are  turning  their  backs  on  news  and  com¬ 
prehensive  coverage  —  the  very  things  that  made 
them  community  institutions  and  valuable  proper¬ 
ties  in  the  first  place.” 

The  situation,  he  went  on,  has  reached  the  point 
where  the  morale  of  editors  and  news  staffers  is 
dropping  as  newspapers,  with  a  few  exceptions, 
concentrate  on  increasing  profits  to  please  share¬ 
holders. 

“Almost  never  is  there  talk  of  the  financial  com¬ 
mitment  necessary  to  live  up  to  our  responsibilities 
to  our  communities  and  our  nation,”  Roberts  said. 
“To  talk  of  increasing  coverage  or  news  hole  or  staff 
on  most  newspapers  would  now  be  tantamount  to 
lunacy.  Such  a  tragedy,  because  sound,  readable, 
dependable  news  coverage  is  our  future.” 

In  the  question  period  that  followed  his  talk, 
Roberts  conceded  that  some  papers  owned  by  the 
New  York  Times  Co.  have  suffered  cutbacks,  but  said 
he  plays  no  part  in  corporate  decisions. 


Even  Washington 
reporting  is 
slipping,  with  few 
newspapers 
providing  detailed 
coverage  of 
Congress,  he  said 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

C'^eekly  Closing  Quotes) 


STOCK 

2/20/96 

2/14/96 

2/21/95 

A.H.  Belo  Corp.  (NY)* 

35.000 

36.250 

28.063 

American  Media  Inc.  (NY) 

4.125 

4.625 

7.000 

Capital  Cities/ABC  Inc.  (NY)* 

N/A 

N/A 

85.000 

Central  Newspapers  Inc.  (NY) 

35.500 

35.000 

25.875 

Dow  Jones  &  Co.  Inc.  (NY) 

39.000 

40.125 

35.250 

Gannett  Co.  Inc.  (NY) 

66.125 

67.000 

52.875 

Gray  Comm.  Sys.  (NY) 

19.875 

19.250 

13.750 

Harte-Hanks  Comm.  (NY) 

21.750 

21.625 

19.250 

Hollinger  International  (NDQ)# 

10.125 

10.000 

11.000 

Knight-Ridder  Inc.  (NY) 

66.875 

66.625 

52.875 

Lee  Enterprises  Inc.  (NY)** 

21.375 

21.000 

17.938 

McClatchy  Newspapers  Inc.  (NY)  22.625 

22.625 

23.750 

Media  General  Inc.  (AM) 

35.500 

36.875 

29.125 

New  York  Times  Co.  (AM) 

28.375 

27.000 

21.625 

Pulitzer  Publishing  Co.  (NY) 

48.125 

48.625 

32.125 

E.W.  Scripps  Co.  (NY) 

42.000 

42.875 

29.250 

Times  Mirror  Co.  (NY) 

35.250 

35.500 

19.125 

Tribune  Co.  (NY) 

66.750 

67.125 

55.125 

Washington  Post  Co  (NY) 

287.500 

289.750 

246.250 

‘Merged  with  disney  on  2/9/96 
“Adjusted  for  2  for  1  stock  split  as  of  12/8/95 
#American  Publishing  merged  with  Hollinger  Inc.  as  of  10/13/95 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

2/20/96 

2/14/96 

2/21/95 

Hollinger  Inc.  (a) 

11.125 

11.375 

11.875 

News  Corp.  Ltd.  (c) 

21.625 

21.750 

17.500 

Pearson  Ltd.  (b) 

7.050 

6.850 

5.620 

Quebecor  Inc.  Class  A  (a) 

22.875 

23.750 

15.500 

Reuters  Holdings.  ADR  (c) 

61.125 

63.000 

41.438 

Southam  Inc.  (a) 

14.500 

14.625 

13.250 

Thomson  Corp.  (a) 

20.125 

20.375 

16.875 

Toronto  Sun  Publishing  Corp.  (a) 

13.250 

13.000 

12.750 

Torstar  Corp.  (a) 

23.750 

23.000 

20.375 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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BY  MARK  FITZGERALD 

Farrakhan 

Honored 


S  NATION  OF  Islam  leader  Louis  Farrakhan  toured  the 
world  and  burnished  his  controversial  image  with 
such  events  as  appearances  with  Libyan  strongman 
Moammar  al-Qaddafi,  directors  of  the  National  News- 
fKtper  Publishers  Association/Black  Press  of  America 
decided  to  name  Farrakhan  as  its  “Newsmaker  of  the 
Year" 

Officials  of  NNPA,  the  major  association  for  pub¬ 
lishers  of  black-oriented  newspapers,  wall  officially 
issue  the  proclamation  March  14  in  Washington,  D.C., 
at  an  event  kicking  off  National  Black  Press  Week. 

NNPA  president  Dorothy  R.  Leavell  said  the  associa¬ 
tion  decided  to  honor  Farrakhan  for  his  organization 
of  the  Million  Man  March  — 
and  the  credit  he  gave  black 
newspapers  for  tlie  success  of 
the  march. 

For  this  first-ever  News¬ 
maker  of  the  Year  award,  Far¬ 
rakhan  was  selected  by  direc¬ 
tors,  but  future  honorees  will 
be  picked  by  surveying  mem¬ 
ber  publishers,  Leavell  said. 

“This  will  be  like  Time  mag¬ 
azine’s  ‘Man  of  the 
Year,’ 


Black  newspaper 
publishers  name 
Nation  of 
Islam  leader 
"Newsmaker  of 
the  Year" 


- _ «.  ixuiure  honorees]  most  likely  will  be  an 

African  American,  one  who  we  feel  was  the  most  out¬ 
standing,”  she  said. 

Before  the  award  was  formally'  voted,  Farrakhan  was 
lauded  in  an  article  sent  to  member  newspapers  by 
NNPA  executive  director  William  Reed, 

“Who  did  the  most  in  1995  to  lead  blacks  to  a 
higher  plateau?”  the  article  asked.  “Through  informal 
polling  of  numerous  grass-roots  and  establishement 
leaders  by  the  staff  of  (NNPA),  there  was  a  total  con¬ 
sensus  that  such  an  undisputed  individual  is  Louis  Far¬ 
rakhan,  leader  of  the  Nation  of  Islam.  With  the  success 


of  the  Million  Man  March  last  October,  the  Honorable 
Louis  Farrakhan  has  emerged  as  the  most  important 
leader  of  the  masses  of  African-American  people  .... 

“In  his  40th  year  of  public  ministering,  some  belive 
the  62-year-old  Jesusquoting  Muslim  has  eclipsed 
even  the  stature  of  Martin  Luther  King  at  his  apex,” 
Reed  wrote. 


Palestinian  Press 
Under  Siege 

The  PALESTINIAN  AHTHORm'  has  made  a  “con¬ 
certed  and  systematic”  effort  to  stifle  press  free¬ 
dom  in  the  region  and  silence  the  government’s  crit¬ 
ics,  Jerusalem-based  Peace  Watch  said  in  a  report. 

Since  the  Authority  was  established  in  May  1994, 
government-run  radio  and  television  stations  have 
broadcast  a  consistently  pro-government  line,  giving 
virtually  no  opportunity  to  opposition  figures  to 
express  their  opinions,  according  to  the  nonpartisan 
group. 

Consequently,  the  only  free  press  in  which  alterna¬ 
tive  views  can  be  expressed  are  Palestinian  newspa¬ 
pers  published  in  the  Gaza  Strip,  West  Bank  and  east¬ 
ern  Jerusalem. 

However,  the  Authority  has  consistently  sought  to 
control  reporting  in  these  news  organizations.  Two 
leading  dailies, and  An-Nahar,weTe  forced  to 
adopt  positions  close  to  those  of  the  Authority  and 
some  opposition  media  were  shut  down. 

According  to  Peace  Watch,  die  Authority  has  uti¬ 
lized  several  other  methtxls  of  suppressing  the  media, 
including  censorship,  interference  with  newspaper 
distribution  and  threats  against  journalists. 

Peace  Watch  research  of  major  dailies  during  the 
Palestinian  elections  last  January'  revealed  a  “substan¬ 
tial  imbalance”  in  favor  of  Yasser  Arafat  and  candidates 
affiliated  with  his  Fatah  Party. 

The  lack  of  press  freedom  took  on  added  meaning 
during  the  elections.  Peace  Watch  maintained. 

“The  effective  stifling  of  Palestinian  newspapers, 
and  the  resulting  lack  of  open  debate,  have  substan¬ 
tially  undermined  the  intended  free  and  democratic 
character  of  the  elections,”  the  report  said.  “If  the 
elected  Palestinian  government  does  not  make  the 
restoration  of  freedom  of  the  press  an  immediate  pri¬ 
ority,  the  election’s  goal  of  bringing  about  democratic 
rule  is  likely  to  remain  unfiilfilled.” 

During  a  visit  here  last  fell,  several  Palestinian  news¬ 
people  related  their  struggles  in  a  group  interview 
CE&P,  Dec.  2, 1995). 
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Wanted  notices 
published  by 
Idaho  paper 

ONE  WANTED  MAN  saw  his  name  in 
a  newspaper  and  turned  himself  in. 
Three  men  wanted  on  criminal  warrants 
landed  in  jail  after  people  tipped  police 
where  they  could  be  found. 

Idaho’s  Kootenai  County  sheriffs 
office,  with  cooperation  from  the  Coeur 
d’Alene  Press  and  the  Idaho  Statesman, 
began  publicizing  the  names  of  people 
wanted  on  outstanding  arrest  warrants. 
The  Press  also  runs  mug  shots  of  some 
wanted  people. 

Capt.  Ben  Wolfinger  said  so  for  that  has 
produced  four  arrests,  helped  determine 
that  another  man  was  in  prison,  and 
cleared  15  arrest  warrants. 

“I  think  it  shows  that  everybody  can 
work  together  for  positive  results,”  sheriff 
Pierce  Clegg  said. 

Kootenai  County  officials  said  the  num¬ 


ber  of  arrest  warrants  issued  for  crimes  in 
the  county  has  gone  up  65%  in  the  last 
five  years.  Deputies  said  they  hope  the 
lists  help  them  catch  serious  offenders, 
and  encourage  others  to  either  turn 
themselves  in  or  clear  up  their  debt  with 
the  court,  Wolfinger  said. 

“The  first  week,  we  got  nine  calls  to 
our  office,”  said  Bob  Williams,  head  of  the 
warrants  section.  “I  think  it’s  a  positive 
step.”  — AP 

RTNDA  seeks 
change 

in  camera  rules 

The  radio-television  News  Dir¬ 
ectors  Association  has  criticized  the 
closing  to  cameras  of  a  recent  House 
committee  Whitewater  hearing  at  the 
request  of  a  witness. 

The  current  rules  allow  witnesses  to 
request  their  testimony  not  be  broad¬ 


cast,  although  reporters  are  allowed  to 
remain.  RTNDA  is  asking  that  the  rule 
be  changed. 

“Witnesses  called  to  testify  before 
Congress  about  alleged  official  wrong¬ 
doing  should  not  be  allowed  to  hide 
from  news  cameras.  Hearings  of  signifi¬ 
cant  public  interest  should  be  open  to 
cameras  as  a  matter  of  course,”  said 
RTNDA  president  David  Bartlett. 

Ryan  exhibition 
at  Press  Club 

The  first  U.S.  exhibition  of  Ohio 
University’s  Cornelius  Ryan  Mem¬ 
orial  Collection  of  World  War  II  Papers 
was  displayed  recently  at  the  National 
Press  Club  in  Washington,  D.C. 

The  exhibition,  “Journalism  & 
History;  The  Craft  of  Cornelius  Ryan,” 
includes  photographs,  manuscripts,  and 
correspondence  from  Ryan’s  research 
files. 


INVESTMENT  BANKERS  TO  THE 

Publishing,  Communications,  Media, 
Broadcasting,  Interactive  Digital  Media 
AND  Information  Industries 

\^ronis,  Suhler  &  Associates,  Inc.,  exclusively  serves  the  media 
and  communications  industry  providing  media  company  owners 
investment  banking  services  including:  mergers,  aequisitions, 
divestitures,  recapitalizations,  financing  and  valuations.  Since  its 
founding  in  1981,VS&A  has  completed  over  300  transactions  totaUng 
in  excess  of  $18  Billion. 

Kevin  M.  Lavalla,  VS&A’s  Managing  Director  for  Newspaper 
Publishing,  has  over  10  years  experience  in  providing  financial 
advisory  services,  including  mergers  and  acquisitions,  to  daily 
and  weekly  newspapers,  shoppers,  local  business,  legal  and  specialty 
publications. 


Veronis,  Suhler  &  Ass'ociates  Inc. 


350  Park  Avenue,  New  York,  New  York  10022 
E-Mail:  lavallak@vsacomm.com  •  Phone:  (212)  935-4990  •  Fax:  (212)  935-O877 


Kevin  M.  Lavalla 
Managing  Director, 
Newspaper  Publishing 
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\’FjySrEOPLE  IS  THE  SEWS 


C(>Mrn.i:n  nr  ias  k.  wdhrsos 


JANIS  HEAPHY, 

44,  vice  president 
of  advertising  at 
ifk  *  the  Los  Angeles 

.  Times,  was  pro- 

moted  to  senior 
vice  president  of 
advertising. 

KATHYWAMBELOW  JEFFREYS. 

KLEIN,  42,  presi¬ 
dent  of  the  Valley  and  Ventura  county 
editions  and  a  companv  vice  president, 
was  promoted  to  senio^-  vice  president 
for  consumer  marketing. 

BOB  BRISCO,  32,  vice  president  for 
advertising,  marketing  and  strategic 
planning,  is  now  vice  president  of  mar¬ 
keting  and  new  business  development. 


KATHLEEN 

CODDENGTON, 

retail  advertising 
sales  manager  at 
the  Albany,  N.Y., 
Times  Union,  has 
been  named  retail 
advertising  sales 
manager  at  the 
Hartford 
Courant. 


appointed  cashier  and  payroll  manager 
in  accounting. 


BURTON  SWOPE,  city  editor  and  a 
copy  editor  at  the  Ventura  County 
5tor, Ventura,  Calif.,  has  been  named 
county  editor. 


CAROL  YOUNG,  classified  advertising 
manager  at  the  Reno  (Nev.)  Gazette- 
Journal,  has  been  named  classified 
advertising  director  for  Horvitz 
Newspapiers  Inc.,  Bellevue, Wash. 


TTIMOTHY  O.  WHITE,  vice  president 
and  publisher  at  the  Albany,  N.Y.,  Times 
Union,  has  been  appointed  to  the  addi¬ 
tional  post  of  group  publisher  of 
Hearst’s  Community  Newspapers  in  the 
Midwest. 


PAT  FITZ]UAURI€X,  news  editor  at 
CNl  Newspapers,  a  weekly  newspaper 
publisher  in  suburban  Milwaukee,  has 
been  promoted  to  southwest  group  edi¬ 
tor. 

MARIA  HUETTL,  news  editor  for 
CNI’s  south  shore,  was  named  south 
shore  editor. 

JEFF  POTTER,  director  of  adminis¬ 
trative  services  at  Wisconsin  Beil,  was 
appointed  northwest  group  editor. 

CANHY  DOYLE,  south  shore  news 
editor  and  editor,  becomes  editor  of  the 
west  group. 

DAVE  RANK,  an  editor  at  CNI  since 
July,  was  named  midwest  group  editor. 

SUE  SORENSEN,  a  systems  editor, 
was  named  copy  editor  for  south  shore. 

ELLEN  mCKOK-WALL,  production 
manager  at  the  Ruidoso  (N  M.)  News,  is 
now  copy  editor  for  the  north  shore. 

JEFF  SLAGTER,  north  shore  editor, 
was  named  special  projects  reporter. 


RICHARD  FEENEY,  associate  pub¬ 
lisher  of  the  eastern  regional  office  of 
the  Hartford  Courant,  has  been  named 
associate  publisher  for  eastern 
Connecticut. 

JOHN  MURA,  a  veteran  Courant 
reporter  and  editor,  was  appointed  east¬ 
ern  Connecticut  bureau  chief. 


KATHY  L  WARBELOW,  deputy  man¬ 
aging  editor/news  at  the  Detroit  Free 
Press,  was  named  managing  editor  at  the 
Austin  (Texas)  American-Statesman. 


LYNN  MOSIER,  4l,  general  manager 
of  Donrey  Media  Group’s  largest  news¬ 
paper,  the  Las  Vfegas  Review-Journal, 
has  been  named  vice  president  of  the 
company’s  administrative  support 
group.  She  succeeded  executive  vice 
president  and  CFO  DARRELL  W. 
LOFTEN,  41,  who  retired. 


CHRISTIANNE  EISENBURG,  pic¬ 
ture  desk  supervisor  at  Allsport 
Photography  (USA)  Inc.,  has  been 
named  picture  desk  manager. 


JERRY  HAYWOOD,  financial  analysis 
manager  at  the  Louisville,  Ky.,  Courier- 
Journal,  has  been  promoted  to  financial 
analysis  and  credit  director. 

CATHY  ALLISON,  Staff  accountant, 
was  named  financial  analyst. 

RUSTY  WOODS,  employee  services 
manager  in  human  resources,  was 


DOROTHY  S.  RIDINGS,  pubUsher  of 
the  Bradenton  (Fla.)  Herald,  has  been 
appointed  president  and  CEO  of  the 
Council  on  Foundations. 


ANN  BANDY  STEPHENS,  educa¬ 
tional  services  coordinator  at  the 
Newport  News,Va.,D«/(y  Press,  was 
appointed  special  sections  supervisor. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daily  newspaper 
groups. 


Correction 


Michael  craft  was  misidentified 
in  the  Feb.  3  Newspeople  in  the 
News. 

He  is  president  and  publisher  of  the 
Jackson  (Term.)  Sun  and  was  armounc- 
ing  the  appointment  of  Marshal) 
Andrews  as  circulation  director  of  the 
newspaper.  Andrews  formerly  worked 
as  circulation  director  at  the  Hattiesburg 
(Miss.)  American. 


Lee  Dirks  Owen  Van  Essen 

123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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BY  LAURA  REINA 


A  Break 
With  Tradition 


HE  ST  PAUL  Pioneer  Press  broke  with  tradition  on 
^n.  1  ^vhen  it  discontinued  running  editorials  on  a 
dail)-  basis. 

This  is  part  of  the  paper  s  plan  to  change  the  way 
it  utilizes  its  editorial  staff  and  opinion  space. 

Ronald  D.  Clark,  editor/editorial  pages,  explained 
to  Readers  the  paper’s  reasons  behind  this  decision. 

"There  are  other  opportunities  to  shape,  mold 
and  lead  public  opinion  than  by  writing  daily  edito¬ 
rials,”  and  by  changing  how  editorial  space  is  uti¬ 
lized.  “We  believe  we  can  give  you  more  of  an  edge 
as  you  seek  to  stay  on  top  of  issues  the  ways  opin¬ 
ion-shapers  are  thinking  about  them.” 

The  six  key  points  of  the 
paper’s  new  concept  include; 

•  The  paper  will  explore 
different  ways  to  bring  about 
discussions  of  issues,  rather 
than  by  just  writing  daily  edi¬ 
torials. 

"We  will  produce  editorials 
when  we  think  the  facts  or 
situation  warrant,  and  we 
have  something  we  strongly 
desire  to  say  as  a  newspaper. 
We  will  not  write  editorials 
simply  to  fill  space  or  to  uphold  tradition,”  Clark 
said. 

•  The  paper’s  editorial  writers  will  start  digging 
deeper  into  issues,  and  may  try  to  expose  readers  to 
topics  before  they  become  big  news. 

•  Content  will  dictate  the  design  of  the  pages  — 
not  tradition. 

•  There  will  be  more  room  for  pro/con, 
point/counterpoint  discus¬ 
sions. 

•  Local  writers  will  be  alot- 
ted  greater  space. 

•  And  when  appropriate, 
the  editorial  staff  will  be 
encouraged  to  work  with  the 
community  in  solving  prob¬ 
lems. 

Clark  said  that  while  some 
other  newspapers  have 
adopted  a  similar  editorial 
policy,  there  probably  would 
be  some  journalists  who 
would  scorn  the  Pioneer 
Press'  decision. 

Still,  he  said,  it’s  not  other 
journalists’  approval  the 


paper  is  looking  for.  Instead,  the  paper  wants  to  bet¬ 
ter  serve  its  readers. 

Clark  said  the  newspaper  was  producing  one  or 
two  editorials  a  day,  whether  it  had  “anything  that 
urgently  needed  saying”  or  not. 

That  meant  editorials  were  sometimes  written  to 
merely  fill  space. 

He  cited  several  developments  which  helped 
change  his  paper’s  views  on 
daily  editorials. 

During  the  Persian  Gulf 
War,  the  Pioneer  Press  sus- 
pendet'  Saturday  editorials  to 
print  the  hundreds  of  letters  it 
was  receiving.  Since  then,  Sat¬ 
urday  editorials  haven’t  come 
back. 

Clark  also  mentioned  that  a 
deepening  of  appreciation  for 
local  writers’  and  readers’ 
opinions  made  the  editorial 
staff  realize  that  “on  some 
days,  the  most  important  con¬ 
tent  on  our  pages  was  not  the 
editorials  we  wrote,  but  what 
others  had  to  say.” 

In  earh'  1993,  a  group  of  staffers  was  asked  to 
examine  the  paper’s  opinion  page  and  recommend 
improvements. 

Among  the  suggestions:  use  unsigned  editorials 
more  judiciously  and  save  editorials  for  when  an 
institution  response  is  necessary. 

The  group  also  wanted  more  signed  pieces  by 
editorial  writers.  ■ 


John  A.  Park,  Jr.  & 
Associates 


Expertise  and  reliability 

for  owners  considering  the  sale 

of  their  newspapers. 


(919)  848-7202 
Fax;  (919)  848-7148 
202  Springmoor  Drive 
Raleigh,  NC  27615 


Looking  Forward  fo  seeing  you 
at  the  Inland  Press  Association 


St.  Paul 
Pioneer  Press 
discontinues 
running  editorials 
on  a  daily  basis 


During  the 
Persian  Gulf  War, 
the  Pioneer 
Press  suspended 
Saturday  editorials 
to  print  the 
hundreds  of  letters 
it  was  receiving. 
Since  then, 
Saturday  editorials 
haven’t  come  back 
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LEGAL 


BY  M.L.  STEIN 

Back  Pay  For 
Editorial  Staff 


Appeals  Court 
t'ules  Los 
Angeles  Daily 
News  must  pay 
$600,000,  plus 
interest 


IN  A  2-1  decision,  a  U.S  Court  of  Appeals 

ruled  that  the  Los  Angeles  Daily  News  must 
pay  editorial  staffers  $600,000,  plus  interest 
in  back  merit  increases  for  1989  and  1S>90. 
The  majority  upheld  a  finding  by  the  Na¬ 
tional  Labor  Relations  Board  that  the  Daily  News 
was  obligated  to  continue  a  merit-raise  policy  that 
was  kept  in  place  when  Jack  Kent  Cooke  purchased 
the  paper  in  1986  from  the  Valley  News  Co. 

The  Los  Angeles  Newspaper  Guild  filed  a  com¬ 
plaint  with  the  NLRB,  chai^ging  that  the  Daily 
News  stopped  the  merit 
increases  while  bargaining 
with  the  Guild  for  their  first 
contract  in  1989. 

The  NLRB  determined  that 
the  Daily  News  was  in  viola¬ 
tion  of  the  National  Labor 
Relations  Act  when  it  refused 
to  continue  the  bargaining 
because  of  the  merit-raise 
issue  without  first  negotiat¬ 
ing  the  impasse  with  the  Guild. 

According  the  NLRB,  annual,  merit-based  wage 
increases  had  become  a  fixed-term  or  condition  of 
employment  that  could  not  be  discontinued  with¬ 
out  first  talking  to  the  union. 

The  company  argued  that  the  merit-increase  pro¬ 
gram  was  discretionary  and.  thus,  could  not 
become  a  working  condition. 

In  1989,  it  stopped  granting  merit  raises  to  Guild 
employees  but  continued  its  annual  performance 
reviews  and  gave  inreases  to  staffers  outside  the 
collective  bargaining  unit. 

But  the  Daily  News  renewed  the  merit  hikes  to 
Guild  members  when  a  contract  was  signed 
between  the  two  parties  in  1991. The  contract  ran 
until  1994  and  bargaining  for  a  new  contract  is  stiU 
underway. 

Meanwhile,  the  Daily  News  and  the  Guild 
reached  an  agreement  on  merit  pay  for  1995, 
according  to  Guild  attorney  Ellen  Greenstone. 

Writing  the  majority  opinion  for  the  District  of 
Columbia  Appellate  Court,  Chief  Judge  Harry  T. 
Edwards  said:  “If  an  established  merit-increase  sys¬ 
tem  program  is  fixed  as  to  timing  and  criteria  and 
discretionary  only  as  to  amount,  then  the  employer 
is  obligated  to  keep  the  program  in  place  and  con¬ 
tinue  to  apply  the  same  criteria. 

“Because  the  Daily  News  did  not  use  its  fixed 
criteria,  but  instead  made  a  decision  to  discontinue 


the  merit-pay  regardless  of  individual  performance, 
we  find  it  changed  an  established  term  of  employ¬ 
ment  with  respect  to  the  mandatory  subject  of  bar¬ 
gaining.” 

Dissenting  Judge  Karen  LeCraft  Henderson  stat¬ 
ed  that  a  Supreme  Court  decision  over  a  similar 
issue  found  that  an  employer  would  violate  the 
labor  law  by  awarding  discretionary"  merit  increas¬ 
es  during  union  negotiations. 

“Now  the  [appellate  court]  majority  holds  it  is  a 
violation  . . .  not  to  award  such  raises,”  she  said. 
“Neither  authority  nor  reason  supports  this  ‘Catch 
22’  conundrum.” 

The  Daily  News’  merit-raise  policy  was  not  a 
“fixed  term  or  condition  of  employment,” 
Henderson  wrote. 

Daily  News  attorney  Thomas  Burice  said  he  will 
seek  a  review  of  the  decision  by  the  full  district 
Court  of  Appeals  and  will  likely  take  the  case  to 
Supreme  Court  if  that  fails. 

He  said  the  ruling  was  based  on  an  “erroneous 
premise.” 

Los  Angeles  Guild  president  Sharon  Stewart 
praised  the  decision,  saying,  “It  confirms  that  the 
Daily  News  has  engaged  in  unfair  labor  practice.” 


BY  DOROTHY  GIOBBE 

Newspaper 
Seeks  Libel 
Suit  Dismissal 

IAWYERS  FOR  THE  New  York  Dally  News  and 
columnist  Mike  McAlary  have  requested  that  a  State 
Supreme  Court  judge  throw  out  a  $12  million  libel 
—  filed  by  a  plaintiff  whose  name  never 
appeared  in  print. 

The  case  involves  three  columns  which  ran  in  the 
Daily  News  during  1994.  In  the  columns,  McAlary 
accused  a  28-year-old  rape  victim  —  “Jane  Doe”  — 
of  fabricating  the  crime.  He  termed  the  rape  a 
“hoax”  and  said  the  police  might  consider  arresting 
the  woman  for  filing  a  false  police  report. 

Labeling  Doe  a  social  activist  who  craved  publici¬ 
ty,  McAlary  said  the  woman  was  “kind  of  vocal  about 
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being  a  lesbian.”  She  lied  about  the  rape, 
McAlary  said,  in  order  to  bring  attention 
to  police  non-responsiveness  to  violence 
against  lesbians  and  gay  men. 

McAlary  said  his  information  was 
based  on  his  sources  inside  the  New 
Yoric  City  police  department,  one  of 
whom  has  been  identified  as  John  Miller, 
then-deputy  police  commissioner  for 
public  information.  McAlary  did  not 
speak  to  the  victim  or  any  of  her  repre¬ 
sentatives. 

Even  after  reporters  for  the  Daily 
Neu>s  and  other  media  confirmed  that 
police  had  found  the  presence  of  semen 
on  the  victim’s  body  and  on  her  clothes, 
McAlary  continued  to  maintain  that  the 
victim  was  lying  about  the  rape.  Doe’s 
lawyers  say  that  proves  McAlary  acted 
with  malice. 

During  arguments  for  a  dismissal, 
McAlary’s  lawyers  contended  that,  as  a 
columnist,  McAlary’s  statements  should 
be  considered  opinion,  and  therefore 
protected  by  the  First  Amendment.  Also, 
they  said  that  much  of  what  McAlary 
said  in  his  columns  was  true,  including 
that  police  had  doubts  about  the 
woman’s  rape  claim. 

Additionally,  they  maintained,  because 
the  woman  was  not  identified,  she  is  not 
entitled  to  damages. 

According  to  Associated  Press  libel 
guidelines,  a  person  does  not  have  to  be 
named  in  order  for  a  charge  of  libel  to 
stand  up  in  court.  In  some  cases,  if  the 
person  can  be  identified  from  a  descrip¬ 
tion  in  the  newspaper  —  physical  or  oth¬ 
erwise  —  a  judge  may  find  that  the  per¬ 
son  has,  in  effect,  been  named  by  the 
publication. 

During  last  week’s  hearing.  Justice 
Charles  E.  RamOs  did  not  rule  on 
McAlary’s  motion  to  dismiss.  Instead,  he 
ordered  the  columnist  to  submit  to  fur¬ 
ther  questioning  about  his  sources  by 
Doe’s  lawyers. 

Ariz.  papers  seek 
gaming  records 

The  files  of  a  state  agency'  created  to 
regulate  Indian  gambling  casinos 
would  be  off-limits  to  the  public  under 
legislation  sought  by  the  Tohono 
O’odham  Tribe  and  introduced  by  the 
minority’  leader  of  the  Arizona  Senate. 

The  legislation  was  introduced  after  the 
Associated  Press,  Arizona  Republic, 
Phoenix  Gazette  and  Arizona  Daily  Star 
submitted  formal  requests  to  the  gaming 


agency  for  the  results  of  the  performance 
audits  performed  on  all  the  Indian  gaming 
operations  in  the  state  last  year. 

The  department  refused  the  requests  on 
the  grounds  that  gaming  contiac-ts  do  not 
allow  such  information  to  be  made  public 
by  the  state  without  the  tribe’s  agreement 
or  a  court  order. 

Sen.  Peter  Goudinoff,  a  Tticson 
Democrat,  said  he  introduced  the  bill  at 
the  request  of  the  southern  Arizona  tribe, 
which  operates  a  casino  near  Tucson. 

Phil  MacDonald,  a  Phoenix  lawyer  and 
lobbyist  for  the  Arizona  Newspaper 
Association,  said  the  language  of  the  bill 
appears  to  cover  virtually  every  record 
that  comes  into  the  possession  of  the  reg¬ 
ulatory  agency. 

Goudinoff  said  he  was  not  clear  on 
what  records  would  be  deemed  secret  by 
the  bill  He  said  the  language  in  the  bill  was 
submitted  to  him  by  Mark  Curry,  the 
Tohono  O’odham  Tribe’s  assistant  attorney 
general. 

Goudinoff  said  he  sy’mpathized  with  the 
tribe’s  effort  to  put  the  compact  language 
into  law.  It  would  ensure  the  state  keeps 
its  agreement  to  keep  gaming  records  con¬ 
fidential,  he  said.  —  AP 

San  Jose  daily 
sues  to  get 
council’s  records 

The  SAN JOSE  Mercury  News  has  sued 
the  nearby  city  of  Sunnyvale  to  gain 
access  to  records  and  information  of 
closed  meetings  that  led  to  the  alleged 
banishment  from  city  hall  of  a  former 
councilwoman. 

The  suit  in  Santa  Clara  County  Superior 
Court  charges  the  city  with  violation  of  the 
state’s  open  meetings  and  public  records 
laws. 

According  to  the  newspaper,  Sunnyvale 
officials  have  refused  to  turn  over  docu¬ 
ments  of  the  sessioas,  contending  their  clo¬ 
sure  was  in  accordance  with  state  law  gov¬ 
erning  privacy  in  personnel  matters 
because  city  employees  had  lodged  com¬ 
plaints  atgainst  the  councilwoman,  Frances 
Rowe.  But  the  newspaper  says  meetings 
involving  elected  officials  must  be  c^n. 

■“If  I  had  to  use  one  word  to  characterize 
the  behavior  of  the  city,  it’s  arrogance," 
said  the  newspaper’s  attorney,  Edward  P 
Davis.“I’ve  been  involved  in  a  lot  of  Brown 
Act  [open  meetings  law]  cases,  and  this  is 
probably  the  most  blatant  violation  I’ve 
seen.” 


Meanwhile,  the  city  council  of  Union 
City  in  the  East  Bay  has  agreed  to  pay  the 
Mercury  News  $25,000  in  settlement  of 
another  closed-meeting  challenge  by  the 
newspaper. 

The  money  will  go  toward  the  newspa¬ 
per’s  attorney  fees  in  connection  with  its 
efforts  to  obtain  documents  of  a  secret 
council  meeting  in  1994. 

Without  admitting  a  Brown  Act  viola¬ 
tion,  the  council  also  agreed  to  release  a 
record  of  the  meeting,  which  invoh  ed  the 
proposed  spending  of  $10  million  for  a 
redevelopment  project. 

Commented  Davis:  “I  think  Union  C jty 
will  think  twice  before  they  go  into  closed 
session  again.  But  it’s  a  shame  the  city's  tax¬ 
payers  have  to  pay  $25,000  because  their 
city  council  had  a  rather  cavalier  attitude 
about  the  Brown  Act.” 

City  Manager  Mark  Lewis  denied  the 
meeting  was  illegal  and  said  it  was  decid¬ 
ed  it  would  cost  more  to  litigate  the  com¬ 
plaint  than  pay  the  $25,000. 

The  city  used  outside  attorneys  to  fight 
the  suit. 

Atlanta  paper 
requests  accounts 
of  shooting 

The  ATLANTA  JOURNAL  and 
Constitution  says  that,  despite 
requests  to  the  city,  it  has  been  unable  to 
get  complete  accounts  of  shooting  inci¬ 
dents  involving  police  officers  and  civil¬ 
ians. 

After  nearly  a  month  and  numen)us 
calls  from  newspaper  attorneys,  the  city 
attorney's  office  charged  the  paper  $295 
for  incomplete  copies  of  12  of  44  c'ases 
requested. 

Deputy  City  Attorney  O.V  Brantley  said 
the  paper  did  not  request  the  files  proper¬ 
ly- 

Some  of  the  shootings  may  still  be 
under  investigation,  Brantley  said,  although 
27  arc  more  than  a  year  old. 

The  newspaper  “did  not  request  the 
files  in  such  a  way  that  we  could  retrieve 
them,”  she  said,  saying  that  the  city  "would 
take  a  second  look.” 

The  newspaper’s  attorney,  Peter 
Canfield,  said  the  city  is  breaking  the  law 
by  not  releasing  the  information  the  news¬ 
paper  requested. 

“These  files  exist  and  are  presumabh- 
easily  [and]  they  have  an  obligation  to 
respond  by  producing  them  in  three  days,” 
he  said.  — AP 
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BY  LAURA  REINA 

Weekly  Group  Offers 
One-order,  One-bill 


COMMUNITY  NEWSPAPER  CO.  (CNC) 
of  eastern  Massachusetts  is  nearing 
completion  of  the  first  year  it  has 
offered  its  one-order,  one-bill  pro¬ 
gram  which  includes  most  of  its  117 

newspapers. 

The  ad  network  program  was  rolled  out  during 
the  second  quarter  of  1995,  and  some  time  has 
been  spent  shaking  out  the  bugs  in  the  software, 
stabilizing  the  technology  and  training  the  sales 
staff,  according  to  William  R.  Elfers,  chairman  and 


CEO  of  CNC. 

Because  of  a  relatively 
recent  acquisition,  not  all  of 
the  papers  are  one-order, 
one-bill  —  one  particular 
acquisition  presently 
requires  two  bills  and  two 
orders  because  of  a  different 


rate  card  and  business 


system. 

Currently,  a  circulation  of  approximately 
780,000  is  on  a  one-bill  program. 

“We’re  working  on  a  program  so  that  within 
the  next  1 2  months,  these  papers  will  be  on  one 
bill,”  explained  Elfers. 

Most  of  the  newspapers  were  purchased  by 
parent  company  Fidelity  Capital  during  a  series  of 
acquisitions  (less  than  10  are  start-ups).  During 
1995,  as  a  result  of  the  acquisitions,  CNC  doubled 
in  size  within  two  weeks. 

Elfers  said  that  for  the  second  half  of  1995,  a 
4%  to  5%  gain  in  revenue  was  attributed  to  the 
advertising  network  program. 

“We  helieve  this  networking  program  will  have 
a  great«»r  impact  in  1996  and  1S>97  because  the 
sales  force  must  get  trained,  comfortable  and  con¬ 
fident  with  the  technology  for  this  networking 
program  to  be  successful,”  said  Elfers. 

Rate  discounts  are  available  based  on  the  vol¬ 
ume  of  a  buy,  the  circulation  of  the  buy,  or  the 
frequency  of  the  buy,  he  said. 

CNC  has  a  main  office  in  Needham,  Mass. 
Among  the  three  “groups”  this  office  houses  is 
the  major/premium  accounts  group,  “which  calls 
on  major  advertisers  which  have  a  clear  need  to 
advertise  in  our  community  newspapers,” 
explained  Elfers. 

Also,  each  newspaper  has  its  own  sales  force. 
Altogether,  there’s  almost  300  advertising  newspa¬ 
per  salespeople  in  classified  and  retail.  Five  are  in 


Needham,  the  rest  are  spread  out. 

“The  whole  issue  is  that  all  reps,  no  matter 
where  they  are,  no  matter  what  newspaper,  can 
sell  into  any  paper,”  said  Elfers. 

There  are  31  editorial  locations,  but  in  an  effort 
to  group  ad  reps  for  management  and  technologi¬ 
cal  reasons,  salespeople  work  out  of  only  eight  of 
those  31  locations,  which  Elfers  refers  to  as 
“hubs.” 

Ad  copy  is  transmitted  from  sales  hubs,  over 
T1  lines,  to  a  central  file  server  at  the  Needham 
headquarters. 

Then  insertion  orders  are  transmitted  to  pre¬ 
press  and  composition  sites. 

Ad  copy  can  be  located  on  the  central  file  serv¬ 
er,  explained  Elfers. 

“Our  salespeople  get  commissions  based  on 
revenue  generated,  irregardless  of  where  ads  run,” 
said  Elfers. 

Elfers  started  CNC  because  he  saw  weeklies  as 
a  good  long-term  investment. 

Even  though  all  acquisitions  must  be  approved 
by  the  parent  company  Fidelity  Capital,  CNC 
operates  on  an  independent  basis,  according  to 
Elfers. 

Fidelity  Capital  is  an  umbrella  company  to 
Fidelity  Inve.stments,  which  is  an  investment  and 
life  insurance  company. 

CNPA  reports 
solid  year  for 
ad  network 

The  CALIFORNIA  NEWSPAPER  Publishers 
Association  reported  that  1995  was  another 
successful  year  for  its  advertising  network,  attract¬ 
ing  revenues  of  just  over  $7  million.The  figure  was 
double  that  of  1994. 

CNPA  predicted  that  in  the  fiscal  year,  which 
ends  on  March  31,  the  total  will  reach  $10  to  $12 
million. 

More  than  half  of  the  sales  by  the  California 
Newspaper  Network  (CNN)  are  from  major  adver¬ 
tiser,  but  a  sizable  amount  of  placement  is  done  by 
smaller  clients  with  less  frequent  schedules,  it  was 
noted. 

Beginnning  in  February,  CNN  was  notified,  JC 
Penney  will  run  preprint  and  ROP  ads  through  the 
network. 
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AMERICA  EAST 

NEWSPAPER  OPERATIONS  &  TECHNOLOGY  CONFERENCE 

HERSHEY,  PA  •  MARCH  26-28 


It’s  the  premier  regional  newspaper  trade  show  -  the  ONLY 
newspaper  equipment  exhibition  on  the  East  Coast  in  1996! 
Now  cosponsored  by  Editor  &  Publisher,  the  1996  America 
East  Newspaper  Operations  &  Technology  Conference  promis¬ 
es  to  be  bigger  and  better  than  ever.  A  record  number  of 
exhibitors  will  display  and  demonstrate  equipment.  In  fact,  the 
■Hershey  Convention  Center  has  been  expanded  to  accommo¬ 
date  this  growing  exhibition. 


The  Newspaper  Industry  Agrees  E&P  Is  #1 

In  a  recent  sun/ey,  76.7%  of  the  respondents  selected  as  the  publication  they 
would  read  if  they  could  read  only  one  trade  aublication*  And  E&P  was  rated  the 
BEST  compared  to  other  newspaper  and  journalism  trade  publications: 

•  Provides  the  most  useful  information  for  your  newspaper  work;  E&P  if1 

•  Is  the  most  important  industry  publication  for  a  newspaper  person  to  read:  E&P  #1 

•  Provides  most  comprehensive  coverage  of  newspaper  industry:  E&P  #1 

•  Most  valuable  for  breaking  news:  E&Pil 

'Research  USA.  Inc.  Survey,  March  1995 


REACH  YOUR  BEST  PROSPECTS  AT  THE  SHOW... 
M/7  IN  THE  OFFICE! 

E&P  Special  Show  Edition 

Editor  &  Publisher’s  America  East  edition  will  be  distributed  at 
the- conference  -  in  the  hands  of  your  prime  prospects  when 
they  are  actively  looking  for  information  about  your  products 
and  services. 

Publishers,  general  managers,  production  managers,  press¬ 
room  managers  and  others  have  relied  on  Editor  &  Publisher 
for  more  than  100  years  to  learn  what  new  products  and  ser¬ 
vices  are  being  offered.  -Your  advertising  in  this  show  edition 
can  supply  just  the  right  answers  to  their  equipment  questions. 

•  To  make  your  space  reservation  call  E&P. 
Advertising  Director  Steve  Townsley  today  at 
(212)  675'4380,  ext.  155.  Or  contact  your  local  . 
E&P  advertising  representative.  .  ; 
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AMERICAEAST 


-  Art  Rates 

Full  Page  .  .  ' . ’  ,  .  . S3.620 

2/3  Page  . .S2.825 

1/2  Page . S2.135 

1/3  Page . v . . $1,525 

.1,/4  Page . .• . $1,265 

.  or  yoiir  E&P  contract  rate  applies. 


Exlitorr^s 

PUBLISHER 


Color  Rates  .  • 

Spot  cotor,  per  color,  per  page,  extra  $575 
Facing  page,  same  color,  extra  $400 
Four-color  process  space  anrt  color  charge: 
One  page.  $4,920:  Two-page  spread,  S9.090 
(based  on  one-time  space  rate) 


Sales  Offices 

NfiWiYork  (212)  675-4380  •  New  York  Fax  (212)929-1259  •  Ctiic.igo  (312)  641-0041  •  l.ps  Angeles  (310)  378-7075  •  San  Francisgo  (415)  421-7950 


BOOK  RE  VIEWS  ,  ,  b  y  h  i  l  e  v  wa  r  d 


BREAKING  THE  NEWS: 

Hoiv  the  Media 

I  ’nderniine  American  Democracy 
B>  James  l-alk)ws 
Pantheon  B(X)ks  • 

201  E.  50th  St, 

New  York.  N.S  .  1(K)22 
296  paj>es,  $23 


After  a  brilliant  orchestration  of 
all  things  wrong  with  modem 
media  —  most  of  them  having 
been  played  with  crescendo  in  other 
books,  James  Fallows  can  come  out 
only  with  one  conclusion.The  media 
need  to  be  more  resftonsible  on  issues 
and  more  responsive  to  the  perceived 
needs  of  a  democratic  society. 

Yes,  by  the  time  he  gets  to  his  last 
chapter  and  epilogue,  lie  is  a  cheerlead¬ 
er  for  the  new  fad  in  American  journal¬ 
ism,  “public  journalism,”  although 
Fallows  seems  to  prefer  the  term,  “good 
journalism.”  Just  as  some  investigative 
reporters  say  that  ail  good  journalism  is 
investigative,  so  all  good  journalism  has 
the  public  interest  at  heart. 

He  suggests,  with  some  reason,  that 
old-time,  tell-it-like-it-is  journalism  may 
not  be  too  far  from  the  newer  emphasis 
on  the  public  good,  whatever  that  may 
be.  “The  rancor  surrounding  the  public- 
journalism  debate  actually  seems  to 
arise  from  two  misunderstandings,”  he 
says.  One,  that  becoming  engaged  in 
public  life  means  drumbeating  for  a 
cause  or  candidate;  the  other  misunder¬ 
standing  is  that  to  engage  the  reader  in 
determining  the  public  good  smacks  of 
mere  marketing  gimmicks. 

While  seeking  to  arbitrate  a  truce 
among  opposing  camps 
concern-  \ 


ing  public  journalism,  he  also  is  not  pre¬ 
pared  to  set  the  current  experiments  in 
public  journalism  in  concrete.  He 
emphasizes  the  need  for  continued 
experimentation  and  meeting  the  prob¬ 
lems  and  limits  of  the  public  journalism 
models. 

To  share  in  Fallows’  vision  of  a  more 
serious  press  that  better  serves  the  pub¬ 
lic,  one  has  to  buy  into  his  premises 
and  non  sequiturs.  Engaging  the  public, 
he  says,  begins  a  process  “to  see  how 
journalism  might  better  serve  its  funda¬ 
mental  purpose,  that  of  making  demo¬ 
cratic  self-government  possible.” 

Others  could  argue  that  fostering 
democratic  self-government  is  not  the 
fundamental  purpose  of  journalism. 

And  he  seems  to  be  coming  in  from 
some  far  galaxy  when  he  says:  “In  the 
long  run,  people  will  pay  attention  to 
journalism  only  if  they  tliink  it  tells 
them  something  they  must  know.  The 
less  that  Americans  care  about  public 
life,  the  less  they  will  be  interested  in 
journalism  of  any  form.” 

One  suspects  rather  that  what  the 
typical  reader  feels  he  or  she  “must 
know”  are  celebrities  and  entertainment 
subjects,  including  sports.  Perhaps  it’s 
just  the  other  way  around  —  that  pub¬ 
lic  journalism  is  the  problem,  promising 
more  boredom,  and  the  concerns  of 
selected  participators  against  popular 
fare. 

He  indicts  the  media  for  a  sports  and 
conflict  mentality  and  for  laziness.They 
follow  too  much  in  the  path  of  others 
and  depend  too  much  on  the  computer 
which  is  making  research  and  reporting 
too  easy.  He  assails  modem  media’s 
interests  in  prediction  rather  than 
assessment,  preoccupation  with  trivia, 
the  bouncing  positions  of  candidates 
and  personality  flaws.  Ignoring  impor¬ 
tant  issues  and  opportunities  to  explain 
threaten  the  American  political  system, 
he  says. 

Although  he  touches  base  with  some 
earlier  periods,  he  somehow  gives  the 
impression  that  most  of  modem 
American  media  woes  as  we  know 
them  are  of  recent  origin.  Most  of  his 
complaints  have  roots  in  earlier  days,  if 
not  in  what  some  consider  to  be  the 
very  nature  of  news  as  entertainment 
and  source  of  topics  of  conversation. 

Fallows  is  Washington  editor  of  the 
Atlantic  Monthly. 
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.  Retta  Blancy.  editor 
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Unlike  many  volumes  on  the 

media,  this  one  is  fun  to  read. 
Even  the  acknowledgements  are 
funny,  as  Blaney  recounts  her  trek  to 
find  a  publisher.  Walter  Cronkite  had 
enough  faith  in  the  book  to  do  the 
introduction. 

This  is  a  collection  of  favorite  stories 
of  journalists,  most  of  them  now  profes¬ 
sors,  about  themselves.  There’s  another 
factor.  The  stories  are  self-abasing, 
accounts  of  times  the  writer  failed  and 
learned  a  lesson.  For  example,  there’s 
the  “three-legged  woman”  story  of  Don 
E.  Black,  a  former  daily  newspaper  edi¬ 
tor,  who  teaches  journalism  at  Western 
Illinois  University  in  Macomb. 

He  remembers  a  lesson  in  using  the 
right  words  when  he  was  a  college 
intern  on  a  weekly.  He  covered  an  acci¬ 
dent  in  which  a  woman’s  legs  were 
broken.  He  was  proud  of  his  “breaking” 
story,  that  is,  until  an  old  country  corre¬ 
spondent  had  a  question  for  him:  “But 
what  happened  to  that  woman’s  third 
leg?”  The  question  caught  Black  by  sur¬ 
prise.  The  old-timer  explained:  “You 
wrote  that  she  broke  two  of  her  legs. 
I'hat  implies  she  had  three  legs.  If  she 
had  only  two  legs,  you  would  have  writ¬ 
ten  that  ‘she  broke  both  of  her  legs.’  ” 
There  are  54  stories  like  this,  most  of 
them  by  joumalists-tumed-professors. 
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USA  Today 
staffers  hit 
the  Jackpot 

This  probably  ISNT  covered  in  any 
employee  handbooks,  but  two  USA 
Today  staffers  recently  won  significant 
cash  prizes;  one  took  home  over  $9  mil¬ 
lion  in  lottery  winnings  and  another  won 
$10,000  on  the  TV  game  show  Jeopardy. 

BobTwigg,  assistant  national  news  edi¬ 
tor  at  USA  Today,  and  his  wife  won  more 
than  $9  million  in  the  Viiginia  lottery. 

Twigg  was  at  work  that  Sunday  when 
he  checked  the  Associated  Press  report  of 
the  winning  numbers.  He  was  “dumb¬ 
struck”  as  he  realized  they  matched  the 
ticket  in  his  hand. 

In  his  first-person  account  in  the  paper, 
Twigg  wrote  that  he  waited  a  day  before 
telling  people,  just  to  be  sure  he  was 
right. 

Faced  with  mounting  medical  bills 
from  his  wife’s  illnesses,  an  8-year-old  c'ar 
that  likely  needed  replacing,Twigg  wrote 
that  he  never  figured  there  would  be  an 
end.  He  played  the  lottery  sporadically, 
but  never  thought  he  would  win. 

Twigg  had  no  plans  to  quit  his  job,  not¬ 
ing  that  his  friends’  advice,  “one  life-alter¬ 
ing  experience  at  a  time,”  was  probably 
corretl:. 

Another  USA  Today  editorial  staffer. 
New  York  reporter  Patrick  McGeehan, 
was  a  big  wimier  on  Jeopardy. 

Ironically,  McGeehan  found  himself 
responding  “What  is  the  Gannett 
Company?”  to  clues  such  as  “This  newspa¬ 
per  chain  owns  North  America’s  laigest 
billboard  advertising  firm,”  the  Gannetteer 
reported. 

On  his  third  day,  McGeehan  correctly 
responded  “What  is  USA  TodayT  when 
pmmpted  by  the  clue,  “Larry  King  writes 
a  regular  column  for  this  newspaper’s  Life 
section.” 

“I  guess  we’re  a  regular  source  of  infor¬ 
mation  for  them,”  he  told  the  company’s 
in-house  magazine. 

Update:  Read  all 
about  it  —  again 

Last  spring,  former  Chicago 
Tribune  editor  James  Squires  dangled 
the  prospect  that  he  might  run  against 
two-time  incumbent  U.S.  Sen.  Mitch 
McConnell  when  the  Republican  is  up 


for  reelection  in  1996. 

Squires  still  isn’t  saying  what  he  will 
do,  although  it  is  apparent  the  political 
ground  has  shifted  in  McConnell’s  favor. 
The  senator  has  moved  deftly  to  defuse 
two  big  issues  opponents  had  expected 
to  use  against  him:  campaign  reform  and 
lobbyist  regulation.  In  a  surprise  feint  in  a 
libertarian  direction,  McConnell  even 
opposed  the  flag-buming  amendment  to 
the  Constitution. 

From  his  horse  farm  in  Versailles,  Ky, 
Squires  appears  to  be  concentrating 
more  on  his  upcoming  book:  The  Secret 
of  Hopewell’s  Box,  a  nonfiction  account 
of  the  so-called  Boss  Crump  political 
machine  that  ruled  Tennessee  in  the 
tumultuous  post-Wodd  War  11  era.  In  addi¬ 
tion  to  detailing  the  political  and  civil 
rights  struggles  of  the  time,  the  book 
chronicles  the  rise  of  the  Nashville 
Tennessean  and  its  epic  war  with  the 
political  machine  and  the  Nashtnlle 
Banner. 

In  the  course  of  researching  the  book. 
Squires  discovered  that  his  own  grandfa¬ 
ther  and  a  family  friend  had  shot  two 
black  men  in  the  1946  Columbia,Tenn., 
race  riot. 

“The  Secret  of  Hopeu>ell’s  B(xx  is  due 
out  in  March  from  Time  Books,  which 
published  Squires’  1993  booV.,  Read  All 
About  It!  The  Corporate  Takeover  of 
America’s  Newspapers. 

—  Mark  Fitz^rald 

Providence 
paper  to  cut 
100 jobs 

HE  PROVIDENCE  JOURNAL- 
Bulletin  is  eliminating  100  full-time 
jobs,  or  8%  of  its  woric  force,  as  part  of  a 
restructuring  plan  that  seeks  to  save  $5 
million  annually. 

About  one-third  of  the  positions  will 
be  in  the  newsroom,  with  the  remainder 
in  business  and  operations. 

The  company  said  it  will  resort  to  lay¬ 
offs  if  enough  employees  do  not  leave 
voluntarily.  A  voluntary  separation  offer 
includes  18-months  salary. 

The  restructuring  will  begin  immedi¬ 
ately  and  is  expected  to  continue 
through  May. 

“This  marks  a  fundamental  change  in 
the  culture  of  the  Journal-Bulletin!^  said 
chairman  and  publisher  Stephen 


Hamblett.“The  belief  that  employment 
is  all  but  guaranteed  is  no  longer  viable 
in  today’s  competitive  media  environ¬ 
ment.  We  must  now  base  employability 
on  an  individual’s  contribution  and  the 
overall  financial  performance  of  the 
publishing  division.” 

Hamblett  said  the  cutbacks  were 
necessitated  by  a  lackluster  Rhode 
Island  economy  and  higher  expenses, 
primarily  40%  greater  newsprint  costs. 

Advertising  linage  has  remained  flat 
over  the  past  year,  and  has  declined  in 
some  categories,  largely  due  to  the  suf¬ 
fering  retail  industry.  Several  local  busi¬ 
nesses  have  declared  bankruptcy, 
Hamblett  pointed  out. 

Circulation  is  also  off,  mainly  the 
result  of  the  consolidation  of  the  morn¬ 
ing  Providence  Journal  and  the 
Evening  Bulletin  last  June. 

The  company  took  a  $6.8  million 
one-time  charge  at  the  end  of  fiscal 
1995  for  costs  of  the  restructuring. 

The  announcement  last  week  came 
on  the  heels  of  other  major  changes, 
including  the  sale  of  the  company’s 
cable  interests,  corporate  staff  reduc¬ 
tions  and  the  folding  of  unprofitable 
publications,  including  the  SuruU^ 
Journal  Magazine  and  the  Town  Crier, 
a  shopper. 

Hamblett  insisted  that,  contrary  to 
rumors,  the  Journal-Bulletin  was  not  for 
sale. 

The  publisher  said  the  restructuring 
wouldn’t  affect  the  news  product  or  the 
online  service  Rhode  Island  Horizons, 
which  was  launched  last  year.  There 
were  no  plans  to  scale  back  news  cover¬ 
age  or  story  space. 

The  company’s  future,  he  said,  “lies  in 
strong  local  coverage.” 

Worcester  paper 
gives  community 
service  awards 

The  WORCESTER,  MASS.,  Telegram  & 
Gazette  recently  awarded  its  sixth 
annual  Visions  2000  community'  service 
awards  to  citizens  who  contributed  to  a 
better  quality  of  life  in  central 
Massachussets. 

The  newspaper  awarded  the  winners  a 
total  of  $1,500.  U.S.  Sen.  John  E  Kerry  was 
the  keynote  speaker  at  the  awards  cere¬ 
mony  last  month. 
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Cox  Readies  Network 


For  Olympics 


Cox  NEVC'SPAPERS  IS  linking  more  than 
half  its  dozen  newspaper  production 
sites  on  a  wide-area  networic,  with  the 
remainder  expected  to  join  the  pre¬ 
press  WAN  by  late  April. 

Digital  Technology  International,  Orem,  Utah,  is 
supplying  the  wide-area  network  database  and 
related  technology  that  will  enable  the  group’s 
dailies  in  five  states  to  share  news  from  the 
Summer  Olympics  in  Atlanta,  including  ads  and 
fully  made-up  pages. 

The  network  was  also 
intended  for  use  in  distribut¬ 
ing  Super  Bowl  copy  and 
photos  supplied  by  the 
group’s  cluster  of  suburban 
Phoenix  dailies. 
Implementation  at  Cox 
Arizona  Publications,  howev¬ 
er,  was  delayed  —  though  it  is  reported  among  the 
seven  sites  now  up  and  running. 

In  addition  to  its  five  Phoenix-area  papers,  Cox 
sites  already  installing  or  scheduled  to  install  the 
WAN  database  are  the  Yuma  Daily  Sun,  also  in 
Arizona,  Longview  News-Journal,  Austin 
American-Statesman  and  Waco  Tribune-Herald,  all 
in  Texas,  the  Dayton  (Ohio)  Daily  News  and  Grand 
Junction,  Co\o.,  Daily  Sentinel. 

In  order  to  complete  other  projects,  the  flagship 
Atlanta  Journal  and  Constitution  postponed  instal¬ 
lation,  but  expects  to  have  its  system  in  operation 
well  ahead  of  opening  ceremonies  for  the  Summer 
Games. 

Each  paper  will  be  able  to  browse  DT  databases 
at  the  Atlanta  papers  and,  with  access  privileges,  at 
other  Cox  newspapers  as  well;  they  will  select  sto¬ 
ries  as  they  are  filed  and  view  low-resolution  ver¬ 
sions  of  photos  and  graphics  available  for  page 
placement.  DT  SpeedDriver  software’s  OPI  func¬ 
tion  will  automatical!)'  substitute  high-resolution 
files  of  images  chosen  for  output. 

DT  said  its  system’s  client-server  architecture 
and  reliance  on  256-kilobit/second  frame-relay  digi¬ 
tal  telecommunications  endow  it  with  the  si>eed 
and  reliability  of  a  local  network.  DT  said  its 
Locations  Database  “organizes  and  routes  informa¬ 
tion  across  multiple  database  server  configura¬ 
tions”  on  local-  or,  with  the  WAN  extension,  wide- 
area  networks. 

Tlie  object,  according  to  DT,  is  to  create  a  logi¬ 
cally  unified  database  environment  from  among 


DT  outsourcing 
to  offer  big 
system  to 
smaller  papers 


geographically  separated  information  and 
machines.  Access  is  controlled  by  WAN  Manage 
software,  and  the  user  interface  is  the  same  for 
local  and  remote  databases.  The  plan  is  in  some 
ways  similar  to  the  one  Tribune  Co.  is  implement¬ 
ing  for  its  dailies  using  a  system  from  Danish  devel¬ 
oper  CCI  Europe  (£'6?P,June  24,  lS>95,p.  18). 

Cox  and  DT  expect  to  see  the  system  used  to 
carry  a  daily  flow  of  already-assembled  stocks 
pages,  sports  agate,  spec  ads,  special-section  fronts 
and  other  shared  data. 

More  generaUy,  the  system  paper  wUl 

can  exploit  a  central  database  ^  ^ 

using  a  single  set  of  servers  he  able  tO  brOWSe 

and  one  MIS  department  to  databases  in 
serve  a  group  in  which  indi¬ 
vidual  papers  at  different  Atlanta  and  at 
locations  need  only  woricsta-  other  CoX 
tions  and  imagers  for  produc¬ 
tion.  Wirephotos  and  syndi-  newspapers.  They 

cated  material  can  be  trans- 
mitted  to  the  central  loca¬ 
tion,  where  it  can  be  SeleCt  StOrieS  aS 

accessed  and  used  as  needed 
by  each  paper. 

DT  sees  the  groupwide 

network  as  an  opportunity  to  put  large-system  fea¬ 
tures  and  local-networic  performance  on  the  desks 
of  smaller  papers  that  could  not  afford  or  justify 
the  cost  of  individual  systems. 

The  vendor  also  is  looking  at  its  Locations 
Database  with  WAN  extension  as  a  way  to  give 
each  networked  paper  the  capability  to  have  its 
own  customized  presence  on  the  World  Wide  Web 
through  a  single  Internet  access  point. 

DT  customers’  long-distance  providers  would 
supply  the  newspaper  sites’  routers  for  connection 
to  the  256kb/s  dedicated  service,  with  support  for 
TCP/IP  network  protocols  for  server-to-server  com¬ 
munications. 

The  Cox  netwoik  extends  to  its  vendor,  and  the 
companies  have  to  be  comfortable  as  partners. 

Whatever  is  on  Cox’s  network  is  available  to  DT 
because  “there’s  no  way  to  shut  it  off,”  Network 
MCI  account  manager  Aaron  Rennert  said  of  the 
dedicated  connection. 

“We  are  already  connected  by  the  WAN  to  four 
of  the  Cox  sites,”  said  a  DT  spokeswoman.  “We  are 
able  to  give  them  remote  support  as  if  their  server 
were  right  here  on  our  local-area  network,”  the 
spokeswoman  added,  noting  Orem’s  “instanta- 
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neous”  access  to  the  Cox  Arizona 
Publications’  server  in  Mesa. 

“That’s  just  one  of  the  ways  you  can 
use  it,”  the  spokeswoman  said.  The  com¬ 
bination  of  groupwide  system  sharing 
and  the  vendor’s  immediate  access  to  a 
system  suggests  yet  another  way  to  use 
the  same  technology. 

The  company  said  it  will  offer  data¬ 
base  and  server  outsourcing  to  smaller 
papers  that  by  themselves  would  be 
unable  to  afford  a  comparable  system 
and  for  which  groupwide  sharing  may 
not  be  an  option.The  papers  would  be 
linked  to  a  system  centralized  at  DT 
headquarters. 

Through  WAN-based  server-sharing, 
customers  owning  only  workstations 
would  be  able  to  avail  themselves  of 
DTs  classified,  ad  production,  pagina¬ 
tion  and  archiving  systems,  according  to 
the  vendor,  which  said  its  personnel 
will  manage  the  system,  maintain  the 
database  and  server,  and  provide  juke¬ 
box  data  archiving. 

DT’s  spokeswoman  said  the  company 
would  assemble  a  staff  dedicated  to 
newspaper  customers  that  outsource. 

The  spokeswoman  said  data  protec¬ 
tion  would  be  assured  by  frequent  regu¬ 
lar  data  backup  at  the  central  site  and 
the  capabilities  of  the  long-distance 
telecommunications  provider. 

“There’s  a  lot  of  fault  tolerance  and 
redundancy  built  into  it  exactly  for  that 
purpose,”  she  said. 

According  to  DT  chief  executive  Don 
A.  Oldham,  MCI  Corp.’s  frame-relay  ser¬ 
vice  is  equipped  with  multiple  lines  in 
the  event  one  line  goes  out  of  service.  A 
fallback  solution  relies  on  medium-band- 
width  dial-up  lines.  Rennert  at  MCI  said 
DT  now  has  twoTl  lines,  one  a  regular 
voice-grade  T1  and  the  other  full  ISDN. 
Services  range  from  four  256kb/s  chan¬ 
nels  to  two  Switclied-Sb  lines.  (With 
ISDN  deployment  more  advanced  in  the 
U.K.  and  parts  of  Europe,  Rennert  said 
that  service  may  prove  to  be  a  more 
“globally  addressable  solution”  for  DT.) 

Short  of  costly  satellite  service,  how¬ 
ever,  Rennert  conceded  that  “we  just 
cannot  guarantee  that  you  will  not  have 
any  downtime  at  all.” 

So  what  would  a  publisher  do  in  the 
event  a  backhoe  operator  or  earthquake 
2,(XX)  miles  away  severs  his  server  con¬ 
nection?  Rennert  said  he  hopes  to  soon 
discuss  with  DT  the  possibility  of  estab¬ 
lishing  a  backup  connection  to  a  sec¬ 
ond  shared-server  site  for  emeigency  ad 
and  page  production. 
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Satellite  carries 
Miami  Herald  to 
Latin  America 


After  A  SUCCESSFUL  _ 

test,  the  Miami  | 

Herald  began  satellite  j 
page  transmissions  on  Jan.  29  | 
to  the  first  foreign  newspa-  ! 
per  to  print  its  Latin  j  '  ^  JLK 

American  International  J  — 
Satellite  Edition.  ^ 

The  Sfi-year-old  English-  i 
language  international  edi-  ; 

tion  had  been  printed  in  ' 

Miami  and  flown  to  Latin  1 
America,  taking  hours,  1  032 
sometimes  days,  to  reach  "*‘*2!* 

readers.  Today,  pages  made  ■ 

up  in  Miami  are  digitized  on  1 
an  Eskofot  scanner  and  sent  •  f  ” 
at  night  over  an  Information  i  "“2^ 
International  Inc.  system  for  j 
remote  film  output,  printing  i 
and  morning  delivery.  ^ 

“We’re  discovering  that  the 
technology  works  far  better  than  we 
thought  it  would,”  said  international 
operations  director  Mark  Seibel,  adding 
that  most  pages  transmit  in  less  than 
four  minutes.  Printing  may  commence 
as  soon  as  15  minutes  after  the  last  page 
is  sent.The  arrangement  allows  the 
Herald  to  include  breaking  news,  clos¬ 
ing  stock  prices  and  late  sports  scores. 

Remote  printing  began  at  La  I*rensa, 
in  Panama,  the  international  edition’s 
biggest  market.  Next  month,  transmis¬ 
sions  also  will  be  made  to  El  Tiempo, 
Bogota,  Colombia,  and  La  Cronica, 
Cancun,  Mexico.  Other  print  sites  are  to 

Panamanian 
paper  prints  Herald’s 
international 
edition  from  page 
facsimile  transmissions; 
Mexican, 

South  American  print 
sites  to  be  added 
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First  International  Satellite  Edition 
^nsmitted  to  and  printed  by  Panama's  La  Prensa 


be  added  later  this  year. 

Part  of  the  press  run  in  Panama  is 
flown  out  for  distribution  in  other 
Central  American  countries,  where, 
besides  greatly  improving  delivery 
times,  said  Seibel,  “We’ve  seen  some 
immediate  increases  in  sales  —  in  the 
range  of  five  to  ten  percent  in  just  one 
week.” 

Until  the  other  sites  begin  printing 
the  edition,  copies  are  flown  back  from 
Panama  to  Miami,  then  flown  to  Mexico 
and  South  America. 

In  early  February,  Seibel  had  just 
returned  from  Brazil,  where  he  expect¬ 
ed  soon  to  have  a  print  partner.  The 
Herald,  he  added,  also  was  close  to  a 
deal  with  a  Caracas,  Venezuela,  paper 
and  may  print  in  Quito,  Ecuador,  as  well. 

Far  from  the  cities  of  central  and 
northern  Mexico,  the  Caribbean  resort 
of  Cancun  was  chosen  because  the 
Herald  already  had  established  a  market 
there  among  English-speaking  vacation¬ 
ers,  according  to  Seibel.  The  paper  does 
hope  to  print  elsewhere  in  Mexico,  he 
added,  citing  Mexico  City,  Guadalajara 
and  Monterrey  as  possibilities. 
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Blevins  Harding 
consults  at 
six  papers 

Blevins  HARDLNG  GROUB  Boulder, 
Colo.,  reported  recent  consulting  con¬ 
tracts  for  six  newspaper  facilities  projects. 

For  the  Lincoln  (Neb.)  Journal-Star  and 
Ventura  County  (Calif.)  Star,  BHG  will 
provide  planning  and  design  services  for 
new  production  plants.  It  will  also  design 
the  Peninsula  Gateway's  new  Gig  Harbor, 
Wash.,  facility.  For  Phoenix  Newspapers 
Inc.,  it  will  undertake  a  dock  reconfigura¬ 
tion  study. 

At  the  Orlando  Sentinel,  BHG  will  pro¬ 
vide  design  services  for  inserting  expan¬ 
sion,  a  prepress  ad  team  reconfiguration 
and  a  waste  study. 

In  Fayetteville,  N.C.,  the  company  was 
retained  for  a  newsroom  layout  at  the 
Observer-Times. 

Autologic, 
Triple-I  merger 
complete 

VOLT  INFORMATION  SCIENCES’s 
Autologic  Inc.  subsidiary,  in  Thousand 
Oaks,  Calif.,  and  Los  Angeles-based 
Information  International  Inc.  completed 
their  merger  on  Jan.  30.  This  was  seven 
months  after  announcing  their  plaits  at 
Nexpo  95. 

Volt  chairman  William  Shaw  is  chair¬ 
man  and  CEO  of  the  merged  company. 
Autologic  Information  International  Inc., 
which  is  59%  owned  by  Volt  and  trades  on 
the  Nasdaq  stock  market  under  tlie  sym¬ 
bol  AID. 

Former  Autologic  president  Dennis 
Doolittle  serves  as  vice  chairman  and 
chief  operating  officer  of  AID,  where  he  is 
responsible  for  finance,  engineering,  man¬ 
ufacturing,  field  service  and  the  Digiflex 
subsidiary. 

Triple-l’s  former  president,  A1  Edwards, 
is  now  Ain’s  president,  with  responsibility 
for  woridwide  sales  and  marketing  and  for 
the  Xitron  subsidiary. 

Former  Triple-1  CEO  Charles  Ying 
remains  on  the  AllI  board  of  directors 
and  continues  to  advise  the  company  on 
business  and  technology. 

AIII  said  it  will  eventually  consolidate  all 
operations  and  sales  at  what  had  been 
Triple-l’s  l40,()(X)-square-foot  headquar¬ 
ters. 


Newsprint 

Numbers 


U.S.  DAILY  NEWSPAPERS  con¬ 
sumed  750,(X)0  metric  tons  of 
newsprint  last  November,  8.5% 
less  than  a  year  earlier,  according  to  the 
Newspaper  Association  of  America. 

Publishers’  end-of- 
month  newsprint  inven¬ 
tories  totaled  just  under 
1 . 1  million  tons,  a  high 
for  the  year  that  repre¬ 
sents  a  44-day  supply  — 

30.7%  more  than  the 
838,000  tons  (31  days) 
in  November  1994. 

Price  increases 
announced  last  fall  to 
take  effect  this  month 
and  next  are  being 
delayed  until  spring. 

Most  recently,  Avenor  America  Inc. 
deferred  its  $50  increase  until  April  1 
for  eastern  customers.  Avenor’s  Feb.  1 
notice  said  its  price  hike  for  western 
customers  remains  slated  for  March  1. 

In  the  same  week,  Toronto-based 
Abitibi-Price  and  Montreal-based  Stone- 
Consolidated  said  they  would  soon 
interrupt  newsprint  production  for 
about  a  week  to  remove  approximately 
35,000  metric  tons  each  from  the  mar¬ 
ket.  Two  weeks  later,  on  Feb.  20,  Kruger 
Inc.  said  it,  too,  will  take  downtime, 
pulling  about  18,000  tons  of  paper  out 
of  production.  Montreal-based  Kruger 
said  completion  of  modernization  pro¬ 
jects  in  the  first  half  of  this  year  at  its 
Trois-Rivieres,  Que.,  and  Comer  Brook, 
Nfld.,  mills  will  mainly  affect  newsprint 
machines. 

In  reporting  the  downtime,  the  Wall 
Street  Journal  said  the  papermakers 
“apparently  hope  to  tighten  supplies  in 
order  to  improve  their  chances  of 
implementing”  the  April  1  price  in¬ 
creases. 

If  the  planned  prices  stick,  they  will 
near  or  exceed  $800  per  ton,  maiking 
two  years  of  steep,  steady  rises. 

According  to  analysts,  reported  the 
January  Pulp  &  Paper,  the  upswing  rep¬ 
resents  “the  biggest  increase  since  the 
1920s,  when  adjusted  for  inflation.” 

Discounted  to  less  than  $420  per  ton, 
transaction  prices  in  the  early  1990s 
reached  a  near  50-year  low  —  coincid¬ 


ing  with  and  outlasting  the  newspaper 
industry’s  worst  recession  in  50  years. 

Domestic  supply  is  tightening  as 
demand  levels  off  —  rising  0.4%  last 
year  in  North  America.  Overseas,  where 
prices  are  higher,  the 
picture  is  quite  differ¬ 
ent.  Developing  coun¬ 
tries  are  helping  to  lift 
worldwide  demand  by 
2.5%  annually,  accord¬ 
ing  to  P&P 
While  it  remains  the 
biggest  newsprint  mar¬ 
ket,  North  America’s 
share  has  declined  from 
just  over  40%  to  about 
a  third  in  the  1 5  years 
through  1994.  Using 
preliminary  figures  for  last  December, 
the  American  Forest  &  Paper  Association 
reported  total  1995  U.S.  newsprint 
demand  was  0.S>%  below  the  1994  level. 

U.S.  daily  newspapers,  which  account¬ 
ed  for  more  than  75%  of  total  demand 
for  most  of  the  year,  consumed  5%  less 
newsprint  than  in  1994,  based  on  pre¬ 
liminary  December  figures  from  the 
Newspaper  Association  of  America. 

Deep  declines  in  consumption  regis¬ 
tered  by  U.S.  dailies  since  last  spring 
eased  up  in  December,  when,  according 
to  the  preliminary  NAA  figures,  the 
papers  used  just  under  800,(XX)  tons,  or 
1.1%  less  than  a  year  earlier. 

New  headquarters 

PADDOCK  PUBUCATIONS  AND  its 
suburban-Chicago  Daily  Herald  com¬ 
pleted  a  move  into  new'  headquarters  at 
Northwest  Tollwav  and  Arlington  Heights 
Rd. 

The  five-story,  150,000-square-foot  Daily 
Herald  Office  Center  has  balcomes  on 
each  level  and  a  three-story  enclosed  atri¬ 
um  main  entrance. 

Paddock  paid  $2.9  million  for  the  12- 
year-old  building,  which  it  remodeled  for 
newspaper  use.  Until  the  move,  the 
125,000-circulation  paper  operated  from 
offices  in  four  buildings  owned  or  leased 
by  Paddock,  including  the  company’s  cen¬ 
tury-old  downtown  headquarters,  wliich 
will  be  sold. 


Neu  'Spa pers 
use  less, 
store  more: 
mam  if  act  u  rers 
look  for  April 
increase  and 
overseas 
markets 
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New  York  Post 
to  offer  Sunday 
edition,  again 

UPPING  THE  ANTE  in  New  York 
City’s  bruising  newspaper  war, 
Rupert  Murdoch’s  New  York  Post  will 
publish  a  Sunday  edition  beginning 
April  14. 

The  Sunday  Post  has  been  in  the 
works  for  some  time.  Last  November, 
spokespeople  for  the  newspaper  said  a 
Sunday  edition  was  planned  for  after  the 


The  inaugural  edition  of  the  Sunday  New 
York  Post  in  1989.  The  Sunday  paper  was 
published  less  than  a  year,  but  Post  execu¬ 
tives  vow  success  for  the  new  Sunday  edi¬ 
tion  that  will  debut  in  April 

first  of  the  year.  The  April  launch  was 
chosen  to  avoid  potentially  disrupting 
snowstorms  and  other  inclement  weath¬ 
er,  a  spokesman  said. 

The  black-and-white  Sunday  edition 
will  cost  50<:,  and  run  a  minimum  of  80 
pages.  City  competitors,  the  New  Yorit 
Daily  News  and  New  York  Times,  cost 
$1.25  and  $2.50,  respectively. 

The  Sunday  Post  won’t  run  any  color 
comics  or  other  supplements. 

Sunday’s  distribution  will  mirror  the 
weekday  edition,  a  statement  from  the 
newspaper  said. 

The  Post's  current  editorial  staff  will 
anchor  the  edition,  and  additional 
reporters,  editors  and  other  personnel 
will  be  hired. 

“We  will  be  able  to  fulfill  the  needs  of 
Sunday  readers  with  a  reasonably 


priced,  uncomplicated,  easy-to-read 
paper,”  said  publisher  Martin  Singerman 
in  the  statement.  “It  wiU  have  all  the 
things  people  want  to  read  without  all 
of  the  things  that  people  throw  away.” 

The  Post  last  published  a  Sunday 
newspaper  in  1989.  Peter  Kalikow,  then- 
owner,  started  and  then  folded  the  $  1 
edition  in  less  than  a  year. 

A  spokesman  for  the  Post  said  the 
Sunday  edition  will  succeed  this  time 
because  “the  News  Corp.,  with  its 
resources  and  expertise,  is  behind  the 
launch.” 

Free  weekly 
Village  Voice 

EGINNING  IN  APRIL,  the  New  Yorit 
weekly  Village  Voice  will  be  given 
away  for  free  in  Manhattan.  In  New 
York’s  outer  boroughs  and  other  states, 
the  newspaper’s  price  will  remain 
$1.25. 

A  statement  from  the  Voice  said  that 
total  circulation  will  rise  to  200,000  — 
150,000  free  and  50,000  paid.The  news¬ 
paper  will  be  distributed  in  Manhattan 
through  street-boxes,  retail  outlets,  cafes, 
clubs,  fitness  centers  and  other  places. 

“This  move  goes  well  beyond  a  com¬ 
mitment  to  being  free,”  said  publisher 
David  Schneiderman.“It  represents  a 
commitment  to  quality  and  substance 
and  allows  us  to  deliver  the  best  in  jour¬ 
nalism  and  the  maximum  market  pene¬ 
tration  for  our  readers  and  advertisers 
alike.” 

He's  haaack 

IN  AN  ANNOUNCEMENT  that  was 
met  with  both  bewildered  surprise 
and  derisive  snorts.  New  York  real 
estate  developer  Abe  Hirschfeld  says  he 
will  launch  a  new  daily  newspaper  in 
New  York  City  on  April  9. 

Hirschfeld,  who  truncated  ownership 
of  the  New  York  Post  in  pre-Murdoch 
days  and  inspired  a  widespread  staff 
revolt,  clearly  has  a  grand  vision  for  his 
planned  evening  broadsheet. 

Open  Air  PM  will  be  “multiethnic, 
multiracial”  he  told  the  Wall  Street 
Joumal.WiXh  planned  special  sections 
for  black  and  hispanic  readers,  he  said  it 
will  serve  as  a  forum  “for  those  groups 
to  get  to  know  one  another,  to  learn  and 
read  about  one  another.” 


Some  $20  million  out  of  Hirschfeld’s 
own  pocket  will  be  spent  to  launch  the 
newspaper,  and  it  will  carry  advertising 
from  a  single  industry  —  which 
Hirschfeld  has  refused  to  name. 

New  York  Post 

shutterbug 

slugged 

Anew  YORK  man,  who  was  named 
as  one  of  the  worst  landlords  in  the 
city  by  the  New  York  Post,  has  filed  a 
multimillion  dollar  lawsuit  against  a  pho¬ 
tographer  for  the  newspaper. 

Robert  Sigmund  was  charged  last 
month  with  attacking  Post  photogra¬ 
pher  Susan  May  Tell  as  she  tried  to 
shoot  photos  of  his  unheated  Manhattan 
buildings  for  a  Post  expose.  Witnesses 
said  Sigmund  shoved  May  Tell  on  a 
snowy  sidewalk  and  then  hit  her  with  a 
chair. 

May  Tell  says  she  suffered  a  split  lip, 
back  injuries  and  bruises  as  a  result  of 
the  attack.  Early  this  month,  Sigmimd 
filed  a  $15  million  lawsuit  against  May 
Tell  —  claiming  that  she  attacked  him. 

Stetson  U. 
creates  award 

Stetson  university, in  Oeland, Fla., 
is  establishing  a  $500  award  to 
encourage  student  journalists  to  adhere 
to  high  professional  standards,  the  univer¬ 
sity  announced. 

The  award  is  being  created  by  friends 
of  the  late  Josephine  Field  Davidson  and 
the  University’s  Communications  Studies 
and  Theatre  Arts  Department.The  univer¬ 
sity,  with  the  cooperation  of  the  Davidson 
family,  is  beginning  an  effort  to  create  a 
$10,000  endowment  fund  to  assure  the 
permanent  funding  of  an  annual  award. 

Staffing  up, 
says  NAA  poll 

SURVEY  FROM  the  Newspaper 
Association  of  America  shows  that 
54  of  208  newspaper  respondents  said 
they  increased  their  staffs  in  1995. 

An  additional  45  said  their  staff  level 
fell  during  the  year  and  1 10  said  they 
remained  stable. 


KOCH  ‘HIT  MEH’» 

BOOTED 


B 
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BY  DEBRA  GERSH  HERNANDEZ 

Unconstitutionally 

Vague 


Federal  court  judge 
issues  temporary^ 
restraining  order 
on  enforcement  of 
indecency 
provision  in 
Telecommunicdtions 
Act  . 


A  FEDERAL  JUDGE  has  upheld  part  of  a 
challenge  to  indecency  provisions  in 
the  new  Telecommunications  Act,  but 
at  the  same  time  let  stand  other  rules 
prohibiting  patently  offensive  material 
and  information  regarding  abortion. 

Federal  District  Court  Judge  Ronald  L.  Buck- 
waiter  ruled  that  the  portion  of  the  law  dealing 
with  indecent  material  sent  to  minors  was  uncon¬ 
stitutionally  vague  and  placed  a  temporary  restrain¬ 
ing  order  CmO)  on  its  enforcement. 

However,  the 
Philadelphia-based 
judge  upheld  portions 
of  the  law  that  prohibit 
transmission  of  patently 
offensive  material  to 
minors  and  that  prohib¬ 
it  online  discussions  of 
abortion  under  the 
Comstock  Law.  The  rul¬ 
ing  stems  from  a  law¬ 
suit  filed  by  the 
American  Civil  Liberties 
Union  and  19  other  organizations  challenging  the 
constitutionality  of  the  law  (E&P,  Feb.  10,  p,  26; 

Feb.  17,  p.  15).  The  groups  are  planning  an  appeal. 

Regarding  the  Comstock  regulations,  Buckwalter 
found  there  to  be  no  immediate  harm  to  plaintiffs 
that  would  require  aTRO. 

Although  the  Justice  Department  has  called  the 
provision  unconstitutional  and  said  it  would  not 
enforce  it,  the  ACLU  pointed  out  that  is  not  legally 
binding  and  leaves  justice  free  to  prosecute. 

In  explaining  why  ‘indecent’  is  unconstitutionally 
vague  but  “patently  offensive”  is  not,  Buckwalter 
noted  that, “The  undefined  word  ‘indecent’  stand¬ 
ing  alone  would  leave  reasonable  people  per¬ 
plexed  in  evaluating  what  is  or  is  not  prohibited  by 
the  statute.”  The  term  “patently  offensive,”  on  the 
other  hand,  can  be  defined  by  community  stan¬ 
dards.  But  when  dealing  with  online  services, 
many  critics  of  the  law  contend,  community  stan¬ 
dards  can  vary  greatly  from  where  the  message 
originates  to  where  it  is  seen. 

The  federal  appeals  court  in  Cincinnati  upheld 
the  conviction  of  a  California  couple  by  a  Memphis 
court,  which  found  their  sexually  explicit  online 
bulletin  board  material  to  be  obscene  based  on  the 
community  standards  in  Tennessee,  where  a  postal 
inspector  downloaded  the  material. 


The  lawyer  for  Robert  and  Carleen  Thomas  has 
said  they  will  appeal  the  case  to  the  U.S.  Supreme 
Court,  which  they  will  ask  to  review  the  communi¬ 
ty  standards  rule  that  was  put  forth  in  1973. 

This  is  believed  to  be  the  first  case  putting  the 
community  standards  rule  to  the  test  for  an  online 
bulletin  board. 

Society  of  Professional  Journalists  president  Kelly 
Hawes  said  of  the  Philadelphia  ruling,  “Protecting 
the  First  Amendment  is  a  black-and-white  issue, 
whether  it’s  in  print  or  cyberspace.” 

SPJ,  which  may  become  involved  in  some  legal 
action  on  this  issue  in  the  near  future,  supported 
the  ACLU  case  and  called  Buckwalter  s  TRO  on  the 
indecency  provision  “a  positive  step  toward  ensur¬ 
ing  our  right  to  speak  freely,  but  the  idea  that  our 
government  would  consider  and  approve  such  a 
measure  in  the  first  place  put  us  two  steps  back.” 

Chi  Trib  Turns 
Online  Profit 

Chicago  ONLINE,  launched  in  1992  on 
American  Online,  turned  a  profit  for  the  first 
time  last  year,  when  it  was  expected  to  break  even, 
according  to  the  Tribune  Co.  employee  newspaper. 

COL  was  one  of  the  first  U.S.  newspapers  to 
take  the  jump  into  cyberspace,  and  was  the  first 
on  AOL.  The  turn  into  the  black  was  aided  by:  a 
subscriber  base  that  more  than  doubled  last  year 
to  201,000;  the  availability  of  the  entire  content  of 
the  Chicago  Tribune,  the  addition  of  Tribune 
archives,  for  an  hourly  charge;  the  inclusion  of  two 
Crain  business  publications  for  extra  local  appeal; 
and  the  convenience  of  such  services  as  ticket 
purachasmg. 

Small  Papers  Interact 

A  SURVEY  OF  120  smaller,  closely  held  newspa¬ 
pers  —  members  of  the  buying  cooperative 
known  as  PAGE  —  found  43%  of  them  offering 
interactive  services. 

Of  those,  54%,  or  28  members,  are  using  audio- 
tex,  46%,  28  papers,  are  using  bulletin-board  ser¬ 
vices,  and  42%,  22  papers,  are  using  Web  sites. 

The  services  are  generating  revenue  for  six  out  of 
every  10  papers,  and  a  profit  for  nearly  four  out  of 
10,  said  PAGE  (Publishers  Affiliated  to  Gain 
Economy),  based  in  Wayne,  Pa. 
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Pavlik  to  head 
new  media  center 

The  center  for  New  Media  at 
Columbia  University’s  Graduate 
School  of  Journalism  has  appointed 
Professor  John  V  Pavlik  to  head  up  the 
center. 

Pavlik  has  been  a  professor  and  direc¬ 
tor  at  San  Diego  State  University’s 
School  of  Communication  for  the  past 
two  years,  and  has  been  hired  to  “rede¬ 
fine  the  way  we  communicate  and  rede¬ 
fine  journalism  education.” 

Pavlik’s  appointment  marks  his  return 
to  Columbia,  where  he  was  the  associate 
director  for  research  and  technology 
studies  at  the  Freedom  Forum  Media 
Studies  Center  from  ’88  to  ’94. 

The  Center  for  New  Media  was  creat¬ 
ed  at  the  school  last  year  as  a  laboratory 
for  journalists,  filmmakers,  engineers, 
educators,  and  publishers  to  develop 
innovative  multimedia  products. 

Number  of  papers 
with  online 
editions  tripled 

The  newspaper  association  of 

America  says  the  number  of  news¬ 
papers  online  tripled  last  year. 

About  175  North  jVmerican  dailies  are 
currently  available  on  the  World  Wide 
Web.  About  775  publications  are  avail¬ 
able  online  worldwide. 

According  to  the  American  Internet 
User  Survey  released  last  month,  9.5  mil¬ 
lion  Americans  (3.6%  of  the  fxjpulation), 
use  the  Internet,  including  I.l  million 
users  under  the  age  of  18. 

You  can  find  every  type  of  paper  on 
the  Web,  from  the  large  New  York  Times 
to  the  smaller  Winona  (Minn.)  Daily 
News. 

The  NAA  is  a  nonprofit  organization 
representing  the  newspaper  industry.  It 
can  be  found  on  the  World  Wide  Web  at 
http://www.infi.net/naa/. 

ABC,  Newsweek, 
Washington  Post 
team  up  online 

ABC  NEWS,  THE  Washington  Post 
and  Newstveek  have  joined  efforts 
to  go  online  with  their  service. 


ElectionLine,  at  http://www.election- 
line.com/. 

The  site  wUl  feature  original  campaign 
season  material,  primary  and  election 
night  results,  finance  reporting,  and 
analysis  in  Dwight  Morris’  “Money  Talks” 
column.  ElectionLine  will  also  feature 
political  analysis  written  exclusively  for 
the  Web  site  by  the  ABC  political  director 
Hal  Bruno. 

Harte-Hanks  buys 
stake  in 

online  marketer 

AN  ANTONIO-BASED  Harte-Hanks 
Communications  will  acquire  a 
minority  stake  in  New  York  City-based 
SiteSp>ecific  Inc.,  a  full-service  Internet 
agency  tbcusing  on  online  marketing 
services  and  tools. 

Some  of  SiteSpecific’s  clients  include 
Duracell  and  the  New  York  Times. 

Larry  Franklin,  president  and  CEO  of 
Harte-Hanks,  attributes  the  agreement  to 
the  feet  that  all  of  the  communication 
company’s  core  business  is  “actively 
involved  in  the  Worldwide  Web  . . . .” 

He  also  said  the  company’s  direct  mar¬ 
keting  business  uses  the  Internet  heavily 
for  distribution  of  materials. 

Real  estate  editors 
unveil  home  page 

IF  YOU  ARE  in  the  market  for  a  home, 
but  don’t  feel  like  going  into  a 
Realtor’s  office,  you’re  in  luck. 

The  National  Association  of  Real 
Estate  Editors  (NAREE)  unveiled  their 
real  estate  home  page 
(http://www.ired.com)  at  the  annual 
convention  of  the  National  Association 
of  Home  Builders. 

The  NAREE  page  offers  links  to  a  wide 
variety  of  real  estate  sources.  The  page 
resides  on  the  IRED  News  Web  site, 
which  offers  a  directory  to  over  5,000 
real  estate-related  sites. 

Seattle  paper’s 
Web  site  offers 
classified  ads 

The  SEATTLE  TIMES  Classified  Web 
site  gives  people  with  Internet/ 
World  Wide  Web  access  the  opportunity 


to  view  online  classified  ads  from  the 
Seattle  Times  and  Seattle  Post- 
Intelligencer. 

The  site  includes  jobs/employment, 
real  estate  and  rentals,  transportation, 
birth  and  death  announcements  and  the 
“getting  acquainted”  ads. 

The  site  can  be  accessed  at 
http://www.seatimes.com/classified/. 
The  newspaper  is  also  planning  to  add 
photos  of  real  estate  listings  and  automo¬ 
biles,  in  the  future. 

Smithsonian 
includes  info  on 
Seattle  system 

The  SMITHSONIAN  INSTITUTION’S 
National  Museum  of  American 
History  now  includes,  as  part  of  its  per¬ 
manent  research  collection,  information 
about  the  Seattle  Times  Co.’s  implemen¬ 
tation  and  use  of  the  SAP  R/3  Financial 
System. 

This  client/server  system,  implement¬ 
ed  in  88  days,  allows  for  quicker  recon¬ 
ciliation  of  financial  data,  online  access 
to  information  and  faster  reporting  and 
reduced  paper  flow. 

Bell  Canada, 
Southam  offer 
phone  service 

SOUTHAM  NEW  MEDIA, a  division  of 
Southam  Inc.  and  Bell  Canada,  have 
introduced  Canada’s  first  local,  flat-fee, 
pay-per-call  telephone  information  ser¬ 
vice,  using  a  unique,  shortened  tele¬ 
phone  number,  #123#,  in  the  Ottawa- 
Hull  area. 

Callers  push  #123#  on  a  touch-tone 
keypad  to  connect  to  the  service,  then 
enter  the  four-digit  code  for  the  topic  of 
their  choice  from  a  directory  of  more 
than  300  topics. 

Ten  minutes  of  recorded  information 
is  50t,  no  limit  on  topics. 

I’his  service  is  operated  by  the 
Ottawa  Citizen,  which  is  published  by 
Southam  Inc.  of  Toronto. 

The  most  popular  topics  on  these 
types  of  telephone  services  are  individ¬ 
ual  stock  market  quotes  updated  every 
15  minutes,  sports  scores,  lottery  results, 
horoscopes,  soap  opera  updates  and 
weather  reports,  which  CaU  *123*  will 
offer. 
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BY  DAVID  ASTOR 


Electronic  Delivery 
Findings  Released 


A  RECENT  SURVEY  of  U.S.  daily  newspa¬ 
pers  revealed  a  strong  interest  in  elec¬ 
tronic  delivery  of  comics,  editorial  car¬ 
toons,  puzzles  and  games. 

Also,  many  papers  said  they  are  not 
aware  of  sy  ndicate  and  third-party  electronic  deliv¬ 
ery  options. 

The  survey  was  conducted  by  the  Digital 
Features  Consortium,  a  syndicate  group  formed  last 
October  to  develop  industry  standards  and  services 
for  electronic  delivery.  The  consortium  polled 
almost  1,400  dailies,  with  256  returning  the  ques¬ 
tionnaires  as  of  last  week. 

“It  was  a  good  response,” 
said  Stephen  Tippie,  the 
newly  named  marketing 
director  of  Tribune  Media 
Services.  “There  is  evidently  a 
very  high  interest  in  this.” 

Tippie,TMS’s  principal  rep¬ 
resentative  to  the  consor¬ 
tium,  said  the  survey  also 
found: 

•  Only  15%  of  the  respond¬ 
ing  newspapers  currently  paginate  their  comics 
pages,  although  more  than  80%  of  papers  paginate 
at  least  one  noncomics  section. 

•  Of  the  papers  that  do  not  currently  paginate 
their  comics,  73%  report  that  they  will  not  start 
doing  so  for  one  year  or  longer,  20%  expect  to 
begin  paginating  within  six  months,  and  7%  plan  to 
begin  within  two  months. 

•  When  given  a  choice  between  getting  prepagi¬ 
nated  comics  pages  or  getting  the  individual  ele¬ 
ments  and  paginating  at  the  paper,  50V^.  of  all 
respondents  preferred  paginating  themselves  and 


TMS  Names 
Marketing  Exec 

STEPHEN  TIPPIE  HAS  been  appointed  marketing 
director  at  Tribune  Media  Services. 

For  the  last  two  years,  Tippie  worked  with  TMS  as 
product  manager  for  Picture  Network  International,  a 
provider  of  digital  media  content.  Prior  to  that,  he  was 
deputy  director  of  corporate  planning  for  Systems 
Research  and  Applications  Corp. 

Tippie  holds  a  B.A.  from  Wake  Forest  University  and 
an  M.A.  from  Duke  University. 


42%  preferred  prepagination. 

•  Sixty-five  percent  of  all 
respondents  would  prefer 
that  features  be  sent  to  them 
in  a  passive,  automatic  mode 
—  with  some  citing  staff  and 
time  pressures  that  would 
prevent  active  participation 
in  the  process.  Twenty-nine 
percent  wanted  to  actively 
sign  on  to  an  electronic  ser¬ 
vice  and  download  their  fea¬ 
tures. 

•  Almost  half  of  the  respon¬ 
dents  reported  feature- 
department  access  to  the 
Internet.  Of  those  without 
access,  55%  expect  to  get  it 
within  a  year. 

“The  survey  shows  that 
newspapers  are  veiy'  aware 
that  the  future  of  feature  con¬ 
tent  management  is  electron¬ 
ic,”  said  Tippie.  “It  also  shows  that  they  are  very 
concerned  about  being  too  hasty  in  selecting  from 
among  the  existing  electronic  delivery  options, 
which  gives  the  syndicates  an  opportunity  to  work 
with  the  newspapers  and  third  parties  to  establish 
rational  standards  and  practices  and  ease  the  transi¬ 
tion  from  hard  copy  to  electronic  file  manage¬ 
ment.” 

Armed  with  the  survey  data,  the  consortium  put 
together  a  four-page  draft  of  proposed  standards 
and  guidelines  for  electronic  management  and  dis¬ 
tribution  of  features  content. 

The  standards  seek  industry  consensus  on  vari¬ 
ous  aspects  of  electronic  delivery  —  including 
technical  requirements,  such  as  file  formats  and 
bandwidth;  process  requirements,  such  as  retrans¬ 
mission  and  archiving  protocols;  and  security 
mechanisms  for  protection  of  intellectual  property 
and  proprietary  business  data. 

“This  is  a  very  positive  and  aggressive  step  for¬ 
ward  by  the  syndicates,”  said  Sidney  Goldberg, 
senior  vice  president  and  general  manager  of 
United  Media.  “The  syndicates  are  seeking  to  work 
actively  with  the  industry  to  ensure  that  the  transi¬ 
tion  to  electronic  delivery  is  as  efficient  as  possible 
for  everyone  involved.” 

Goldberg  added,  “We  encourage  everyone  in  the 
industry  who  is  interested  in  these  issues  to  review 
our  proposed  standards  and  comment  freely  on 


The  Digital 
Features 
Consortium 
comes  out  with  * 
survey  results 
and  proposed 
standards  ’ 


‘The  survey  shows  that  news¬ 
papers  are  very  aware  that  the 
future  of  feature  content 


management  is  electronic." 

—  Stephen  Tippie 
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them.  This  includes  other  syndicates, 
third-party  providers  of  pagination  and 
delivery  services  to  the  newspapers, 
industry  associations  and,  of  course,  the 
newspapers  themselves.” 

The  proposed  standards  and  survey 
fmdings  will  be  circulated  at  several 
upcoming  conferences  —  including  the 
American  Society  of  Newspaper  Editors 
meeting,  April  16-19  in  Washington, 

D.C.;  National  Cartoonists  Society 
Reuben  Award  weekend.  May  17-19  in 
New  York  City;  Association  of  American 
Editorial  Cartoonists  convention,  June  5- 
8  in  Phoenix;  Nexpo  show,  June  15-19 
in  Las  Vegas;  and  others. 

And  the  standards,  as  well  as  selected 
survey  findings,  are  posted  on  the  con¬ 
sortium’s  new  World  Wide  Web  site 
(http://DFC.wwa.eom/DFCHOME.html), 
which  started  Feb.  l6.The  site  also  pro¬ 
vides  a  channel  for  electronic  feedback, 
a  section  about  the  consortium,  and 
contacts  at  the  participating  syndicates. 

The  consortium  (E&P,  Oct.  21, 1995, 
p.  40)  now  has  nine  members.  Besides 
TMS  and  United,  they  are  the 
Cartoonists  &  Writers  Syndicate, 
Chronicle  Features,  Copley  News 
Service,  Creators  Syndicate,  the  Los 
Angeles  Times  Syndicate,  Universal  Press 
Syndicate  and  the  Washington  Post 
Writers  Group. 

Column  focuses 
on  interior  design 

An  interior  design  column  that 
mixes  humor  with  information  is 
being  syndicated  by  Sun-Times  Features. 

Its  writer,  Mark  McCauley,  even 
encourages  readers  to  send  him  line 
drawings  and  fabric  swatches  as  he 
advises  them  on  how  to  design  their 
homes. 

McCauley  —  whose  column  appears 
in  the  Chicago  Sun-Times  and  papers 
such  as  the  Orange  County  Register  — 
is  the  author  of  Interior  Design  for 
Idiots  and  Let’s  Talk  Decorating. 

Creators  writer  on 
‘60  Minutes’  team 

Liberal  columnist  molly  ivins  of 

the  Fort  Worth  Star-Telegram  and 
Creators  Syndicate  is  becoming  a  weekly 
commentator  for  60  Minutes. 

Also  joining  the  CBS  show  on  a  rotat¬ 
ing  basis  will  be  conservative  social  crit- 


Molly  Ivins 


ic  Stanley  Crouch  (who  is  black)  and 
conservative  humor  writer  PJ.  O’Rourke 
(who  is  white). 

Tribune  Media  Services  columnist 
Andy  Rooney  is  a  longtime  60  Minutes 
commentator. 

Syndicate  offering 
women’s  package 

The  new  YORK  Times  Syndicate’s 
“Just  in  Time”  service  is  offering  a 
package  of  four  stories  to  mark  Women’s 
History  Month  in  March. 

One  piece  is  an  essay  by  tennis  great 
Martina  Navratilova,  who  discusses  the 
double  standard  in  sports.  For  instance, 
she  wonders  what  the  response  would 
be  if  a  female  athlete  contracted  AIDS 
through  sexual  promiscuity,  like  basket¬ 
ball  star  Magic  Johnson  did. 

Other  articles  cover  the  dilemma 
black  feminists  faced  during  the  O.J. 
Simpson  trial,  hot  careers  for  women, 
and  ways  parents  can  build  their  daugh¬ 
ters’  self-esteem. 

Opinion  columnist 
is  offered  by  King 

An  opinion  columnist  has  joined 
King  Features  Syndicate. 

Matthew  Miller  describes  himself  as  a 
fiscal  conservative,  social  progressive, 
and  “independent  voice”  who  tries  to 
“expose  the  charades  both  parties  are 
peddling.” 

Miller,  34,  is  economics  editor  of  the 
Neu'  Republic.  He  is  also  a  contributor  to 


Time  and  a  regular  on  CNN,  NPR,  CNBC 
and  Fox  Morning  News.  And  Miller  has 
written  for  the  Washington  Post,  New 
York  Times,  Los  Angeles  Times  and  New 
Yorker. 

His  agent  is  former  United  Media  exec¬ 
utive  David  Hendin. 

Universal  creates 
a  new-media  arm 

UNIVERSAL  PRESS  SYNDICATE  has 
created  a  new-media  division  to 
develop  online  and  interactive  products 
and  will  launch  a  Web  site  this  spring. 

It  also  hired  Bill  Mitchell  fr'jm  Knight- 
Ridder  as  editor  and  director  of  develop¬ 
ment  for  Universal  New  Media  (UNM), 
which  is  headed  by  syndicate  vice  presi¬ 
dent  Bob  Duffy. 

Nancy  Meis,  previously  marketing 
director  of  Universal’s  UniMedia  division, 
was  named  marketing  director  of  UNM. 
Also,  Universal  vice  president  Harriet 
Choice  will  extend  her  development  of 
special  packages  to  electronic  platforms. 
And  manager  of  corporate  technology 
Chris  Pizey  will  serve  as  Web  master  for 
UNM. 

The  new  division  will  develop  elec¬ 
tronic  applications  for  Universal 
columns,  comics  and  editorial  cartoons; 
for  the  syndicate’s  Andrews  and  McMeel 
books  and  calendars;  and  for  the  syndi¬ 
cate’s  Oz  gift  and  stationery  products. 

At  Knight-Ridder,  Mitchell  served  as  a 
Washington  correspondent,  foreign  cor¬ 
respondent  and  city  editor  for  the 
Detroit  Free  Press  before  starting  a  new- 
media  initiative  for  the  paper  in  1991.  He 
joined  the  San  Jose  Mercury  News  in 
1992  to  head  up  its  Mercury  Center.  Last 
year,  Mitchell  became  new-media  adver¬ 
tising  manager  at  the  Mercury  News. 

‘Cooking’  column 
added  to  package 

The  “FOODSTYLES”  package  from 
the  Los  Angeles  Times  Syndicate  has 
a  new  column  called  “Cole’s  Cooking  A 
to  Z.” 

Based  on  the  bestseller  of  the  same 
name,  the  500-word  feature  explores  a 
new  topic  each  week  —  starting  with 
“A,”  continuing  through  the  alphabet,  and 
starting  over  again. 

The  column  will  typically  include  a 
sidebar  and  one  recipe  utilizing  that 
week’s  topic. 
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SPECIAL  2-YEAR  COMBINATION  OFFER  -  SAVE  TWICE 
ORDER  THE  CURRENT  EDITION  AND  PRE-ORDER 


_ Editor  &  Publisher _ 

INTERNATIONAL  •The  Newspapers 


Year  Book 


•The  People 
•The  Equipment 
•The  Supplies 
and  much,  much  morel 


Daily  Newspapers  Published  in  the  U  S. 
Including  ABC  circ.,  ad  rates,  staff,  phone 
numbers  and  addresses,  installed  equiptment 
and  MUCH  more 

Weekly  Newspapers  Published  in  the  U.S. 
Newspapers  Published  in  Canada 
Newspapers  Published  in  Foreign  Countries 


The  current  -  and  1996  -  edition  of  the  Year  Book  on 
CD-ROM  (with  listing  capabilities);  Only  $1342.50. 
You  save  a  full  252^1 

The  current  -  and  1996  -  edition  of  the  Year  Book  on 
CD-ROM  (without  listing  capabilities);  Only  $742.50. 
You  save  a  full  25%! 


□  YES!  Please  aish  me  the  following  E&P  Year  Book  shipment.  I  will  expect  my  copy  of 
lN~T^i*N*AT*?^r>rL  edition  in  April/May.  My  payment  is  enclosed. 

V  D  Ir®  Current  AND  1 996  editions  of  the  E&P  Year  Book:  $1 87 
iCiUr  Book  □current  and  1996  editions  of  the  E&P  Year  Book  on  CD-ROM 
1 1  West  1 9th  Street,  (without  listing  capabilities)-.  $742.50 

New  York,  NY  1 001 1  -4^  ^  Current  AND  1 996  editions  of  the  E&P  Year  Book  on  CD-ROM 
(with  listing  capabilities)  $1342.50 

□  I  prefer  to  wait.  Please  RESERVE  a  copy  of  the  1996  edition  of  the  E&P  Year  Book  at  a  special  pre-publication 
discount  price  of  only  $1 12.50  - 1  save  10%  off  the  cover  price. 

Total  Amount  Enclosed:  $ _ 

□  Check  enclosed  (Payable  to  Editor  &  Publisher  Year  Book) 

□  Charge  my  VISA/MC  Account  # _ 

Exp.  Date _ 

Signature  (Required  on  Credit  Card  orders) _ 

Ship  To: 

Name _ 

Company _ 

lAddress _ 

Kity _ State _ Zip _ 


Payment  must  accompany  all  orders.  CA.  DC,  LA  and  NY  residents  please  add  appropriate  sales  tax.  Canada  residents  please  add  GST. 

No  shipment  to  P.O.  txjxes. 

THIS  LIMITED  OFFER  EXPIRES  MARCH  15, 1996. 

Mail  your  order  to  address  above  OR  FAX  to  (212)  691-6939.  Need  more  information?  Call  (212)  675-4380. 


Put  the  one  essential  source  of  newspaper  data  to  use  immediately! 
Order  today  and  SAVE  25%  off  the  cover  price  of  the  1995  edition 
when  you  reserve  the  1996  edition  at  a  FURTHER  savings  of  10%! 


Your  YEAR  BOOK  comes  in  two  volumes; 


PART  TWO  -  Who’s  Where  -  Provides  you  with  a  directory  of 
newspaper  industry  professionals. 


The  current  two  volume  edition  PLUS  the  1996  edition; 
only  $187. 

That’s  a  full  25%  oft  the  current  edition  and  10%  oft  the 
1996  edition!!  (Your  1996  edition  will  ship  in  the  spring 
of  1996.) 


YOU  ALSO  SAVE  A  FULL  25%  WHEN  YOU  ORDER  THE 
CURRENT  AND  UPCOMING  1996  YEAR  BOOK  ON  CD-ROM  - 
WITH  OR  WITHOUT  LISTING  CAPABILITIES! 


You  TWO  WAYS!! 


V. 

VI. 

VII. 


Mechanical  Equipment,  Suppliers  &  Services 
Organizations  and  Industry  Services. 


PART  ONE  contains; 

A  unique  newspaper  “MARKET  OVERVIEW’’; 

Tables  that  tell  you  AT  A  GLANCE  newspaper  advertising 
dollar  outlay  -  by  category  and  edition,  state-by-state 
edition  totals  and  circulation  by  population  size.  PLUS, 
the  YEAR  BOOK’S  listing  of  the  “Top  One  Hundred  Daily 
Newspapers  in  the  U.S."  and  the  “Top  Ten”  Canadian 
dailies. 

And  these  comprehensive  sections; 
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Menopause  theme 

IN  RECENT  YEARS,  more  humor 
comics  have  been  discussing  sensitive 
real-life  issues  such  as  homosexuality, 
crime,  drunken  driving,  suicide,  teen 
pregnancy,  and  menstruation. 

Now,  Susan  Dewar  has  drawn  a  series 
of  “Us  (XThem”  strips  on  menopause. 

Most  newspapers  had  no  problem 
with  the  sequence.  The  Edmonton 
Journal  did  cancel  the  comic,  but  then 
the  Edmonton  Sun  picked  it  up. 

Dewar  and  Wiley  Miller  do  alternate 
“Us  &  Them”  episodes  for  Universal 
Press  Syndicate. 

A  column  birthday 

The  REAL-ESTATE  column  by  Edith 
Lank  has  turned  20. 

In  other  news,  the  Los  Angeles  Times 
Syndicate-distrib¬ 
uted  Lank  recent¬ 
ly  published  her 
seventh  book; 
201  Questions 
Every  Home- 
buyer  and  Home- 
seller  Must  Ask. 

And  the  Real 
Estate  Education 
Co.  of  Chicago 
has  released  the 
fifth  edition  of 
Lank’s  New 
York  real  estate 
textbook  and  the  second  edition  of  her 
New  Jersey  textbook. 

Column  is  offered 

A  COLUMN  CALLED  “Lost  in 
Cyberspace”  is  being  syndicated. 

The  Internet-related  feature  is  by 
Wendy  Aron,  who  has  been  a  trade  jour¬ 
nalist,  award-winning  humor  columnist, 
and  writer  for  the  Family  Ties  sitcom. 

Her  column  was  launched  in  the  Fort 
Lauderdale  Sun-Sentinel's  weekly  XS 
publication,  and  other  clients  include  the 
Arizona  Daily  Star.  Also,  the  column 
appears  on  the  World  Wide  Web  at 
http://www.xso.coni/wendy. 

Aron  can  be  reached  at  516-764-1031. 

Tips  for  tax  filers 

TWO  UNITED  MEDIA  syndicates  are 
offering  special  tax-advice  series. 
United  Feature  Syndicate  is  distribut¬ 
ing  a  five-part  series  by  columnist  Julian 


Block,  who  discusses  the  inadequacies  of 
the  toll-free  IRS  hotline,  audit  myths, 
common  filing  errors,  and  more. 

Newspaper  Enterprise  Association  is 
offering  a  10-part  series  by  George  Smith, 
who  talks  about  such  topics  as  estate  taxes 
and  employee  business  expenses. 

New  ‘Color’  book 

Five  excerpts  from  showing  My 

Color  are  being  offered  by  Tribune 
Media  Services. 

The  HarperCollins  book  is  a  collection 
of  original  essays  by  Pulitzer  Prize-win¬ 
ning  TMS  columnist  Clarence  Page. 

The  excerpts  focus  on  racism,  the 
“middle-class  burden,”  integration, 
black/Jewish  relations,  and  more. 

He  reports  to  v.p. 

LOS  ANGELES  TIMES  Syndicate  presi¬ 
dent  Jesse  Levine  will  now  report  to 
Bob  Brisco,  who  has  been  named  vice 
president  of  marketing  and  new  business 
development  at  the  Los  Angeles  Times. 

‘Baby  Blues’  news 

The  WARNER  BROS.  Network  has 
optioned  the  rights  for  a  possible 
animated  TV  series  based  on  the  “Baby 
Blues”  comic  by  Rick  Kirkman  and  Jerry 
Scott  of  King  Features  Syndicate. 

Also,  the  Arizona-based  cartoonists 
have  created  an  educational  booklet 


called  Now  What?  How  to  Survive  Being 
a  Pregnant  Teenager.  It  was  done  at  the 
request  of  the  Good  Samaritan  Regional 
Medical  Center  in  Phoenix. 

Honors  for  writers 

Bridge  columnist  Alfred 

Sheinwold  of  the  Los  Angeles  Times 
Syndicate  will  be  inducted  into  the 
American  Contract  Bridge  Hall  of  Fame 
at  a  Feb.  29  ceremony  in  Philadelphia. 

Another  LATS  writer,  “Taking  the  Kids” 
columnist  Eileen  Ogintz,  won  a  Parent’s 
Choice  Award  for  her  books  on  travel 
destinations  for  children. 

On-screen  couple 

Home-lmprovement  columnists 

Gene  and  Katie  Hamilton  will  host 
the  “Nail  It  Down”  segment  of  the  Easter 
Seals’  “ES  Networic”  telethon  March  2-3. 

Also,  the  Los  Angeles  Times  Syndicate 
writers  now  have  the  “HouseNet”  bul¬ 
letin  board  on  America  Online. 

Teen  wins  contest 

Al4-YEAR-old  Kansas  City  Star  read¬ 
er  won  the  “Write  Your  Own  Ghost 
Story"  contest. 

Grace  Hamel’s  “Night  Wraiths”  entry 
will  be  incorporated  into  the  “Ghost 
Story  Club”  comic  the  week  of  March  4. 

The  Tribune  Media  Services  strip  is  by 
Allan  Zullo  and  Dick  Kulpa. 


This  March  4  “Ghost"  strip  will  introduce  the  reader-created  story 


Edith  Lank 
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IN  BRIEF 


New  chief 
for  AFP 

AGENCE  FRANCE-PRESSE  elected  a 
new  chief  after  the  government 
blocked  the  incumbent’s  re-election, 
allegedl)'  because  of  AFP’s  coverage  of 
issues  that  embarrassed  the  prime  min¬ 
ister. 

Jean  Miot,  a  baron  of  the  Hersant 
publishing  empire  and  head  of  the 
National  Federation  of  French  Press, 
was  elected  Feb.  3  to  a  three-year  term 
as  president. 

“I  think  I  have  proven  my  complete 
independence  throughout  my  career,” 
Miot  said  the  next  day.  “Independence 
here  is  fundamental.  We  are  a  world¬ 
wide  agency.” 

For  several  days,  AFP  was  mired  in  a 
deadlock  over  the  replacement  of 
Lionel  Fleury.  Government-appointed 
members  of  the  15-member  Ixjard  of 
directors  opposed  his  re-election. 

The  eight  media  members  of  the 
board  backed  Fleury,  but  12  votes  are 
needed  to  choose  a  president.  The  state- 
appointed  members  vetoed  Fleury  on 
the  grounds  he  had  done  too  little  to 
modernize  the  agency. 

The  state  has  members  on  the  board 
because  it  represents  more  than  46%  of 
AFP’s  income  in  the  form  of  subscrip¬ 
tions  by  government  ministries  and 
other  public  services.  Eight  members 
represent  French  newspapers  and  two 
represent  AFP  workers. 

During  his  three-year  term,  Fleury 
had  succeeded  in  redressing  the 
finances  of  the  once  money-losing  news 
agency. 

But  Le  Monde  and  other  prominent 
newspapers  reported  that  the  govern¬ 
ment  opposed  Fleury’s  re-election 
because  of  AFP’s  aggressive  coverage 
last  year  of  a  housing  scandal  involving 
Prime  Minister  Alain  Juppe  and  his  rela¬ 
tive. 

It  also  was  reportedly  unhappy  about 
AFP’s  extensive  coverage  of  nationwide 
anti-government  strikes  by  public  work¬ 
ers  that  paralyzed  France  in  November 
and  December. 

Fleury  said  that  during  a  recent  meet¬ 
ing  with  Juppe,  the  premier  was  critical 
of  AFP’s  coverage  of  the  strikes.  On  Feb. 
2,  Juppe  denied  those  allegations  and 
insisted  the  government  wasn’t  backing 
a  candidate. 

Unions  representing  AFP  employees 


denounced  the  election  of  Miot,  56,  a 
top  executive  at  the  pro-government 
conservative  daily  Le  Figam.  He  was  a 
consensus  candidate. 

Workers  Force  called  Miot’s  election  a 
“coup  . . .  tainted  with  illegality.”  It 
referred  to  AFP’s  charter,  which  stresses 
its  independence  from  the  state  and  big 
business. 

Despite  AFP’s  dependence  on  state 
subscriptions,  its  reporters  have  strived 
to  demonstrate  their  independence. 

AFP,  founded  by  Charies-Louis  Havas 
in  1835,  is  the  third-largest  news  agency 
after  the  Associated  Press  and  Reuters, 
and  the  only  major  French-language 
wire  service.  It  has  2,000  employees, 
including  1,150  journalists  based  in 
bureaus  in  France  and  around  the 
world.  —  AP 


A  RECENT  RANDOM  House  Literary 
Breakfast  featured  a  panel  of  six 
participants  who  discussed  what  makes 
crossword  puzzles  so  infectious. 

Panelists  included  Will  Shortz,  cross¬ 
word  editor  for  the  New  York  Times', 
Maura  Jacobson,  puzzle  creator  for  New 
York  Magazine-,  Stan  Newman,  manag¬ 
ing  director  of  puzzles  and  games  for 
Times  Books;  Cynthia  Rowley,  fashion 
designer,  Eartha  Kitt,  entertainer;  Glen 
Bembaum,  retail  executive,  and  of 
Mortimer’s.  Harold  Evans,  president  and 
publisher  of  Random  House,  moderated 
the  discussion. 

Topics  touched  on  included  why  and 
how  to  get  into  crossword  puzzles,  the 
value  of  doing  crossword  puzzles,  and 
ways  the  puzzle  creators  go  about 
inventing  these  mind  benders. 

“A  good  puzzle  always  twists  your 
mind  in  a  certain  way,”  said  Shortz. 

Panelists  touted  the  benefits  of  cross¬ 
word  puzzles;  “They  keep  the  mind 
alert;” “They  exercise  your  brain; ”“'rhey 
eductate;”“They  improve  creativity;”  and 
they  even  “Help  solve  life’s  problems.” 

Beginners  were  warned  not  to  take 
on  the  Times  puzzle  (especially  on 
weekends)  due  to  its  advanced  nature. 
Instead,  a  beginner  should  get  a  hold  of 
a  crossword  puzzle  skill-buUding  book 
(the  paper  has  one),  and  should  prac¬ 
tice,  practice,  practice. 

As  editor  of  the  Times  crossword. 


Shortz  was  asked,  “Do  you  ever  get 
death  threats?  Because  once  a  week  my 
mother  wants  to  kill  you.” 

His  reply:  “No  —  But  there  is  a  lady  in 
Florida  who  sends  me  brownies.” 

And  he  assured  everyone  the  treats 
were  safe.  — ^Laura  Reina 


TWO  INDEPENDENT  NATIONAL 
Catholic  newspaf>ers  will  move 
from  Southern  California  to 
Connecticut  following  their  purcha.se 
by  a  New’Vork  nonprofit  corporation 
closely  identified  with  a  priestly  order, 
the  Legionnaries  of  Christ,  the  Los 
Angeles  Times  reported. 

A  Feb.  10  story  by  Times  religion 
writer  John  Dart  said  officials  of  the 
weekly  papers,  the  National  Catholic 
Register  and  Twin  Circle,  both  based  in 
Encino,  declined  to  describe  their  rela¬ 
tionship  with  “the  tight-knit  religious 
order  that  some  term  ‘mysterious’  in  its 
dealings  with  outsiders.” 

Officially,  the  papers’  new  owner  is 
Circle  Media,  Inc.,  which  negotiated  the 
sale  with  the  help  of  Father  Anthony 
Bannon,  the  top  Legionnaire  in  the  U.S., 
the  Times  said.There  is  speculation  the 
Legionnaires  “will  be  at  the  helm,”  Dart 
added. 

The  story  said  the  Legionnaires  of 
Christ,  which  was  founded  in  Mexico 
City  in  1941,  has  made  a  practice  of 
acquiring  and  launching  media  min¬ 
istries. 

The  former  owner  of  the  20,0(X)-cir- 
culation  newspapers  is  Patrick  Frawley, 
owner  of  a  cluin  of  centers  for  treat¬ 
ment  of  drug  and  other  addictions.  He 
said  he  sold  the  papers  for  $500,(X)0  to 
the  Legionnaires  because  the  order  has 
a  similar  interest  in  treating  addicts. 

Joop  Koopman  and  Loretta  Seyer,  edi¬ 
tors  of  the  Register  and  Twin  Circle 
respectively,  will  move  to  their  new  site 
in  New  Haven.  Fifteen  other  employees 
in  Encino  were  either  fired  or  quit,  a 
spokesman  for  the  new  owners  said. 


GANNETT  CO.  INC.  has  sold  Louis 
Harris  and  Associates  Inc.  to  the 
i  Gordon  S.  Black  Corp.,  Rochester,  N.Y, 
i  for  an  undisclosed  amount. 


The  topic 
is  crosswords 


Pollster  sold 


Two  Catholic 
papers  move  east 
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U.S.  urged  to 
rejoin  UNESCO 

The  WORLD  PRESS  Freedom 
Committee  has  urged  the  United 
States  to  rejoin  UNESCO,  the  U.N.  body 
the  U.S.  quit  in  the  1980s  amid  con¬ 
cerns  of  potential  press  censorship. 

Speaking  in  Paris  at  a  UNESCO  con¬ 
ference  in  November,  WPFC  treasurer 
and  general  counsel  Leonard  H.  Marks 
said,  “Although  I  do  not  speak  for  the 
United  States  or  any  other  government, 

I  believe  that  the  Clinton  Administration 
would  recognize  that  the  United  States 
should  rejoin  UNESCO  if  budgetary 
constraints  at  home  are  overcome. 

“I  am  absolutely  convinced  that  the 
obstacles  to  a  U.S.  return  to  these  halls 
are  practical  ones,  not  matters  of  princi¬ 
ple,”  Maiks  said. 

The  United  States  left  the  organiza¬ 
tion  in  1984  over  concerns  about  the 
proposed  licensing  of  journalists.  Britain 
followed  suit  in  1985. The  WPFC  was 
created  in  response  to  UNESCO. 

Parkis  manager 
of  the  year 

Tim  DEARMAN, general  manager  of 
the  Statesville  (N.C.)  Record  & 
Landmark,  named  the  1S>95  Park 
Communications  Newspaper  Manager 
of  the  Year.  Dearman  is  the  first  two- 
time  winner  of  the  award  in  the  history 
of  Park.  He  was  chosen  from  a  group  of 
managers  from  Park’s  103  other  publica¬ 
tions. 

Moody's 
downgrades 
Valassis  rating 

MOODY’S  INVESTORS  SERVICE 
downgraded  Valassis  Com¬ 
munications  Inc.’s  senior  unsecured 
notes  to  Bal  from  Baa3,  its  senior  unse¬ 
cured  shelf  registration  to  (P)  Bal  from 
(P)  Baa3,  and  its  senior  subordinated 
notes  to  Ba3  from  Ba2. 

The  rating  action  is  based  on 
Moody’s  expectation  that  the  compa¬ 
ny’s  ability  to  significantly  improve  its 
debt  protection  measurements  will  be 
limited  by  the  effects  of  competition 
and  higher  paper  costs  on  the  compa¬ 
ny’s  free-standing  insert  business. 

“It  also  reflects  strong  indenture  pro¬ 
tection  for  the  debt,  however,  our 
expectation  is  that  Valassis’  primary 
source  of  cash  flow,  the  FSI  business, 
may  continue  to  be  volatile,  which  will 


I  impact  Valassis’  high  leverage,”  Moody’s 
I  said.  The  downgrade  concludes  a 
i  review  initiated  on  Aug.  23, 1995. 


INFE  will 
benchmark  media 
billing  practices 

INTERNATIONAL  NEWSPAPER 
Financial  Executives  is  joining  with 
the  Benchmarking  Network  of  Houston, 
Texas,  to  undertake  the  first  study  of 
billing  practices  among  newspapers 
and  other  media  companies. 

The  Media  Billing  Benchmarking 
Study  “will  provide  participants  with  a 
basis  for  comparing  their  company’s 
billing  practices  with  others  in  the 
newspaper  industry,  as  well  as  other 
companies  outside  the  industry,”  INFE 
said. 

Among  the  areas  to  be  studied  will 
be  strategies  for  managing  the  billing 
process;  comparisons  of  transaction  vol¬ 
umes  and  staffing  levels;  regular  and 
special  service  options;  and  practices  to 
mitigate  billing  errors. 

New  papers 

Elmhurst,  ill  -based  Press 

Publications,  publisher  of  27  subur¬ 
ban  Chicago  newspapers,  has  launched 
two  new  free  papers,  Lombard  Xpress 
and  the  Villa  Park  Xpress. 

The  tabloids  will  be  distributed  Sat¬ 
urday  mornings  and  join  a  chain  that 
has  a  total  distribution  of  S>6,000  copies 
weekly. 

Dividend 

The  WASHINGTON  POST  Co.  has 
increased  the  annual  dividend  rate 
on  its  common  stock  to  $4.60  a  share 
from  $4.40.  The  first  quarter  dividend 
of  1996,  $1.15  a  share,  is  payable  Feb.  9 
to  shareholders  of  record  on  Jan.  26. 

Scripps  completes 
cable  purchase 

EW.  SCRIPPS  CO.  has  completed  the 
jurchase  of  several  cable  television 
systems  in  eastern  Tennessee  from  Mid- 
Tennessee  CATV  L.P  The  $62.5  million 
deal  was  announced  last  September. 

The  systems’  34,000  subscribers  will 
be  included  in  the  merger  of  Scripps’ 
cable  assets  with  Comcast  Corp.That 
transaction,  announced  last  October,  is 
expected  to  close  in  the  second  half  of 
this  year. 


Coverage 

Continued  from  page  13 

While  all  of  these  criticisms  were  not 
necessarily’  in  error,  he  noted  that  “it  is 
possible  that  we  have  lost  our  perspec¬ 
tive,  that  we  do  not  put  things  in  con¬ 
text.” 

As  far  as  campaign  coverage,  Harwood 
said  he  thinks  it  is  generally  negative,  but 
that,“One  of  the  big  problems,  especially 
with  television,  is  that  the  campaign  is 
not  about  the  candidates  as  much  as  it  is 
about  the  journalists. 

“We  know  more  about  what  journal¬ 
ists  think  about  the  campaign  and  what 
they  think  about  candidates,  and  even  to 
a  certain  small  extent  what  they  think 
about  issues,  than  we  know  what  the 
candidates  think  about  it,”  he  said. 

“The  role  of  the  media  in  our  society 
has  become  that  of  a  constant  scold  and 
we  also  feel  that ...  it  is  our  function  in 
life  to  straighten  this  all  out  and  to  set 
people  right  about  politicians  and  poli¬ 
tics,”  Harwood  added. 

In  later  comments,  Harwood  noted 
that  people  also  assume  one  role  of  the 
press  is  to  educate  people  and  to  give 
them  enough  information  to  make 
informed  political  judgments. 

However, “People  tend  to  be  abysmally 
ignorant  about  the  most  basic  aspects  of 
our  political  life,”  he  said,  pointing  to 
studies  that  highlight  people’s  miscon¬ 
ceptions  about  basic  political  facts. 

“Now,  we  have  to  ask  ourselves  as 
journalists,  ‘What  kind  of  an  educational 
job  have  we  done  when  people  lack 
these  basic  facts?’  ”  Harwood  said. 

Harwood  also  criticized  journalists  for 
not  discussing  issues,  maintaining  that 
they  do  not  understand  the  subjects  any 
better  than  the  general  pubDc.They  write 
about  what  they  saw  today,  not  what  it 
means. 

CMPA’s  Lichter,  however,  disagreed, 
commenting  that,  “A  lot  of  journalists 
today  think  that  they’re  pretty  smart  and 
that  it’s  their  job  to  tell  the  public  what 
all  this  stuff  means  that’s  going  on.” 

What  is  happening,  he  said,  is  that 
“journalists  used  to  think  it  was  just  their 
job  to  tell  the  public  what  was  happen¬ 
ing  and  what  the  politicians  said,  to  get 
the  facts  right,  and  also  to  protect  the 
public  when  they  were  being  fooled.” 

“I  think  these  days,  the  priorities  have 
been  reversed,  and  journalists  think  their 
main  job  is  to  tell  the  public  that  the 
politicians  are  fooling  them  and  explam 
how. 

“And,  secondarily,  to  tell  the  public 
what’s  going  on,”  Lichter  said.  “They’re 
educating  the  public  in  terms  of  educat¬ 
ing  them  to  be  cynical.” 
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Leading  Edge 

Continued  from  page  5 

almost  uniformly’  positive,  according  to 
Dan  Donaghy,  senior  vice  president  for 
sales  and  marketing  at  the  Neu>  York 
Times  Electronic  Media  Company. 

As  one  might  expect,  technical  and 
engineering  categories  are  doing  espe¬ 
cially  well. 

Advertisers  like  the  additional  expo¬ 
sure  and  job  seekers  like  the  breadth, 
although  many  have  been  surprised  by 
the  number  of  employers  who  can’t  han¬ 
dle  e-mailed  resumes. 

Careerpath  hope’s  to  add  affiliates  and 
services,  Donaghy  reports.  Goals  include 
offering  Internet-only  ads,  building  a 
resume  database,  hiring  a  staff  and 
adding  a  newspaper  affiliate  from  each  of 
the  top  30  markets. 

In  fact,  we  hear  that  major  market 
newspapers  owned  by  Knight-Ridder, 
Times  Mirror  and  Tribune  Co.  will  be 


Shop  Talk 

Continued  from  page  56 

audience.  My  office  is  adorned  with 
awards  from  press  associations  and  a 
framed  copy  of  the  front  page  of  a  week¬ 
ly  I  once  owned.  On  the  rare  occasion 
I’m  asked,  I  tell  the  salesperson  I  spent 
eight  years  in  the  newspaper  business. 

Nonetheless,  salesperson  after  sales¬ 
person  will  go  on  to  tell  me  the  pros  of 
their  daily  and  what’s  wrong  with  week¬ 
lies.  or  radio,  or  magazines,  or  whatever 
else  they  perceive  I  might  stupidly  waste 
my  money  on  when  I  could  have  bought 
their  product  instead.  Does  it  never 
occur  to  them  I  might  know  the  pros 
and  cons  of  various  mediums? 

Many  are  even  audacious  enough  to 
offer  incorrect  information  about  their 
competitors,  assuming  I’m  too  stupid  to 
know  any  better. 

Salespeople  must  consider  their  audi¬ 
ence;  the  information  shared  with  a 
sophisticated  ad  buyer  is  different  than 

Unfortunately,  she’ll 
probably  never  know  I 
was  prepared  to  spend 
$10,000  a  month  for  the 
next  five  months,  but  now 
am  planning  to  spend  less 
than  one-third  of  that 

that  given  to  a  potential  advertiser  with 
little  experience  or  expertise.  To  talk 
down  to  the  first  or  over  the  head  of  the 
second  is  ruinous. 

The  mistakes  in  sales  technique  are 
equally  appalling.  I  have  had  salespeople 
decide  for  me  that  their  audience  wasn’t 
really  part  of  my  market  and  excuse 
themselves,  thanking  me  for  my  time, 
without  ever  asking  what  I  thought. 

One  salesperson  talked  endlessly 
about  her  product,  eventually  pausing  to 
comment  on  how  quiet  I  was.  When  I 
said  she  hadn’t  asked  me  anything  yet, 
she  went  back  to  talking  nonstop  for 
another  15  minutes,  then  told  me  how 
quiet  I  was  again.  I  reiterated  that  she 
hadn’t  asked  me  a  question  yet,  which 
caused  her  to  talk  for  10  more  minutes, 
finally  thanking  me  for  my  time  and 
excusing  herself. 

I  am  dumbfounded  by  the  number  of 
salespeople  who  fail  to  service  accounts 
properly.  On  a  recent  Wednesday,  I  left 
this  message  on  the  voice  mail  of  an  ad 
rep  who  has  been  pursuing  my  business: 


“Hi,  this  is  Ted  Streuli.  I  need  you  to  come 
see  me,  preferably  tomorrow  afternoon 
because  I  have  a  schedule  I  want  to  run 
with  you.  If  you  can’t  make  it  tomorrow, 
Friday  would  be  OK,  just  call  and  let  me 
know  when  you’ll  be  here.” 

I’d  like  to  think  my  sales  reps  would 
have  responded  to  a  message  like  that 
faster  than  a  Goss  Urbanite  can  print 
page  three.  Instead,  the  ad  rep  called  on 
Friday  and  offered  to  fax  me  a  rate  sheet, 
which  she  did. 

Unfortunately,  she’ll  probably  never 
know  I  was  prepared  to  spend  $10,000  a 
month  for  the  next  five  months,  but  now 
am  planning  to  spend  less  than  one-third 
of  that.  Much  has  been  made  during  the 
last  decade  about  the  consultative 
approach  to  selling. 

Like  any  consultant,  the  advertising 
salesperson  must  get  to  know  his  client 
and  his  client’s  business.  The  label 
“client”  indicates  a  fiduciary  relationship 
—  the  salesperson  must  understand 
enough  about  the  advertiser  to  recom¬ 
mend  what  will  benefit  his  business  first, 
operating  on  the  assumption  that  what 
benefits  the  advertiser  ultimately  benefits 
the  newspaper,  as  well. 

We  are  not  training  our  salespeople  as 
well  as  we  think  we  are.  There  is  no  col¬ 
umn  on  the  financial  statement  for  “lost 
sales”  or  “money  left  on  the  table,”  but  if 
there  were,  my  observations  as  a  buyer 
rather  than  a  seller  say  it  would  be  an 
astronomical  amount. 

From  the  mouth  of  a  million-and-a-half- 
dollar-a-year  advertiser,  please  tell  your 
salespeople  how  to  sell  me  an  ad: 

•  Be  prepared.  Know  something  about 
my  business  before  you  try  to  sell  me 
something. 

•  If  you  don’t  know,  ask.  I’ll  tell  you. 
Then  you’ll  have  the  right  information 
instead  of  a  misguided  assumption. 

•  Recognize  your  audience,  and  tailor 
your  presentation  appropriately. 

•  Make  my  job  easier,  not  harder.  If  I 
ask  for  tear  sheets,  send  them.  If  I  ask  to 
see  you  once  a  week,  don’t  stop  by  once 
a  month. 

•  Sell  me  what  I  w’ant  to  buy,  not  what 
you  want  to  sell.  If  you  don’t  know  what 
I  want  to  buy,  ask. 

•  Shut  up  and  listen.  Then  you’ll  know 
what  to  sell  me,  and  how  to  sell  it. 

•  Ask  me  to  buy  it,  don’t  wait  for  me  to 
volunteer.  I  probably  won’t. 

•  Be  persistent,  not  pushy.  Demanding 
I  buy  from  you  will  turn  me  off,  but  hear¬ 
ing  from  you  regularly  will  keep  you  in 
the  forefront. 

•  Ask  questions.  Listen  to  the  answers. 
Act  on  the  answers. 

•  Did  I  say  ask  and  listen  yet?  Ask  and 
listen. 


coming  on  soon. 

Careerpath  has  plenty  of  promise,  but 
there  are  still  some  potentially  thorny 
issues  to  resolve. 

For  instance,  what’s  to  prevent 
employers  from  going  to  a  small-market 
Careerpath  affiliate,  running  inexpensive 
print  ads  and  getting  the  same  national 
exposure  online  as  advertisers  from  the 
New  York  Times  or  Chicago  Tribune? 

And  if  Careerpath  is  a  hit,  how  will 
equity  in  the  venture  be  determined? 
And  what  if  you  are  a  small-maiket  paper 
for  whom  employment  is  just  not  a  cru¬ 
cial  category  —  what  do  you  do  about 
electronic  classifieds? 

As  we  said,  this  pop  quiz  could  stump 
even  the  most  brilliant  MBAs. 


Legal  commentators  roger 

Cossack  and  Greta  Van  Susteren, 
hosts  of  CNN’s  “Burden  of  Proof,”  have 
been  signed  to  pen  a  twice-monthly 
legal  advice  column  called  “Legal  Q&A” 
for  USA  Weekend. 

The  lawyers,  who  gained  fame  during 
their  more  than  2,000  hours  of  live  com¬ 
mentary  during  the  O.J.  Simpson  trial, 
will  answer  legal  questions  sent  in  by 
readers. 

USA  Weekend  also  announced  that  at 
459,  it  has  reached  a  record  number  of 
newspaper  carriers,  bringing  its  total  cir¬ 
culation  going  into  19S>6  to  over  19.5  mil¬ 
lion.  That  is  an  increase  of  1  million  over 
1995. 


Legal  advice, 
record  numbers 
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1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


AMUSEMENTS/ENTERTAINMENT 


NUMBERS  AFTER  HOURS.  Great  for 
lifestyle  pages  &  weekend  tabs.  Party 
games,  love  odds,  lotto  &  bingo 
stra*egies,  roller  coaster  physics. 
Superman's  diet,  5-day  weekends,  ice 
cream  cone  math.  Physics  prof  & 
freeloncer.  (216)  932-5538 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 


AUTOMOTIVE 


100  EVENTS  THAT  MADE  THE  U.S. 
AUTO  INDUSTRY.  A  chronicle  of  the 
most  exciting  highlights  in  the  auto 
industry.  Available  in  late  June.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


FAX  YOUR  AD  TO  US 
AT  (212)  929-1259 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/hislory.  (810)  573-2755. 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


BUSINESS 


REACH  THE  SOHOs 
GROWING  YOUR  BUSINESS  column 
is  filled  with  strategies  for  Small  Office 
Home  Office  community,  Internet, 
Marketing,  Biz  Strategy  to  serve 
readers  in  this  growing  area.  Sample 
package  and  free  trial  available. 

E-mail  to:  McCueT@nr.infi.net  or 
call  -  (910)  869-8931 


Pat  gives  me  the  williesi! 

Dr.  John  Thomas 


ENTERTAINMENT 

"HOLLYWOOD"  -  Lively  gossip  column. 
"Kids  Corner"  -  New  books  reviewed. 
For  information:  (800)  959-9977. 


HUMOR 


AWARDV/INNING  700  word  VYEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


FREE!  270  single-panel,  funny!  car¬ 
toons.  No  fees,  no  shipping  charge, 
NO  NOTHING!  (800)  877-5331 


WACKY  -  VYIT  -  WEEKLY 
Far  a  •SLIGHTLY  OFF*  Perspective 
Deb  Di  Sandro,  (847)  639-1232 


SEND  E&PBOXREPUESTa 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


FREE  PHOTO  SERVICE 

BUSINESS  WIRE,  premier  inlerrKitional 
medio  relations  wire  service,  now 
offers  o  FREE  DIGITAL  PHOTO  SER¬ 
VICE  of  timely  business  and  industrial 
pictures  to  newspapers  via  AP  PhotoEx- 
press.  Newspapers  can  receive  this 
free  service  immediately,  without 
charge  nor  obligation,  by  odvising  BW 
Electronic  Photo  Center,  vio  FAX  (212) 
575-1854,  or  by  Phone  (800)  221- 
2462. 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDICATION  SERVICES 


MONTHLY  COLUMNS 

Remodeling  -  Gardening  -  Outdoors 
Travel  -  Religion  -  Spirituality  -  Family, 
Job  Search.  Ideal  for  weeklies.  Call 
Lepore  Features,  1  (8(X))  777-4909  for 
information  and  somples. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brakerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Consultants/ Appraisals/Brokers 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N. England 
(617)545-6175 

Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 


SOUTHERN  NEWSPAPERS,  INC. 

Experienced  in  confidentiality  and 
accuracy  and  detail.  Reasonable  Prices. 
Contact  Dick  Smith,  president,  1 08  Jane 
Cove,  Clarksdale,  MS  38614. 


I 


Phone  (601)  627-7906 
Fax  (601)  627-79063* 


Call  about  our  low 
contract  rates  to 
increase  customer 
awareness. 

Call  (212)  675-4380 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1 221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


Every  genius  is  at  once  extraordinary 
and  banal. 

Albert  Camus 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(21 4)  520-7025  Fax  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 

Dick  Smith,  President 
108  Jane  Cove-Clarksdale,  MS 
38614 

(601 )  627-7906  Fax  601  -627-79063* 
W.C.  Shoemaker-Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publicatian  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


BOOMING,  NICHE,  high-quality 
publishing  firm  in  the  Chicago  area. 
Prafitable  and  expanding  rapidly. 
Growth  opportunity.  $3-mi1lion  cash. 
Reply  to  Box  07691 ,  Editor  &  Publisher. 


REWARD  YOURSELF:  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


ZONE  2  Northeast  rural  market 
shopper.  You  would  be  proud  to  own 
this  upscale  but  dominant  publication. 
Limited  community  news,  sophisticated 
management  systems  and  software. 
Hardware  (Macintosh  &  MacPC). 
Above  average  management  team  cou¬ 
pled  with  an  experienced,  loyal  and 
dedicated  line  staff.  Consistent  track 
record  of  20%+  cash  flows.  1 995  soles 
$1,300,000.  Selling  prices  5  to  6 
times  cosh  flow.  Cash  buyers  pre¬ 
ferred.  Send  inquiries  to  Box  07681, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers. 

All  correspondence  and  discussions  are 
confidential. 

Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 
1006  West  Harmony 
Neosho,  MO  64850 

Phone  (41 7)  451 -1520 


NEWSPAPER  BROKERS 


http-7/www.imt.net/~jcribb/bcrepott.html 


Appraisal  -  Brokerage 

BOLITHO-CRIBB 
&  Associates 


Qualified  Brokerage 
for  over  70  years. 

Appraisal  for  estate, 
ESOP,  partners,  bank, 
tax,  stock,  assets 


Established  1923  I  tax,  stock,  assets 

ohn  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406-586-6621 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers,  alternate 
delivery  systems.  Management 
encouraged  to  remain  and  participate 
in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box  07688, 
Editor  &  Publisher. 


FAX  YOUR  AD  TO  US  AT 
(212)  929-1259 


PUBUSHING  OPPORTUNITIES 


START  YOUR  OWN  Local  Magazine. 
No  start-up  costs  and  low  printing 
prices.  Free  information  and  great 
ideas  from  the  Small  Publishers  Co- 
Op!  Call  Scott  at  (941 )  922-0844. 


In  1 977  when  Elvis  Presley  died,  there 
were  48  professional  Elvis  imper¬ 
sonators.  Today,  there  are  7,328.  if  that 
growth  is  projected,  by  the  year  2012 
one  person  in  four  on  the  face  of  the  earth 
will  be  an  Elvis  impersonator. 

Jean  Gaddy  Wilson 


E&P’s  Classified 


The  newspaper 
indttstry*8  meeting 
place. 

{Ill)  675*4380 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 


MAILROOM 


1  Muller  Martini  227S  inserting 
machine  4  pocket  plus  1  add  on 
pocket  with  2  compressors,  excellent  con¬ 
dition  (model#  NR920703B).  Contact 
Donald  Day  at  (800)  883-6930  or  Fax 
(207)  883-2160. 


I  HAVE  2  1979  McCain  660  Insert 
machines  7  into  1  with  refeed  heads 
plus  2  1979  Idab  440  stackers.  Make 
offer.  Must  sell.  (810)  790-1600 


104  count-o-veyors  rebuilt  with 
alternator.  $1500  each. 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Idab  stream 
aligners 

Signode  MLN-2A 
Signode  MLEE 

Northeast  Industries  (800)  821  -6257 


MAILROOM 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


PREPRESS 


PARTS  •  PCB'S  •  IMAGESETTERS 
If  the  part  costs  more  than  the 
machine  is  worth  —  call  us! 

BWI  is  your  source  for  parts, 
imagesetters,  RIPs  and  film  processors. 
Call  Bob  Weber  @  (800)  399-4BWI 
or  fax  (800)  837-8973. 


PRESSES 


GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cut-off,  1  full  color  deck, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


EDITOR  &  PUBLISHER:  The  communication  link  of  the 
newspaper  industry  every  week  since  1884. 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International  Web  Press 
Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI  5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE/Liquidacion: 

1992  8/u  Harris  VI 5D;  4/u  VI 5A  w/ 
JF7;  6/u  VI 5A  w/JF4  folder;  JF25B 
folder  w/double  porallel;  GOSS  Com¬ 
munity  8/u  1975  with  2  SC  folders; 
Harris  VI 5D  units. 

Tel  (913)  362-8888 
Fax  (913)  362-8901 


Need  an  add-on  for  your  Community 
Press? 

See  VENTURA,  a  high-quality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)  438-5800 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


MAN-Roland  Folders 

160  page  double  out  22  3/4"  with  3 
high  formers  and  angle  bars 

2  Urbanite  Folders.  22  3/4" 

2  Urbanite  Upper  Formers 

1  Custom  built  quarter  folder 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 

2  unit  goss  metro  22  3/4"  cutoff.  Avail¬ 
able  immediately. 

Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fax  (770)  590-7267 


IMAAEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  worldwide 
(516)  379-2797/(813)  786-5930 


ORCULAHON  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

It  is  not  rebellion  itself  that  is  noble,  but 
its  aims,  even  though  its  achievements 
are  at  times  ignoble. 

L'Homine  Revoke 


CIRCULATION  SERVICES 


HEADUNE  PROMOTIONS 
Door-to-Door  Selling  Professionals. 
Guaranteed  Collections  with  paid-in¬ 
advance  subscriptions.  Experienced 
Managers  Available  to  Relocate  to 
your  market.  Contact  Dennis 
McQuillan  (800)  260-9823 


CIRCULATION  SERVICES 


yirnfm" 

CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


CIRCULATION  SERVICES 


METRO  NEWS  SERVICE,  INC. 

"ResponseABILITY" 
Nationwide  TELEMARKETING 
since  1 975 
(800)  950-8475 
Horace  Southward 


PRO  <;taptc 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 

SPEaRUM  MARKETING  Services 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


There  is  no  there  there. 


Gertrvide  Stein 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


INCORPORATION  SERVICES 


INCORPORATE  WITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 


PRESSROOM  SERVICES 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 

CALL  US  ABOUT  OUR 
LOW  CONTRACT  RATES! ! 
(212)  675-4380,  ext.  170 


Editor  &  Pi:blisher  n  February  24,  1996 


The  1996  Editor  &  Publisher 
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_ (Copies  of  the  Market  (iuide  at  SlOO  each  (1-4  copies). 

_ Hulk  orders  of  5  or  more;  S92  per  copv. 

_ The  Market  (hiide  and  CD-ROM: 


I  Total  for  this  order  S_ 


:<  ^>ll■.pa(l^ 
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drawn  on  I  S  hank  oidy. 

J  Charge  mv  V  isa  sJ  Masterf^ard  # _ 


_Signature_ 


(Requirt'd  on  credit  card  orders.) 
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The  1995  Editor  &  Publisher 
International  Year  Book® 


The  encvclopedia  of  the  newspaper  indiistiA  . 

J  Yes!  Please  rush  me  the  puhlication(s)  or  CD-ROM  items 

I've  indicated  below.  .Vly  credit  card  niimher  or  payment  is  enclosed. 

_ (Copies  of  the  Vear  B<K»k  at  SlOO  each  (1-4  copies). 

_ Bulk  orders  of  .V  or  more:  S02  per  copy. 
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_ NT.1X  !  EAcP  Year  Btsik  iutd  CD-ROM  with  iTsting  capalalities:  SBO.Y.* 


Total  for  this  order  S_ 


Street  .Address 


Pavment  must  accompany  order. 


□  Check  enclosed  (payable  to  Editor  Ac  Puhlisher 
International  Year  Book)  SI'S  drawn  on  I’S  hank  only. 

□  Charge  my  Visa  □  MasteKlard  # _ 

Exp.  Date _ Signature _ 


(Reejuired  oti  credit  card  (>rders.) 


J  I  want  to  know  more.  Please  send  me  infonnation 
alwuit  the  Market  (hiide. 

□  I  want  to  know  more  fast.  Please  call  me. 

J.  V  our  Business _ 

(Check  Only  One  Category) 

1 .  □  Dailv  Newspajter 

2.  □  IX  eekly  .Newspa(>er 

3.  □  Coq)./ hid  ./ .Assn.  Biiving  Advertising  Space 

4.  -1  .Advertising  .Agenev 

5.  J  Newspaper  Rep. 

<).  LI  Magazine /Other  Publication 

7.  LI  (Graphic  Arts  /  Printing  Service  /  Newspajier  Supplier 
B.  LJ  News  Services /Eeatiire  Svndicate 

9.  LI  Publicity  and  Public  Relations 

10.  □  Lihran,-  /  Eederal  /  State  and  Lia-al  Governments 

1 1.  □  Education;  Students  /  Teachers 

Other  (Please  specify) _ _ 

International  Orders  (outside  I  .S.  or  Canada):  8125  jier  copy.  C.A. 
District  of  Cohimhia.  L.A.  NY  residents  please  add  applicable  sales  tax. 
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*  Network  version  available.  Please  call  (212)  675-4380.  ext.  509  for 
pricing.  For  technical  infonnation  call  ext.  .506. 


Li  1  want  to  know  more.  Please  send  me  information  alMiiit  the  Vi'ar  Book. 
□  1  want  to  know  more  fast.  Please  call  me. 

Your  Business _ _ 

(Check  Only  One  Categorx  ) 

1 .  □  Daily  New.spa|>er 

2.  □  Vt  eekly  Newspaper 

3.  LJ  (;oq>./ hid  ./.Assn.  Buying  .Advertising  Space 

4.  LJ  Advertising  Agency 
.5.  U  Newspaper  Rep 

6.  □  Magazine /Other  Publication 

7.  □  Graphic  .Arts  /  Printing  Service  /  .Newspaper  Supplier 

8.  LJ  News  Services /Feature  Svndicate 

9.  LJ  Puhlicitv  and  Public  Relations 

10.  U  Eihrary  /  Federal  /  State  and  IjM-al  (ioveniments 

1 1.  LJ  Education:  Students  /  Teachers 

Other  (Please  specify) _ 

Inteniational  Orders  (outside  I'.S.  or  (Canada):  8125  jier  copy.  C.A. 

District  of  (ailumhia.  E.A.  NY  residents  please  add  applicable  sales  tax. 
Canada  n'sidents  please  add  (iST. 

*  Network  version  available.  Please  call  (212)  675-4380.  ext.  509  for 
pricing.  For  technical  information  call  ext.  .506. 
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INDUSTRY  SERVICES 

PRESSROOM  SERVICES 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
nnodernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derwoys?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 

One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOLL  FREE  (800)  657-21 10 

PRESSTIME  AVAILABLE 


T.V.  BOOKS  OR  FLEXIES,  trimmed  and 
glued  on  press.  Up  to  88  pages.  Over 
88  we  can  saddle  stitch.  Nationwide 
trucking  or  mailing. 

Mr.  Lesnar  (800)  843-6805 


It  is  not  a  dreamlike  state,  but  the 
somehow  insulated  stale,  that  a  great 
musician  achieves  in  a  great  per  - 
formance.  He's  aware  of  where  he  is 
and  what  he's  doing,  but  his  mind  is  on 
the  playing  of  his  instrument  with  an 
internal  sense  of  rightness  -  it  is  not 
merely  mechanical,  it  is  not  only 
spiritual;  it  is  something  of  both,  on  a 
different  plane  and  a  more  remote  one. 

Arnold  Palmer 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 
NEWS  mokes  the  difference 
EDITOR  &  PUBLISHER 
11  We^19lh  Street 
New  10011 

(212)<^^5-4380 


HELP  WANTED 


ACADEMIC 


McAAahon  Centennial  Professorship 
in  News  Editorial 
UNIVERSITY  OF 
OKLAHOMA 

The  H.  H.  Herbert  School  of  Journalism 
and  Mass  Communication,  University 
of  Oklahoma,  is  now  accepting 
applications  from  professionals  seeking 
the  opportunity  to  teach  or  journalism 
professors  seeking  a  change. 

The  McMahon  Centennial  Pro¬ 
fessorship  is  a  nine-month  non-tenure 
track  faculty  appointment  beginning 
August  16,  1996  through  May  15, 
1997.  The  rotating  professorship  is 
renev'oble  for  a  second  year,  possibly 
longer.  Salary,  teaching  responsibilities 
and  support  for  research  and  creative 
activity  are  very  competitive. 

To  apply,  applicant  must  (1)  have  subs¬ 
tantial  professional  experience  in  news 
reporting,  writing,  editing  and  experi¬ 
ence  in  computer-assisted  reporting; 
(2)  demonstrated  professionalism  of  the 
highest  standards;  (3)  hove  experience 
in  teaching  (newsroom  and/or  aco- 
demic);  (4)  a  sincere  desire  to  teach; 
(5)  provide  three  letters  of  reference 
from  journalism  professionals;  (6)  and 
provide  a  vita/resume  detailing  pro¬ 
fessional  and/or  academic  experience 
in  journalism. 

Screening  of  applicants  will  begin 
March  15,  1996.  All  applications  and 
materials  should  be  sent  to; 

Director 

School  of  Journalism  and 
Mass  Communications 
University  of  Oklahoma 
860  Van  Vieet  Oval 
Norman,  OK  7301 9 

The  University  of  Oklahoma  is  an 
Equal  Opportunity/ Affirmative  Action 
Employer.  Women  and  minorities  ore 
especially  encouraged  to  apply. 


ACADEMIC 


JOURNALISM:  The  Department  of 
Journalism  at  Central  Michigan  Univer¬ 
sity  seeks  applicants  for  a  full-time 
tenure-line  position  at  the  assistant  pro¬ 
fessor  level,  beginning  August  1996. 
The  successful  applicant  will  teach 
news  editorial  and  mass  media  writing 
courses,  as  well  as  other  courses  as 
appropriate.  The  department  has  both 
academic  and  professional  tracks  lead¬ 
ing  to  tenure.  QUALIFICATIONS:  Aca¬ 
demic  Track;  Ph.D.  in  journalism/mass 
communications  or  related  field 
required.  Professional  news  experience 
preferred.  Relevant  college  teaching 
experience  desired.  Professional  Track; 
Distinguished  professional  news  expe¬ 
rience  required.  Advanced  degree  in 
journalism/mass  communications  or 
related  field  desired.  Relevant  college 
teaching  experience  desired.  Send  let¬ 
ter,  resume,  names  and  telephone  num¬ 
bers  of  three  references  to  John  Palen, 
Chair,  Department  of  Journalism,  Cen¬ 
tral  Michigan  University,  Mount 
Pleasant,  Ml  48859.  Review  of  applica¬ 
tions  will  begin  March  1 5  and  will  con¬ 
tinue  until  the  position  is  filled.  CMU 
(an  Affirmative  Action/Equal 
Opportunity  Institution)  encourages 
diversity  and  resolves  to  provide 
opportunity  regardless  of  race,  sex,  dis¬ 
ability,  sexual  orientation  or  other 
irrelevant  criteria. 


ACCOUNnNG 


CREDIT  MANAGER 

We  are  looking  for  a  person  with  a 
minimum  of  5  years  credit/collection 
monagement  experience.  Successful 
candidate  will  have  strong  organiza¬ 
tional,  communication,  negotiation  and 
analytical  skills.  Extensive  knowledge 
of  credit  procedures  and  laws  a 
necessity.  Bachelor's  degree  preferred. 

Applicants  should  send  resume  and 
cover  letter,  with  salary  requirements, 
to:  Personnel  Department,  Union- 
News/Sunday  Republican,  1860  Main 
Street,  Springfield,  MA  01 103. 


ADMINISTRATIVE 


EXECUTIVE  DIREaOR 

The  New  Englond  Press  Association 
(NEPA)  is  a  professional  trade  associa¬ 
tion  of  350-I-  members  weekly  and 
daily  newspapers  located  in  Boston. 
We  promote  excellence  and  growth  in 
community  journalism  through 
technology,  networking,  education  and 
recognition  among  members. 

The  Executive  Director  supervises  a  i 
staff  of  five  that  provides  support  to  a  ? 
strong  board  and  committee  structure 
that  together  carry  out  the  Associa¬ 
tion's  work.  NEPA  has  two  group 
advertising  soles  programs,  publishes 
a  monthly  trade  newspaper  and  a 
yearly  newspaper  directory,  operates 
an  annual  convention  and  better 
newspaper  contest,  and  serves  as  a 
clearing  house  of  industry  information 
for  members,  from  smoll  independents 
to  large  chains.  The  committees  are 
advertising/marketing,  contest,  conven¬ 
tion,  diversity,  publications,  technology 
and  legislative  affairs. 

The  successful  candidate  for  the  posi¬ 
tion  will  be  a  leader  who  has  an 
extensive  background  in  the  newspa¬ 
per  field  with  strong  administrative, 
management,  editorial  and  advertising 
sales  drills,  will  communicate  well,  both 
written  and  orally,  and  hove  a  sense  of 
humor. 

The  Association  offers  a  competitive 
salary  and  benefits  program.  Please 
send  a  resume  and  cover  letter 
postmarked  by  March  4,  1 996  in  strict 
confidence  to: 

Search  Committee 
New  England  Press  Association 
c/o  Phyllis  Hughes 
MPG  Newspapers 
P.O.  Box  959 

Plymouth,  MA  02362-0959 
EOE 


PRESIDENT 

needed  to  lead  sales  efforts  of  the  Flor¬ 
ida  Newspaper  Advertising  Network. 
This  position  is  headquartered  in 
Orlando,  Florida.  To  apply,  contact 
Shelly  Greenberger  (954)  356-4060. 


j  Happiness  always  looks  small  while  you 
:  hold  it  in  your  hands,  but  let  it  go,  and 
I  you  learn  at  once  how  big  and  precious 

I  it  is. 

Gorky 


ADMINISTRATIVE 


PUBUCATIONS  DIREQOR 
The  prestigious  Inter  American  Press 
Association  is  seeking  an  experienced 
bilingual  journalist  (S^nish-English)  to 
manage  technical  publications  pro¬ 
gram  for  Lotin  America. 

Primary  responsibilities  would  include 
editing  a  journalism  trade  magozine, 
editorial  production  and  advertising 
sales.  Experience  a  must.  A  candidate 
with  Portuguese  ability  will  be  a  plus. 
Salary  commensurate  with  experience. 

Attractive  benefits  package. 

Send  resume  to: 

Inter  American  Press  Association 

291 1  NW  39th  St. 

Miami,  FL  331 42 
Tel:  (305)  634-2465 
Fox:  (305)  635-2272 

PUBUSHER/GENERAL  MANAGER 
Unique  opportunity.  Growing  weekly 
community  newspaper  in  western 
Massachusetts  city  (pop.  45,000) 
without  daily,  looking  for  publisher 
who  can  do  it  all — sell  advertising, 
manage  newsroom  and  sales,  build 
circulation  with  a  good  business  and 
editorial  sense.  Send  resume  to  Box 
07683,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  SALES 
$40-50,000+ 

Minimum  2  years  outside  sales  experi¬ 
ence  required;  prefer  auto  print  ad 
sales. 

Base  salary  $700/ wk,  bonus  incentives 
and  benefits. 

We  are  a  fast  growing  national  pub¬ 
lisher  of  weekly  magazines.  An  EEO, 
non-smoking  office.  Pre-employment 
drug  test. 

Fax  resume  to  (71 3)  688-6040 
or  mail  to: 

TPC 

Attn:  RH 

1 21 4  N.  Post  Oak,  Suite  1 20 

Houston,  TX  77055 


SEE  THE  SITES!! 
PLACE  AN  AD  ON  THE 
E&P  WEB  SITE 
CALL  (212)  675-4380 
http://www.mediainfo.coin/edpub 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  ACCOUNT  REP 
(Dealer  LisI  and  Vendor  Support  Sales) 


Our  corporate  advertising  division  has 
a  unique  opportunity  to  work  with  ven¬ 
dors  and  retailers  creating  new 
revenue  sources  for  Copley  Chicago 
Newspapers.  You  will  work  with  a  pro¬ 
fessional  innovative  sales  staff  in  identi¬ 
fying  potential  revenue  sources,  devel¬ 
oping  promotional  ideas  and  make 
sales  presentations. 


This  is  a  highly  visible  position  which 
reauires  a  strong  sales,  marketing  or 
public  relations  background,  pre¬ 
ferably  in  the  newspaper  or  advertising 
industry.  Outstanding  communication 
skills  and  the  ability  to  successfully  han¬ 
dle  multiple  projects  at  the  same  time 
are  essential.  This  is  an  exciting 
opportunity  if  you  are  an  aggressive 
self-starter  yet  enjoy  working 
cooperatively  as  part  of  a  team  in  a 
fast  paced  environment. 


We  provide  the  opportunity  for  advan¬ 
cement  within  Copley  Press,  Inc.  Please 
apply  at  or  send  resumes  to  Copley 
Chicago  Newspapers,  Co-ap  Ad 
Director,  3101  Route  30,  Plainfield,  IL 
60544.  Faxed  resume's  accepted  at 
(815)  439-5357,  please,  na  phone 
calls.  Employment  may  be  contingent 
on  passing  pre-employment,  post-offer 
physical  and  drug  screen. 


CLASSIFIED  ADVERTISING  MANAGER 
The  Sarasota  Herald-Tribune,  the 
largest  daily  in  The  New  York  Times 
Regional  Newspaper  Group,  seeks  an 
aggressive,  results-oriented  pro¬ 
fessional  to  manage  and  direct  its 
Classified  Advertising  Department.  The 
qualified  candidate  will  have  a  mini¬ 
mum  of  five  years  newspaper  sales 
management  in  both  outside  and 
telemarketing  areas,  excellent  motiva¬ 
tional  skills,  and  a  history  of  outstand¬ 
ing  results. 


We  offer  an  excellent  compensation 
and  benefits  package  to  include  major 
medical,  401  (k)  and  a  stock  purchase 
plan.  Please  submit  cover  letter  and 
resume,  irKluding  salary  history  to  Box 
07692,  Editor  &  Publisher. 


DIREaOR  OF  ADVERTISING 


Growing  group  of  community  newspa¬ 
pers  and  shopping  guides  in  affluent, 
metro  New  York  suburban  market 
seeks  a  results  oriented  professional  to 
coordinate  our  sales  management 
team.  You  will  work  closely  with  the 
publisher  and  lead  a  team  of  30-t- 
manogers  and  account  execs  responsi¬ 
ble  for  all  display,  FSI  and  classified 
sales. 


To  succeed  in  our  highly  competitive 
market,  you  should  have  a  record  of 
improving  productivity,  innovating 
market  strategies,  and  developing  and 
training  staff.  Experience  launching 
new  publications  a  plus.  Excellent  com¬ 
pensation  package  including  401  (k) 
arx)  health  plans. 


ADVERTISING 


ENTRY  LEVEL  FULL-TIME  Advertising 
Sales  person  for  Dolores  Star  weekly 
newspaper,  selling  display  ads,  ad 
layout,  newspaper  layout,  photog¬ 
raphy,  darkroom  work,  some  writing. 
Must  be  Mac  computer  literate  with 
graphics  and  layout  skill.  Send  samples 
of  work  to  Box  660,  Dolores,  CO 
81323  by  March  8. 


LIVE  AND  WORK  in  beautiful  Central 
Florida.  The  Ledger  in  Lakeland  is  seek¬ 
ing  o  Classified  outside  sales  pro¬ 
fessional.  Competitive  salary  plus  com¬ 
mission  and  comp,  flexible  benefits 
package.  If  you  ore  a  self  starter, 
creative,  energetic,  and  organized, 
send  your  resume  to:  Nelson  Kirkland, 
CAM,  The  Ledger,  P.O.  Box  408, 
Lakeland,  FL  33802.  The  Ledger 
encourages  applications  from  those 
with  diverse  backgrounds.  (ABC  Circ. 
98,000). 


RETAIL  ADVERTISING  MANAGER 


The  Press  Democrat,  circulation 
93,000  daily  serving  the  San  Francisco 
Northbay  area,  is  seeking  a  Retail 
Advertising  Manager. 


The  successful  candidate  will  direct  and 
assign  activities  of  department 
supervisors  and  sales  staff  and  be 
responsible  for  planning,  developing 
and  implementing  the  Retail  Advertis¬ 
ing  budget,  both  revenues  and 
expenses,  and  sales  plan  to  meet  or 
exceed  Retail  Advertising  budget.  This 
candidate  will  participate  in  the  devel¬ 
opment  and  implementation  of  new 
products  and  revenue  sources.  Will 
develop  and  maintain  effective  relo- 
tions  with  key  advertisers.  Will  estab¬ 
lish/monitor  individual  sales  devel¬ 
opment  goals;  maintain  highest  level  of 
customer  service.  Candidates  should 
have  bachelors  degree  in  Business 
Administration,  Marketing,  Communi¬ 
cations,  or  related  field  or  equivalent 
education  or  experience.  Minimum 
three  years  professional  sales  experi¬ 
ence  including  a  minimum  of  three 
years  supervising  and  managing  staff. 
Must  possess  strong  written,  verbal, 
persuasive,  analytical  and 
interpersonal  skills.  Strong  leadership 
and  motivational  skills  are  a  necessity. 


Send  your  resume  to: 


Human  Resources 
The  Press  Democrat 
P.O.  Box  569 
Sonta  Rosa,  CA  95402 
Equal  Opportunity  Employer 


ADVERTISING 


SALES  TRAINER 


Media  Marketing,  develaper  of  Ad 
Director®  and  imMEDIAte  newspaper 
sales  automation  systems,  seeks  trainer 
for  sales  automation  and  presentation 
software.  Charismatic  stage  presence 
and  training  experience  necessary. 
Advertising  sales  experience  a  must. 
Join  the  industry  leader  and  teach  sales 
concepts  and  techniques  to  newspa¬ 
pers  in  the  US  and  Canada.  Extensive 
travel  required.  Attractive  salary  plus 
bonus  opportunity.  Excellent  benefits. 
Send  or  fox  resume  with  cover  letter  to 
Clifford  Fewel,  Media  Marketing,  Inc., 
5749  Araphoe  Ave.,  Boulder,  CO 
80303.  Fax  (303)  440-8035 


ART/GRAPHICS 


GRAPHIC  ARTIST  -  Do  it  all  -  info¬ 
graphics,  feature  fronts,  overall  design, 
home  page  -  for  quality  34,000  daily. 
Write  Graphic  Artist,  c/o  Editor,  The 
Republican,  Box  209,  Pottsville,  PA 
17901. 


THE  CINCINNATI  POST  has  an  open¬ 
ing  for  an  art  director.  QuarkXPress, 
Illustrator  and  Photoshop  skills 
required.  Contact  Rick  Millians,  graph¬ 
ics  director,  1 25  East  Court  Street,  Cin¬ 
cinnati,  OH  45202. 


CIRCULATION 


CIRCULATION  MANAGER 
ALTERNATE  DELIVERY 


Zone  2  Philadelphia  area  newspaper  is 
seeking  a  results  oriented  person  to  set 
up  and  manage  an  alternate  delivery 
program.  Salary  range  of  $35K-$40K 
plus  benefits.  Send  resume  to  Box 
07671 ,  Editor  &  Publisher. 


CIRCULATION  MARKETING  INC.,  A 
door  to  door  and  in-store  selling  orga¬ 
nization  is  expanding  its  15-year  Col¬ 
orado  operation  on  behalf  of  The 
Denver  Post.  Sales  Crew  Managers 
and  Individual  Sales  Reps  ore  needed. 
Excellent  Immediate  earnings  with  an 
organization  you  can  grow  with.  Con¬ 
tact  Mike  Ogrodnick  at  (303)  348- 
6539  or  leave  a  message  with  Vern 
Mallinen  at  The  Post  (303)  820-1900. 
Ask  Mike  about  relocation  bonuses!! 


C!RCULAT!ON  MANAGER  -  #2  Posi¬ 
tion  -  21,000  Daily  -  Zone  1  Excellent 
opportunity  for  advancement.  We  are 
seeking  a  growth  oriented  hands  on 
manager  with  2-4  years  experience  in 
all  areas  of  circulation.  The  ideal  can¬ 
didate  will  be  an  aggressive,  take 
charge  person  with  a  desire  to  suc¬ 
ceed.  A(I  replies  held  in  strictest  con¬ 
fidence.  Send  cover  letter,  resume  and 
salary  history  to  Box  07687,  Editor  & 
Publisher. 


E&P*s  Classified 
■ . »  < 


Send  resume,  references,  salary  history 
to  Box  07686,  Editor  &  Publisher. 


The  industry's  meeting  place. 
(212)  675*4380 
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_ CONTROLLER _ 

CONTROLLER 

Family-owned  New  England  daily 
newspaper  seeks  a  qualified  individual 
to  step  into  a  turn  around  situation. 
Candidates  must  have  broad  know¬ 
ledge  in  all  phases  of  accounting,  staff 
supervision,  budgeting,  data  pro¬ 
cessing  and  benefit  administration. 

The  successful  candidate  will  work 
closely  with  the  publisher  in  the  plan¬ 
ning,  management,  and  operation  of 
the  newspaper.  Requirements  include  a 
B.S.  in  Accounting,  a  minimum  of  five 
years  of  accounting  and  supervisory 
experience,  and  a  strong  bockground 
in  PCs. 

Send  resume  and  salary  history  to 
Daily  Evening  Item,  Personnel  Office, 
P.O.  Box  951 ,  Lynn,  MA  01 903. 

DATA  PROGRAMMING 

SI!  SYSTEMS  COORDINATOR 

Assists  in  coordinating  and  overseeing 
doily  operation  of  an  SI!  editorial 
system  and  participates  in  planning  for 
changes  and  future  development. 
Desired  qualifications  include  four  year 
degree,  with  newsroom  and  systems 
coordinator  experience.  Pre- 
Employment  drug  screening.  Candi¬ 
dates  please  send  resume  and  salary 
requirements  to: 

Employment  Box  #5254 

c/o  The  Charlotte  Observer 

P.O.  Box  32723 

Charlotte,  NC  28232-2723 
EOE 

DOCUMENTATION  TECHNOLOGY 

TEXAS  INSTRUMENTS  in  Dallas,  TX  is 
looking  for  a  Documentation 
Technology  Manager.  The  objective  of 
this  job  is  to  enhance  the  docu¬ 
mentation  products  of  the  Calculator 
Business.  The  documentation  products 
ore  user  guides  for  products,  help  files 
for  computer  software  and  application 
booklets.  Required  skills  include  Word 
6.0,  other  desktop  publishing  software, 
information  design,  writing  and  editing 
of  consumer  documentation,  ond  famifi 
iarity  with  publishing  and  printing 
books  and  graphic  material  to  the  pub¬ 
lic.  Experience  in  the  preparation  of 
material  for  language  translation  and 
coordination  with  language  translation 
companies  is  also  required.  A 
bachelor's  degree  is  required,  pre¬ 
ferably  in  English  or  journalism.  Tl 
offers  excellent  benefits  and  com¬ 
petitive  salaries.  Please  mail  your 
resume  to  Texas  Instruments,  Attn:  Jana 
Secrest,  P.O.  Box  6102,  MS  3209, 
Temple,  TX  76503  or  fax  to  (817) 
774-6763  (please  set  to  fine  print).  Tl 
is  an  Equal  Opportunity  Employer. 

M/F/D/V 

EDITORIAL 

A  CONTENT-DRIVEN,  mid  size  daily 
in  competitive  New  York  area  market 
seeks  an  assistant  city  editor  with  man¬ 
agement  experience  to  help  guide  and 
direct  a  predominately  young,  talented 
and  hungry  staff.  Salary:  low  30s. 

Send  inquiries  to  David  Holmberg,  city 
editor.  North  Jersey  Herald  &  News, 
988  Main  Ave.,  Passaic,  NJ  07055. 


HELP  WANTED 


EDfTORlAL 


ADVENTURES  IN  PARADISE 

Hawaii's  largest  newspaper  is  looking 
for  talented  journalists  to  fill  tfie  follow¬ 
ing  positions: 

••  CITY  DESK  REPORTER  -  Experi¬ 
enced  reporter  who  can  juggle  both 
breaking  news  and  enterprise  report¬ 
ing.  Five  years  of  solid  daily  newspa¬ 
per  experience  preferred. 

••  BUSINESS  REPORTER  -  Experi¬ 
enced  reporter  who  can  handle  a  vari¬ 
ety  of  business  topics.  Five  years  of 
solid  daily  newspaper  experience  pre¬ 
ferred. 

**  PHOTOGRAPHER  --  Experienced 
shooter  who  can  handle  spot  news, 
sports,  and  features.  Must  also  be  able 
to  develop  photo  stories  and  experi¬ 
enced  with  color.  Minimum  of  three 
years  photo  experience  required. 

If  you  think  you're  right  for  any  of 
these  jobs,  contact: 

John  Hollon 
Executive  Editor 
The  Honolulu  Acfvertiser 
P.O.  Box  31 10 
Honolulu,  HI  96802 

The  Honolulu  Advertiser  is  a  Gannett 
newspaper,  and  an  Equal  Opportunity 
Employer  committed  to  diversity  in  the 
workplace. 


ASSISTANT  EDITORS 

New  Times  is  looking  for  writer-editors 
to  fill  immediate  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Miami  and  Houston. 

The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to  edit 
reviews,  news  and  feature  material. 
(Phoenix  applicants  need  a  solid  back¬ 
ground  in  the  arts;  Houston  applicants 
should  be  news-oriented.)  We  want 
editors  who  can  craft  a  compelling  nar¬ 
rative,  work  well  with  writers  and  help 
us  maintain  the  high  quality  of  our 
publications. 

Qualified  applicants  will  have  at  least 
two  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  are  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  test. 

Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

No  phone  calls,  please. 


EDITORIAL 


SEE  THE  SITES!! 
PLACE  AN  AD  ON  THE 
E&P  WEB  SITE 
CALL  (212)  675-4380 
http://www.mediainfo.coin/edpub 


ASSISTANT  CITY  EDITOR:  The  Las 
Vegas  Review-Journal,  a  153,800 
daily,  is  seeking  candidates  for  an 
assistant  city  editor  position.  The 
journalist  we  select  will  have  strong 
reporting  and  editing  experience,  pre¬ 
ferably  In  a  supervisory  capacity,  and 
will  be  able  to  work  well  with  people. 
Send  resumes  and  work  somples  to 
Charles  Zobell.  managing  editor.  Las 
Vegas  Review-Journal,  P.O.  Box  70, 
Las  Vegas,  NV  891  25.  Pre¬ 
employment  drug  test  required.  An 
Equal  Opportunity  Employer. 


Are  You  Ready  to 
Move  Up  to  America's  Best? 
MANAGING  EDITOR 
ASSOCIATE  EDITOR 

Legendary,  iconoclastic  men's  maga¬ 
zine  is  looking  for  two  candidates  with 
proven  editorial  talent  who  are  ready 
to  advance  to  America's  best. 

MANAGING  EDITOR:  Must  have  at 
least  four  years'  experience  as  a 
hands-on  editor  and  embody  all  the 
qualities  of  our  Associate  Editor;  plus 
be  a  quick  copy  doctor,  have  great 
board-reading  skills  and  be  successful 
with  problem  solving  and  deadlines. 

ASSOCIATE  EDITOR:  Two  years  pub¬ 
lication  experience;  must  be  a  fast, 
engaging  writer  with  fresh,  impactful 
;  ideas,  hardhitting,  socially  relevcnt, 
j  irreverent  and  funny;  needs  to  execute 
:  from  concept  to  completion,  must  think 
I  visually,  as  well  as  verbally,  be  fluent 
j  in  contemporary  and  be  comfortable 
I  working  with  graphic  sexual  themes. 

:  Opportunities  to  advance  are  here! 
:  Send  resume  and  publication  samples 

I  *°' 

:  Human  Resources-E 

i  P.O.  17719-3719 

i  Beverly  Hills,  CA  90209-371 9 
I  or  Fax  to  (213)  651-1 148 


ASSOCIATE  EDITOR 

Associate  editor  and  freelance  writers 
sought  by  America's  leading  cycling 
magazine.  Pennsylvania-based  staff 
position  requires  excellent  writing  and 
editing  skills,  plus  cycling  background. 
Knowledge  or  touring  and  apparel  a 
plus.  Also,  assignments  are  available 
for  freelancers  who  can  write  with 
passion  about  our  sport.  Convince  us 
you  have  what  it  takes  to  moke  a  great 
magazine  even  better. 

Rodale  Press  offers  a  pleasant 
employee-oriented  working  environ¬ 
ment,  competitive  salaries,  a  compre¬ 
hensive  benefits  package  including 
401  (k),  gym/health  club  facilities,  edu¬ 
cational  assistance,  and  day  care  cen¬ 
ter.  If  you'd  like  to  become  part  of  our 
team,  please  forward  resume  and  clips 
to: 

Personnel  Dept.  (EP-AEBI) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 
EOE 
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ASSISTANT  MANAQNG  EDITOR 
Looking  for  an  opportunity  to  nrKike  the 
most  of  your  two  years  as  a  features 
origination  editor?  We  offer  the 
chance  to  get  in  on  the  grournl  floor  of 
a  tv-focused  entertainment  syndicate. 
This  position  offers  plenty  of  nands-on 
experience  with  national  exposure  in  a 
creative  environment.  We  offer  an 
excellent  benefits  package  and  com¬ 
petitive  salary.  Send  resume  and  clips 
to:  TV  Data,  Attn:  Human  Resources, 
Northway  Plaza,  Queensbury,  NY 
12804. 


BUSINESS  EDITOR 
FOR  THE  2 1ST  CENTURY 

The  News  &  Observer,  a  200,000- 
Sunday  circulation  paper  in  North 
Carolina's  capital  city,  needs  an  expe¬ 
rienced  editor  who  can  shape  our  busi¬ 
ness  coverage  for  today's  and  tomor¬ 
row's  audience.  That  audience 
includes  anyone  who  has  money  to 
spend  or  a  product  to  sell  and  anyone 
who  has  a  business  to  run  or  a  job  to 
keep.  Send  resume  and  clips  to  Mike 
Yopp,  managing  editor/daily.  The 
News  &  Observer,  215  S.  McDowell 
Street,  Raleigh,  NC  27602  by  April  1 . 


BUSINESS  EDITOR 

To  lead  a  vigorous  business  section  on 
a  growing  midsize  paper  in  its  own 
market.  Must  have  a  vision  for  devel¬ 
oping  quality,  relevant  copy,  strong  cov¬ 
erage  and  attractive  presentation. 
Energy,  ownership,  experience  and  an 
ability  to  lead  the  staff  are  key  qualities 
being  sought.  The  paper  regards 
economic  news  as  a  significant 
opportunity  for  readership. 

Send  letter,  resume  and  list  of  references 
to  Box  07693,  Editor  &  Publisher. 


EDfTORlAL 
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BUSINESS  EDITOR 

You've  excelled  as  a  business  reporter. 
You've  helped  shape  a  daily  business 
section  as  an  editor.  Now  you're  look¬ 
ing  for  a  new  challenge.  Give  us  a  call. 
THE  SAN  DIEGO  UNION-TRIBUNE, 
California's  third-largest  at  380,000 
daily  and  450,000  Sunday,  is  seeking 
an  editor  to  join  our  two  business 
editor  team  and  help  lead  a  motivated 
15-member  staff,  ^uthern  California 
experience  a  plus.  For  more  details, 
call  Steve  Prosinski,  senior  editor  for 
business  and  sports,  at  (619)  293- 
1303. 


BUSINESS  WRITERS 

Crain's  Detroit  Business  is  looking  for 
aggressive,  experienced  reporters  to 
cover  one  of  the  nation's  lorgest  busi¬ 
ness  communities.  A  part  of  the  Crain 
Communications,  Inc.  family  of  presti¬ 
gious  business  weeklies,  CDB  covers 
the  gamut  of  business  in  the  Detroit 
area  except  for  auto  manufacturing. 
Excellent  working  conditions  and 
salaries  are  commensurate  with 
abilities.  Several  years  of  business  vvrit- 
ing  experience  at  a  daily  or  weekly 
publication  preferred.  Send  resume 
and  clips  to: 

Cindy  Goodaker,  Executive  Editor 
Crain's  Detroit  Business 
1 400  Woodbridge 
Detroit,  Ml  48207-31 87 
EOE/M/F/D/V 


COPY  EDITOR 

The  Albuquerque  Tribune,  an  after¬ 
noon  doily,  wants  an  ardent  wordsmith 
with  at  least  three  years'  experience 
An  ability  to  design  with  QuarkXPress 
will  add  to  your  appeal.  Send  resume 
and  clips  to  David  Carillo,  team 
leader,  design/edit  team.  The  Albu¬ 
querque  Tribune,  7777  Jefferson  NE, 
Albuquerque,  NM  87109. 
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Southern  Poverty  Law  Center 


IkJLJ 


Editor/Writer 

Experienced  journalist  needed  to  write  and  edit  quarterly  publi¬ 
cation  and  special  reports  for  Klanwatch,  a  project  of  the 
Southern  Poverty  Law  Center,  that  provides  police  and  human 
relations  agencies  with  information  on  hate  crime  and  white 
supremacist  activities.  Duties  include  writing  articles  and  special 
reports,  planning  publications,  making  story  assignments,  editing 
news  and  feature  articles,  and  managing  production  process.  This 
is  a  full-time,  permanent  position  that  would  require  relocating  to 
Montgomery,  Alabama.  Excellent  benefits  and  salary  commensu¬ 
rate  with  experience.  Strong  writing  and  editing  experience 
required.  Send  writing  and  publication  samples  and  resume  to: 
Joe  Roy,  The  Southern  Poverty  Law  Center;  400  Washington 
Avenue;  Montgomery,  AL  36104. 

The  Southern  Poverty  Law  Center 
and  is  an  equal  opportunity  employer. 


HELP  WANTED 
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CHIEF  COPY  EDITOR 
The  Antelope  Valley  Press,  one  of  Cali¬ 
fornia's  fastest  growing  newspapers, 
seeks  a  copy  chief  to  lead  its  six-persan 
copy  desk.  Speed,  accuracy,  assertive¬ 
ness  and  management  ability  are  key. 
We'd  like  to  hear  from  you  if  you  can 
spot  holes  and  fix  them,  edit  tightly  and 
quickly,  write  crisp,  compelling 
headlines,  coax  the  paper  aff  floor  on 
time,  and  lead,  inspire  and  caach  a 
talented  staff.  B.A.  degree  with  three 
years  reporting  experience,  no  less 
than  four  years  copy  desk,  at  least  one 
year  as  a  supervisor.  Please,  no  phone 
calls.  Send  resumes  to  Antelope  Valley 
Press,  P.O.  Box  880,  REPLY  BOX  122, 
Palm^le,  CA  93590. 


COPY  DESK  EDITOR 
(with  pagination  experience) 


Medium-sized  Northwestern  Pennsyl¬ 
vania  AM  seeking  well-trained  Capy 
Editor  for  extremely  aggressive 
editorial  staff  that  consistently  produces 
large  amounts  of  quality  copy  resulting 
in  a  growing  market  share  and  pro¬ 
fessional  awards. 


Successful  candidate  will  possess: 

•A  bachelor's  degree  in  Journalism, 
English  or  Liberal  Arts. 

•3  to  5  years  copy  editing,  on  medium 
to  large  daily  preferred. 

•Computer  skills;  Experience  with 
pagination  oriented-computer  soft¬ 
ware,  and  ability  to  layout  art  and 
design  pages  through  the  LeafDesk, 
QuarkXPress,  Pagemaker  or  similar 
programs. 

•Sharp  communications  skills,  with  the 
ability  to  work  effectively  and  efficiently 
under  deadlines. 


Excellent  career  oppartunity  offering 
competitive  wage  and  fringe  benefit 
package.  No  phone  colls.  Send  your 
confidential  resume,  including  work 
history,  clips  and  pagination  or  design 
examples  to:  Times  Publishing  Com¬ 
pany,  205  West  1 2th  Street,  Erie,  PA 
16534,  Attn:  Human  Resources 
Department  (CDE).  EOE 


COPY  EDITOR  -  NEWS,  SPORTS 
Help  make  our  newspaper  sparkle:  The 
Fayetteville  Observer-Times,  a  75,000- 
circulation  daily  in  southeastern  North 
Carolina,  needs  strong  copy  editors/ 
page  designers  for  its  news  desk  and 
sports  desk.  We  value  tight  editing, 
crisp  headlines  and  compelling  layouts. 
Let  us  know  if  you're  interested  in  join¬ 
ing  our  team.  Send  resume,  clips  and 
references  to  John  Holmes,  personnel 
director,  P.O.  Box  849,  Fayetteville, 
NC  28302. 


COPY  EDITOR  -  Anticipated  opening 
at  our  award-winning,  1 5,000  circula¬ 
tion  daily  in  Eastern  North  Carolina. 
Looking  for  a  word  wizard  intimately 
familiar  with  AP  style  who  can  help 
bring  the  words  of  a  young,  eager  staff 
to  life.  Some  layout  involved.  Send 
clips,  resume  and  references  to;  Rick 
Thomason,  editor.  The  Free  Press,  P.O. 
Box  21 9,  Kinston,  NC  28501 . 


EDITORIAL 


COPY  EDITOR 


The  Hamilton  Journal-News  (28,000 
AM,  7  days)  seeks  skilled,  enthusiastic 
copy  edilor/page  designer  to  work  on 
daily  and  2  weeklies.  Night  shift,  may 
include  weekends. 


The  successful  candidate,  to  join  8- 
member  desk,  can  write  crisp,  accurate 
headlines,  package  stories,  work  under 
pressure,  and  anticipate  what  needs  to 
be  done  instead  of  waiting  to  be  told. 
Pagination  experience  ond  knowledge 
of  QuarkXPress  a  plus.  Advancement 
possibilities  into  management,  depend¬ 
ing  on  skill  level. 


Applicants  shauld  send  cover  letter, 
resume  and  samples  of  work  to  Editor 
Tammy  Romsdell,  Journal-News,  228 
Caurt  Street,  Hamilton,  OH  4501 1 . 


EDITOR  for  well-established  weekly  in 
farm-ranch  country,  near  mountains, 
blue  riljbon  traut  stream,  hunting.  Out¬ 
door  recreation  opportunities  abound. 
Send  resume  by  March  15  to  Jim 
Moore,  publisher.  News  Montana, 
Inc.,  P.O.  Box  309,  Red  Lodge,  MT 
59068. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-I-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


EDITORS 

The  Reporter,  Lebanon,  IN,  needs  on 
energetic  pro  with  managerial  skills  to 
run  a  mcxJern  daily  newsroom.  Position 
available  immediately.  Managing 
Editar  candidate  must  have  people 
skills  and  managing  experience.  Send 
resume,  cover  letter  and  published  sam- 
ples  to  Michael  Mossman,  The 
Reporter,  P.O.  Box  1 1 00,  Lebanon,  IN 
46052. 


EDITOR 


15,000  circ.,  6-day  AM  paper  in 
beautiful  coastal  Port  Angeles,  Wash¬ 
ington  needs  energetic,  creative,  editor 
whose  priorities  are  improving  content 
and  becoming  part  of  the  community. 
Previous  leadership  role  in  a  newsroom 
or  news  department  required.  Send 
resume  and  cover  letter  to  Box  07685, 
Editor  &  Publisher. 

EOE 


EXECUTIVE  SPORTS  EDITOR:  Experi¬ 
enced  editor/writer  needed  to  lead  a 
hardworking  sports  staff  that  cavers 
everything  from  recreation  to  Division  I 
to  football,  basketball  and  hockey. 
We're  looking  for  someone  who  can 
combine  attention  to  detail  with  verbal 
and  visual  flair  through  hands-on  edit¬ 
ing  and  design.  Background  in  mon- 
agement,  computer  graphics  and 
pagination  helpful.  Send  cover  letter, 
resume  and  work  samples  to  Bert 
Gault,  assistant  managing  editor, 
Watertown  Daily  Times,  260  Washing¬ 
ton  Street,  Watertown,  NY  13601. 
Application  deadline  is  March  8. 


Advertisers  who  want  only  local  applicants  for  their  ads 
should  consult  our  Zone  map  on  page  55 


EDITORIAL 
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EXPERIENCED  REPORTER 
The  Utica,  NY,  Observer-Dispatch,  a 
52,000  AM  Gannett  daily  near  the 
picturesque  Adirondacks,  is  seeking  an 
aggressive  and  passionate  reporter  to 
dig  up  hard-hitting  and  revealing 
stories.  At  least  three  years  of  daily 
experience  is  a  must;  computer- 
assisted  reporting  knowledge  is  a  plus. 
Send  six  examples  of  stories  that  show 
you're  a  "junkyard  dog"  (no  meeting  cov¬ 
erage  or  fluffy  features,  please)  to  Rick 
Jensen,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501.  We 
value  diversity. 


FREELANCE  WRITERS  needed  in  Zones 
1-5.  Minimum  two  years  experience 
writing  business  features.  Familiarity 
with  heavy  construction  a  plus.  Send  let¬ 
ter,  resume,  clips  to  Beth  Baker,  Con¬ 
struction  Equipment  Guide,  P.O.  Box 
1 56,  Glenside,  PA  1 9038-01 56. 


FREELANCERS 

Freelance  sportswriters  wanted  for  tv- 
focused  Olympic  feature  stories  that 
will  receive  national  exposure  in  most 
of  the  country's  newspapers  and 
electronic  media.  Send  resume  and 
clips  to:  TV  Data,  Attn:  Human 
Resources,  Northway  Plaza, 
Queensbury,  NY  1 2804. 


IDAHO'S  Best  Weekly  needs  general 
assignment  reporter.  Experience 
required.  Send  resume  and  clips  ta 
Dan  Gorham,  Box  988,  Hailey,  ID 
83333. 


IF  YOU  KNOW  THE  DIFFERENCE 
between  CRP  and  CPR,  we  have  a  job 
for  you.  AGWEEK  magazine,  a  weekly 
agriculture  publication  with  a  circula¬ 
tion  of  25,000  throughout  the  Dakotas, 
Minnesota,  Montana  and  Canada,  has 
two  openings  for  agricultural 
journalists.  Interested  parties  may  send 
letter  of  application,  resume  and  clips 
to  Julie  Copeland,  editor,  AGWEEK, 
P.O.  Box  6008,  Grand  Forks,  ND 
58206-6008  or  call  (701 )  780-1243. 


MANAGING  EDITOR 
Rapidly  growing  9,000  circ.  paid 
weekly  newspaper  on  central  New 
Jersey  coast  seeks  an  experienced  local 
news  professional.  Immediate  opening 
for  the  right  person  to  lead  our 
excellent  staff  and  write  as  well.  Con¬ 
tact  Jim  Manser,  publisher.  The  Coast 
Star,  (908)  223-0076. 


MANAGING  EDITOR:  Independently 
owned  newspaper  10,000  circ.,  in 
beautiful  area  of  Zone  2,  looking  for 
an  experienced  Managing  Editor. 
Daily  responsibility  for  the  news  con¬ 
tent,  management  af  newsroam  staff 
and  community  relations. 


Apply  if  you  possess  the  following 
qualifications: 


Superior  news  judgment,  management 
experience,  editing  skills,  ability  to 
train  writers,  assignment  and  news 
planning  skill,  ability  to  plan  content 
for  new  media,  effective  communica¬ 
tion  skills.  Reply  with  resume  to  Box  7604, 
Editor  &  Publisher. 


Don't  let  me  hear  you  say  life's  taking 
you  no  where. 

David  Bowie 


_ EDITORIAL _ 

EXECUTIVE  EDITOR 

We  are  currently  seeking  an  Executive 
Editor  with  strong  news  and  graphics 
background  to  lead  a  news  staff  of  20, 
producing  Washington  state's  top  two 
community  newspapers  in  suburban 
Seattle.  Direct  reports  include  2  editors, 
three  photographers,  and  two 
paginators.  Also  responsible  for 
managing  content  and  design  into 
niche  publications.  Strong  leadership, 
graphics,  writing  and  design  skills  are 
a  must.  Community  involvement 
critical.  Non-smoking  environment. 
EEO.  Submit  resume  with  salary  history 
and  requirements,  references,  and 
work  examples  to:  Community  News 
Group,  Human  Resaurces  Manager, 
ME,  P.O.  Box  481  19,  Burlen,  WA 
98148. 


NEWS  EDITOR  for  Catholic  weekly 
(circ.  117,000)  in  northeast.  Joo 
includes  reporting  and  writing, 
supervising  reporters,  copy  editing, 
organization.  Requirements:  bachelor's 
degree,  newspaper  experience,  knaw- 
ledge  af  Catholic  Church.  Send  resume 
and  clips  to  Editor,  The  Long  Island 
Cathalic,  P.O.  Box  9009,  Rockville 
Centre,  NY  11571-9009. 


Notional  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  $39,  1 3  issues  for  $89. 


POLITICS  WRITER 

Chicago-area  daily  in  extremely  com¬ 
petitive  territory  seeks  experienced 
reporter  to  cover  politics  and  major 
state  and  regional  public  policy  issues. 
As  the  Democratic  National  Conven¬ 
tion  approaches  and  power  shifts  from 
the  federal  to  the  state  government, 
and  from  the  inner  cities  to  the  sub¬ 
urbs,  the  politics  writer  we  seek  will 
need  to  cut  through  the  rhetoric  and 
"spin"  to  exploin  complex  events, 
spotlight  new  political  alliances  and 
loyalties,  and  pinpoint  winners  and 
losers  -  and  what  that  means.  Candi¬ 
dates  should  have  a  minimum  of  five 
years  of  daily  newspaper  experience 
covering  politics  and  issues,  and  must 
be  able  to  demonstrate  a  histary  of 
enterprise,  fine  writing,  political 
acumen,  and  keen  competitive 
instincts.  Apply  to:  Douglas  Williams, 
c/o  Daily  Southtown,  5959  Sauth 
Harlem  Ave.,  Chicago,  IL  60638. 

REPORTER  FOR  19,000-circulation  PM 
daily  in  Oregon's  Rogue  Valley.  Natu¬ 
ral  resources/environment  beat  with 
some  general  assignment.  Send  cover 
letter,  resume  and  clips  to  Dennis 
Roler,  Doily  Courier,  P.O.  Box  1 468, 
Grants  Pass,  OR  97526  by  March  8. 

REPORTER:  Daily  Indiana  newspaper 
with  5,500  circulation  needs  college 
graduate  with  reporting,  photography 
and  editing  skills.  Some  experience 
helpful.  Send  responses  to  Box  07696, 
Editor  &  Publisher. 


SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  &  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  Is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

Editor^ 

PUBLISHER 

1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 


EDITORIAL 


REPORTER 

European  Stars  and  Stripes,  a  50,000- 
dailv  based  in  Darmstadt,  Germany 
seeks  an  experienced  reporter 
(minimum  5  years  with  daily  newspa¬ 
per)  to  cover  the  U.S.  military  com¬ 
munity  in  Europe.  Opening  is  in  our 
Naples,  Italy  bureau.  Must  be  versatile, 
willing  to  travel.  Compensation 
package  of  at  least  $45,000  includes 
salary  and  tax-free  housing  allowance. 
Round-trip  relocation  expenses  paid. 
Fax  or  mail  resume,  cover  letter,  clips 
to  Editor  at  01 1  -  49  -  61 55  -  601 395  or 
Box  42,  The  Stars  and  Stripes,  APO  AE 
0921 1 .  We  are  an  equal  opportunity 
employer.  Applications  must  be 
receivea  by  Marcn  1 0. 


REPORTERS  -  Two  beats  open  now.  No 
experience?  No  problem.  Bring  a 
strong  work  ethic  and  solid  writing/ 
reporting  skills.  We'll  help  you  excel  in 
Eastern  North  Carolina  at  an  award¬ 
winning,  15,000  circulation  afternoon 
daily.  Send  resume,  clips  and 
references  to:  Rick  Thomason,  editor. 
The  Free  Press,  P.O.  Box  129,  Kinston, 
NC  28501. 


REPORTERS  needed  for  top-notch  after¬ 
noon  daily  in  beautiful  Finger  Lakes 
region.  We're  looking  to  update  our 
file  of  resumes  for  possible  openings 
on  the  horizon.  Seeking  skilled  writers/ 
aggressive  reporters  locking  to  launch 
career,  or  savvy  vets  looking  for  quality 
of  life.  Send  resume,  clips  and 
references  to  Bob  Matson,  The  Daily 
Messenger,  73  Buffalo  St.,  Canan¬ 
daigua,  NY  1 4424. 


REPORTERS 

Do  you  want  to  work  for  a  newspaper 
that  consistently  wins  awards  for  news 
writing,  public  service,  investigative 
and  enterprise  reporting?  Would  you 
like  to  be  challenged  to  produce  qual¬ 
ity  work  while  making  a  difference  in 
your  beat?  If  so,  and  you  have  the 
daily  experience  and  talent,  we'd  like 
to  hear  from  you.  We  are  The 
Mercury,  a  Pulitzer  Prize-winning 
30,000  daily  and  Sunday  in  Pottslown, 
PA.  Our  newspaper  stands  for  quality 
writing  and  for  hard-hitting  jouimalism. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 


If  you  understood  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  doily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  vrant  to  hear  from.  you. 
There  are  immediate  openings  for 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SEEKING  A  UFESTYLE  Page  Designer/ 
Copy  Editor  who  could  write  an 
occasional  feature.  Also  seeking 
reporter  for  a  county  beat.  Circulation 
35,000  daily,  44,000  Sunday.  Located 
near  Big  Ter.  university.  Send  cover  let¬ 
ter,  resume  and  samples  to  Executive 
Editor  Linda  White,  P.O.  Box  2008, 
Altoona,  PA  16603-2008. 


We  are  looking  for  lay-out  copy 
editors  who  have  a  passion  (or  creative 
design  and  a  love  for  the  language, 
including  the  ability  to  write  oright 
headlines  and  edit  tightly.  If  you  can 
marry  these  skills,  we'd  like  to  hear 
from  you.  We  are  looking  for  people 
who  are  QuarkXPress  proficient,  and 
who  understand  how  to  sell  their  pages 
and  stories  to  the  readers  through  eye¬ 
catching  graphics  and  reader¬ 
grabbing  headlines.  We're  interested 
in  your  talent  more  than  your  pedigree. 

We  offer  excellent  pay  and  benefits. 
Please  send  resume,  clips  and  references 
to: 

Walter  L.  Herring 
Editor 

The  Mercury 
24  North  Hanover  Street 
Pottstown,  PA  1 9464 


I  SMALL  OHIO  DAILY  accepting  applica- 
lay-out  copy  i  possible  openings  (mid-  to  late 

Sion  for  creative  i  summer)  for  assistont  editor  and 
the  language,  i  ^PO^'er.  Degrees  required  for  both 
.  ..  T  •  Li  :  slots,  experience  required  tor  editor 

®  •  post.  Ohio,  Midwest  applicants  pre- 

yly  If  you  can  ; 

resume,  sampl  s  and 
d  like  to  hear  I  references  to  Box  07695,  Editor  &  Pub- 
king^for  people  j  |jjher, 

«ll  ihir !  SPORTS  COPY  EDITOR.  Immediate 
srs  through  eye-  I  person  with  strong  design 

1  j  .  ■  skills  and  proven  editing  ability  at  the 
an  rea  er  ;  Bulletin,  a  35,000-circulation 

l/e  re  interested  :  pg  qoO  Sunday)  Gannett  AM  daily  in 

your  pedigree.  |  ggjfgrn  Connecticut.  Edit  copy,  write 
,  ,  ..  i  headlines,  design  pages.  Pagination 

y  and  benefits.  ■  experience  required,  preferably  with 
s  and  references  ■  QuarkXPress.  To  apply,  send  a  letter, 
j  resume,  samples  of  best  work  and  a 
rring  •  week's  worth  of  tearsheets  to  Keith  Fon- 

:  taine,  executive  editor,  Norwich 
iry  j  Bulletin,  66  Franklin  St.,  Norwich,  CT 

'er  Street  ;  06360.  The  Norwich  Bulletin  is  an 

1 9464  •  equal  opportunity  employer. 
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HELP  WANTED 


EDrrORIAL 


MARKETING 


EDITORIAL 


SNL  SECURITIES,  a  rapidly  growing 
financial  publishing  company  in  the 
Blue  Ridge  Mountoins,  is  seeking 
freelance  and  staff  writers  for  its 
investor-oriented  periodicals.  The  ideal 
candidate  has  knowledge  of  and  expe¬ 
rience  writing  on  the  banking  and 
finance  industry,  and  can  take  initiative 
and  flesh  out  a  story. 


If  you  enjoy  working  in  a  challenging, 
fast-paced  environment,  please  send 
resume  and  writing  somples  to:  Vir¬ 
ginia  Needham,  news  editor,  SNL 
Securities,  410  E.  Main  St.,  Charlot¬ 
tesville,  VA  22902.  Fax:  (804)  293- 
0402.  EOE 


SOUTHERN  METROPOLITAN  daily 
seeks  an  experienced  writer  to  cover 
transportation  and  technology.  We're 
a  locally  owned  afternoon  paper  that 
emphasizes  business  news.  Job  open¬ 
ing  focuses  on  covering  nearby  major 
automakers,  airlines  and  trucking  com¬ 
panies,  along  with  reporting  on  on-line 
commerce  and  writing  an  occasional 
technology  column.  Candidate  should 
have  a  passion  for  the  beats.  Send 
resume  and  five  clips  to  Tim  Tanton, 
Nashville  Banner,  1100  Broadway, 
Nashville,  TN  37203. 


SPORTS  EDITOR 

Family-owned  (12,000  circ.)  daily 
newspaper  seeks  an  outstanding  can¬ 
didate  for  Sports  Editor.  Applicant 
must  be  a  team  player,  very  strong  in 
covering  local  sports,  a  solid  writer, 
willing  to  work  with  other  newspaper 
departments,  involved  in  community 
activities.  Layout,  design  and  pagina¬ 
tion  experience  helpful.  Applicant 
shauld  be  an  excellent  motivatar, 
teacher,  and  possess  excellent  people 
skills.  Send  cover  letter,  resume,  salary 
and  samples  of  sports  section  to  Box 
07678,  Editor  &  Publisher. 


SPORTS  EDITOR 

A  six-day  circulation  newspaper  seeks 
editor  to  cover  community  sports. 
Duties  on  this  one-person  desk  also 
include  editing  Associated  Press  copy 
and  paginating  pages.  Opportunities 
available  in  television  reporting.  Expe¬ 
rience  on  a  weekly  or  a  college  news¬ 
paper  preferred.  Please  send  resume 
and  clips  to  Belinda  Chase,  Ketchikan 
Daily  News,  P.O.  Box  7900,  Ketch- 
kan,  AK  99901 . 


SUNDAY  EDITOR:  Experienced, 
aggressive,  creative  editor  needed  to 
oversee  Sunday  feature  (entertainment, 
lifestyles  and  leisure,  business)  and  com¬ 
mentary  sections.  Background  in  edit¬ 
ing  and  design  and  in  working  with 
reporters  mandatory;  experience  with 
computer  graphics  and  pagination 
helpful.  Send  cover  letter,  resume  and 
work  samples  to  John  B,  Johnson,  Jr., 
managing  editor,  Watertown  Daily 
Times,  260  Washington  Street, 
Watertown,  NY  13601.  Application 
deadline  is  March  8. 


EDITORIAL 


THE  BRYAN-COLLEGE  STATION 
EAGLE,  a  division  of  the  A.H.  Belo 
Corp.,  and  the  daily  newspaper  for  the 
hometown  of  Texas  A&M  University, 
seeks  an  assistant  city  editor  and  adept 
copy  editcs.  Help  us  become  the  best 
publication  (or  our  size  in  the  Lone  Star 
State.  Successful  copy  editor  candi¬ 
dates  will  have  superior  spelling,  style 
and  grammar  skills  and  a  love  for  the 
language  and  newspapering.  Appli¬ 
cants  must  be  camfortable  with  cam- 
puters  and  technology:  The  Eagle  copy 
desk  works  with  Macintosh  programs 
(QuarkXPress,  Freehand,  etc.)  and 
IBM-campatible  editing  systems.  We 
also  are  seeking  an  assistant  city  editor 
to  help  us  guide  our  reporters  to  even 
more  excellence.  Individual  will  need  a 
keen  nose  (or  news,  solid,  story¬ 
polishing  abilities,  a  collegial  lead¬ 
ership  ability  and  an  understanding  of 
the  importance  of  art  and  graphic  treat¬ 
ment  for  stories. 


Send  letter,  resume,  clips  and 
references  to:  Bernard  Hunt,  executive 
editor.  The  Bryan-College  Station 
Eagle,  P.O.  Box  3000,  Bryan,  TX 
77805. 


THE  LAS  VEGAS  REVIEW-JOURNAL 
has  an  immediate  opening  for  a  copy 
editor.  Applicants  should  have  three  to 
five  yeors'  experience,  strong  headline 
writing  and  copy  editing  skills,  a  good 
command  of  the  English  language  and 
the  AP  Stylebaok.  Strong  computer 
skills,  especially  Macintosh  and  pagina¬ 
tion  experience,  are  a  plus.  Those 
interested  should  send  resumes, 
references  and  clips  to  Mary  Greeley, 
news  editor.  Las  Vegas  Review-Journal, 
P.O.  Box  70,  Las  Vegas,  NV  89125. 
Pre-employment  drug  testing  required. 
An  Equal  Opportunity  Employer. 


THE  MEXICO  CITY  TIMES  a  recently 
launched  national  daily,  is  looking  for 
a  BUSINESS/ECONOMICS  EDITOR. 


We  offer: 


•An  attractive  salary 
•Challenging  work  (you  will  be  cover¬ 
ing,  at  national  level,  one  of  the 
world's  most  newsworthy  economies). 
•Friendly  office  environment 


We  want: 


•Good  journalistic  experience 
•Sound  knowledge  of  economics  and 
business 

•The  ability  to  read  and  speak  Spanish 


Fax  resume,  and  a  couple  of  clips,  to: 


Ronald  Buchanan 
Managing  Editor 
Fax:  on  (525)  281-3211 
Tel:  01 1  (525)  280-7280 


Unless  one  says  goodbye  to  what  one 
loves,  and  unless  one  travels  to  com¬ 
pletely  new  territories,  one  can  expect 
merely  a  long  wearing  away  of  oneself 
and  an  eventual  extinction. 

Jean  Dubuffet 


SEE  THE  SITES!! 
PLACE  AN  AD  ON  THE 
E&P  WEB  SITE 
CALL  (212)  675-4380 
htqt://www.mediainfo.coin/edpub 
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The  OWENSBORO  MESSENGER- 
INQUIRER,  a  34,000  AM  daily  owned 
by  the  A.H.  Belo  Corp.,  is  seeking  to 
fill  two  positions. 

The  first  is  a  copy  editor.  Strong  design 
and  editing  skills  needed  for  fully 
paginated  paper.  Looking  for  someone 
with  1  -2  years  experience  at  a  daily 
and  at  least  six  months  experience  with 
QuarkXPress.  We  want  someone 
versatile  enough  to  handle  the  front 
page  one  day  and  a  feature  page  the 
next. 

The  second  is  for  a  general  assignment 
reporter.  We're  looxing  for  someone 
with  at  least  1  -2  years  experience  at  a 
daily  with  the  versatility  to  handle  it 
all--spot  news,  government  coverage, 
features  and  short-  and  long-term  pro¬ 
jects.  Successful  applicant  will  be 
enthusiastic,  aggressive  and  have  a 
passion  for  community  journalism. 

Send  resume  and  work  samples  to 
Linda  Heath,  human  resources  depart¬ 
ment,  P.O.  fcx  1480,  Owensboro,  KY 
42302-1480. 


EMPLOYMENT  OPPORTUNITIES 


$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-5189  for  details. 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


INFORMATION  SYSTEMS 


SYSTEMS  EDITOR  --  The  Tampa 
Tribune  is  seeking  a  newsroom  systems 
editor  with  at  least  two  years  of  Sll 
systems  experience.  Actual  Sll  training 
is  highly  desired.  The  ideal  candidate 
should  have  a  working  knowledge  of 
STYL,  Gloss,  LASR,  wire  handling,  font 
modification,  and  any  other  compo¬ 
nents  of  editorial  systems  management. 
Send  resume  to  Kim  Pollard,  systems 
editor.  The  Tampa  Tribune,  P.O.  Box 
191,  Tampa,  FL  33601. 


INTERNSHIPS 


SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement  record! 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1.  Contact  Cnarles  Wheeler,  PAC  418, 
UlS,  Springfield,  IL  62794-9243.  (217) 
786-7494 


MARKETING 


NEWSPAPER  MARKETING  DIREaOR 
Marketing  professional  with  back¬ 
ground  in  community  newspapers 
sought  for  national  association.  Will 
develop  marketing  programs  for  mem¬ 
bers,  assist  in  fund-raising  and  sales 
support.  Background  in  newspaper 
sales,  management  or  circulation 
development  essential.  Strong  writing 
and  presentation  skills  needed.  Fax 
resume  and  salary  requirements  to 
(703)  907-7901,  attn:  Marketing 
search. 


:  We  are  pleased  to  recognize  as  one  of 
;  the  prime  causes  of  the  mutiny  on 
:  board  the  battleship  Potemkin  that 
i  terrible  piece  of  meat. 

The  Surrealists 


MARKETING  DIREaOR 
Morris  Newspaper  Corporation 
Savannah,  GA 

MNC  seeking  Marketing  Director  for 
multi-state  corporation.  Applicant  must 
have  newspaper  experience  and  have 
managed  an  ad  staff.  Must  be  able  to 
direct  corporate-wide  sales  and  market¬ 
ing  efforts  and  assist  ad  directors  at  all 
MNC  locations.  Individual  must  have 
revenue-building  skills  and  knowledge 
of  circulation  promotion  desired.  Posi¬ 
tion  requires  a  well  organized  person 
with  the  ability  ta  energize  and 
motivate  ad  directors.  Person  seeking 
this  position  must  be  able  to 
demonstrate  the  ability  to  develop  and 
implement  revenue  producing  promo¬ 
tions  on  a  market  by  market  basis. 
Ability  to  coordinate  research  and 
interpret  results  a  plus.  Extensive  travel 
required.  Send  resume  with  salary 
requirements  to  Marketing  Director, 
Morris  Newspaper  Corporation,  P.O. 
Box  8167,  Savannah,  GA  31 41 2. 

PHOTOGRAPHY 

PHOTOGRAPHER/WRITER 
Growing  weekly  newspaper  in 
Western  Wyaming  community  with 
exceptional  outdaor  scenery  & 
activities  is  seeking  a  professianal 
photographer  with  reporting  skills  to 
develop  a  photography  department 
and  learn  about  community  journalism. 
Applicants  must  have  some  writing 
experience,  with  primary  education  in 
photography  &  darkroom,  and  must  be 
prepared  to  do  it  ALL.  Send  resumes 
with  photo  tearsheets  &  writing  sam¬ 
ples  with  list  of  references  to  Pinedale 
Roundup,  Janet  Montgomery,  P.O.  Box 
100,  Pinedale,  WY  82941.  NO  TELE¬ 
PHONE  CALLS,  PLEASE!  Applicatians 
will  be  accepted  until  3/15/96. 

PRESSROOM 

PRESS  FOREMAN 

35,000-i-  circulation.  Zone  2  daily  is 
seeking  an  experienced  pressroom 
foreman.  The  successful  applicant  must 
be  able  to  meet  our  quality  standards, 
performance  criteria,  expand  aur  main¬ 
tenance  program,  and  be  well  versed 
in  safety,  and  training.  This  is  a  hands 
on  position  running  and  maintaining  a 
Goss  Urbanite.  Urbanite  experience 
and  3  years  pressroom  management  a 
must.  Interests  candidates  must  submit 
resume  and  salary  requirements  to  Box 
07679,  Editor  &  Publisher.  EOE 

PRESSMAN  with  experience  for  offset 
8  unit  goss  community  Web  press. 
Camera  and  press  experience 
required.  Seven  days  morning  news¬ 
paper  in  Greenville,  Texas.  Call  Albert 
Vaughan  (903)  455-4220. 

PRODUCTION/TECH 

OPERATIONS  DIREQOR 

Central  Maine  Newspapers  has  an 
immediate  opening  for  an  experienced 
leader.  Responsible  for  printing  2  daily 
papers,  the  commercial  printing  opera- 
tian  plus  building  services  and  post 
press.  Hands-on  experience  in  a  team 
ariented  environment.  Quality  and  ser¬ 
vice  orientation  required.  Central 
Maine  is  a  beautiful  enviranment  with 
affordable  hausing  -  40  minutes  fram 
the  coast!  Call,  then  fox  your  resume  to 
(207)  621-5610. 

Nancy  Manes 

Human  Resources  Director 
tel:  (207)621-5740 


CLASSIFIED  ADVERTISING  RATES 

Foreign/Posttlons  Wanted  advertisers  must  pre-pay. 
Effective  January  1. 1996 
UNEADS  POSITIONS  WANTED 

1  week-S8.60  per  line  1  week-S4.30  per  line 

2  weeks-$7.60  per  line,  per  issue.  2  weeks-$3.60  per  line,  per  issue. 

3  weeks-$6.66  per  line,  per  issue.  3  weeks-S3.00  per  line,  per  issue. 

4  weeks-$5.76  per  line,  per  issue.  4  weeks-  $2.75  per  line,  per  issue. 

Add  $  1 0.00  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  an  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $100:  2  to  5  times,  $95 
6  to  13  times,  $90:  14  to  26  times  $85:  27  to  52  times  $80,  8  point  minimum  on 
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1 1  West  19th  street,  NY,  NY  1001 1 .  (212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 

_ ADVERTISING _ j 


EXPERIENCED  AD  DIREaOR 
Need  to  change  your  sales  culture?  Is 
your  soles  department  bored  and  just 
making  the  grade?  Let  me  put  fire  in 
their  bellies  and  the  dynamics  back  in 
your  publication! 

(207)  942-7002 

HANDS-ON,  positive  Retail/Classified 
Manager.  1 2-t-  years  experience  includ¬ 
ing  TMC,  national,  co-op,  sales  train¬ 
ing  and  promotions,  seeks  Director/ 
Management  pasition  at  progressive 
publication  preferably  in  the  Southeast. 
Write  Box  07694,  Editor  &  Publisher. 

CIRCULATION 

PROFESSIONAL  CIRCULATOR  - 


SOUTHWEST  OHIO  freelance  photo¬ 
grapher  and  writer  with  1 2  years'  com¬ 
munity  news  experience  seeks  assign¬ 
ments  or  employment.  My  main  daily 
newspaper  customer  of  10  years 
drastically  cut  'Neighbors'  sections. 

John  Bruning  (513)  866-6830 
2089  Randy  Scott  Drive 
Dayton,  OH  45449.  (Can  relocate.) 

U.S.  ARMY  JOURNALIST,  Winner  of 
eight  awards  as  editor/ writer,  takes  15 
year  retirement  soon.  Creates  delightful 
features  and  centrist  commentaries. 
G.A.  or  military  beat.  Prefer  Zones  4 
or  6.  Greg  (315)  493-9374. 

EDfTORlAL/PRODUCTION 
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SHOP. TALK  AT  THIRTY  •  by  ted  streuli 


A  Salesperson’s  View 
From  The  Buying  Side 


I  FEEL  LIKE  a  traitor.  After  eight 
years  on  the  inside,  I  jumped 
ship;  no  more  groveling  for  spe¬ 
cial  section  revenue,  no  Monday 
morning  sales  meetings  to  pump 
up  the  staff  or  breakfast  mixers  with 
the  Chamber  of  Commerce  crowd. 

Instead,  I’ve  spent  the  past  year  on 
the  other  side  of  the  desk  —  buying  ads 
instead  of  selling  them.There  have  been 
as  many  as  20  salespeople  who  have 
paraded  through 
my  office  in  a  sin¬ 
gle  day,  and  what 
has  struck  me  as 
poignantly  as  a 
Texas  thunderbolt 
is  how  many  bad, 
and  I  mean  truly' 
terrible,  salespieo- 
ple  are  peddling 
white  space. 

Each  time  I’m 
faced  with  an 
alleged  “advertis¬ 
ing  consultant”  or 
“account  execu¬ 
tive”  who  barely 
knows  their  own  rate  card,  I  have  to 
wonder  what  their  manager  would 
think  if  he  were  a  fly  on  the  wall.  How 
much  more  revenue  would  the  average 
newspaper  generate  if  the  sales  force 
—  the  face  of  the  publication  —  was 
better  trained  or  at  least  better  able  to 
put  its  training  into  action? 

Most  of  us  who  have  managed  a  sales 
force  think  our  crew  is  above  the  mum¬ 
bled,  bumbled  presentations  I  endure 
on  a  regular  basis.  I  certainly  believed 
my  salespeople  were  competent.  I  had 
spent  uncountable  hours  teaching  them 
the  nuances  of  designing  a  good  ad, 
selling  campaigns  instead  of  one-time 
insertions,  probing  for  information,  qual¬ 
ifying  the  customer  and  asking  for  the 
sale.  Shock  of  all  shocks,  when  these 
very  same  salespeople  —  the  reps  I  had 
trained  myself  —  came  to  sell  space  to 


After  eight  years  publishing  weeklies 
and  semiweeklies  in  California  and 
Texas,  Streuli  presently  manages  the 
advertising  for  a  group  of  auto  deal¬ 
erships  in  Alvin,  Texas. 


me,  they  were  as  bad  as  the  rest  is 
above. 

I  suspect  that  among  sales  managers 
and  publishers,  we  are  naive.’We  believe 
aU  the  teaching,  training  and  coaching 
has  been  taken  to  heart,  that  it  has  sunk 
in,  that  our  crew  recognizes  the  person¬ 
al  benefits  of  continual  training  and 
improvement. 

In  practice,  in  the  majority  of  cases,  it 
appears  to  have  been  hours  wasted.  I 
suspect  if  most  managers 
spent  eight  hours  behind  my 
desk,  they  would  leave  shak¬ 
ing  their  heads,  wondering 
how  everything  they’ve 
taught  could  lose  so  much  in 
the  translation. 

At  least  40  salespeople  call 
on  me  on  a  regular  basis. 

They  represent  dailies,  week¬ 
lies,  magazines,  radio  stations, 
direct  mail,  billboard  compa¬ 
nies,  some  even  selling  space 
on  the  back  of  grocery  store 
receipts  or  school  book  cov¬ 
ers.  The  problem  is  not 
endemic  to  newspapjers.  Still, 
of  both  the  regular  and  occasional  reps 
who  wait  patiently  to  make  their  pitch, 
there  are  but  two  I  would  want  on  my 
sales  staff. 

My  biggest  complaint,  and  the  one 
most  commonly  shared  with  my  col¬ 
leagues,  is  the  consistent  lack  of  prepa¬ 
ration.  Few  salesp>eople  bother  to  learn 
anything  in  advance  about  the  business 
they  want  to  represent,  nor  do  they 
take  the  time  to  ask. 

When  the  Houston  Post  closed  its 
doors,  I  was  besieged  with  telephone 
calls  suggesting  I  take  the  money  I  was 
sending  in  the  Post  and  use  it  with  their 
very  fine  newspap>er/magazine/radio 
station.  Not  one  had  bothered  to  review 
copies  of  the  Post  to  determine  who 
had  been  advertising;  in  my  case,  we 
hadn’t  run  an  ad  in  the  Post  in  well 
over  a  year.  By  the  eighth  or  ninth  call  I 
started  to  get  sarcastic,  promising  excit¬ 
ed  voices  I’d  not  only  give  them  my 
Post  budget.  I’d  give  them  double  what 
I’d  been  spjending  in  the  Post. 

If  more  advertising  salespeople 
would  take  the  time  to  ask  about  our 


business,  to  allow  me  to  tell  them  what 
my  advertising  plan  is,  they  might  be 
able  to  suggest  a  way  their  product 
would  be  an  asset  to  my  business  and 
my  plan.  It  should  be  obvious  that  it’s 
impossible  to  offer  suggestions  which 
would  help  my  business  if  the  rep 
knows  nothing  about  my  business,  but 
few  seem  to  realize  this  simple  px)int. 

Secondly,  I  would  buy  more  advertis¬ 
ing  from  some  salespjeople  if  they 
would  ask  what  I  want  to  buy  rather 
than  insisting  I  need  to  buy  what  they 
want  to  sell. 

To  date,  only  one  product  has  asked 
what  they  could  create  that  I  would 
want  to  advertise  in.To  their  surprise,  I 
wasn’t  interested  in  editorial  supp)ort. 
Also  to  their  surprise,  I  was  willing  to 
pay  for  higher  quality  paper,  process 
color,  and  better  distribution.  Most 
papers  would  have  operated  on  their 
assumptions:  keep  the  cost  down, 
throw  them  some  editorial  fluff,  don’t 
make  them  commit  to  anything  long 
term  and  it  will  be  easier  to  sell. 

Quite  to  the  contrary.  I’m  willing  to 
spjend  the  money  if  the  program  war¬ 
rants  the  expenditure  much  more  readi¬ 
ly  than  I’ll  throw  money  at  some  half- 
baked,  sloppy  promotion.  My  colleagues 
will  do  the  same. 

Similarly,  I  find  myself  nearly  insulted 
by  some  of  the  prop>osals  laid  on  my 
desk.  One  weekly  I  advertise  heavily  in 
(we’re  their  second  largest  account, 
behind  K-Mart)  has  no  qualms  about 
coming  back  to  the  well  for  everything 
from  Police  Week  sig  pages  to  Back-to- 
School  tabs  and  Newcomer’s  Guides. 

When  “special”  sections  are  a  bi¬ 
weekly  staple,  they  cease  to  be  special. 
Furthermore,  common  sense  should 
dictate  that  a  car  dealer  won’t  sell  any 
cars  in  a  back-to-school  section. 

Yes,  I’ll  buy  the  New  Car  Showcase  in 
September,  and  maybe  the  Summer  Car 
Care  Guide  in  May,  but  don’t  waste  my 
time  telling  me  I’ll  sell  cars  to  the  par¬ 
ents  of  the  seventh-graders  because  my 
logo  appeared  next  to  their  bus  sched¬ 
ule.  Not  only  is  it  annoying,  it 
ruins  the  salesperson’s  credibility. 

Most  salespeople  fail  to  play  to  their 
(See  Shop  Talk  on  page  46) 


How  much  more 
revenue  would 
the  average 
newspaper 
generate  if  the 
sales  force  was 
better  trained  or 
at  least  better 
able  to  put  its 
training  into 
action? 
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“ONE  OF  THE  BEST  VALETS  IN  THE  SOITCEBOOKS  ...  ” 

-\ntcncan  Dcraotjaplik'' 


MARKET  GUIDE  TODAY! 


Exclusive  Market  Ranking  Tables 
U.S.  Newspaper  Markets 
Canadian  Newspaper  Markets 
Comprehensive. Maps  . 

Exclusive  Population,  Income,  Households  and  Farm 
Products  Tables 

Exclusive  Retail  Sales  Census  and  Estimates 

O  Includes  data  for  all  1,694  daily  newspaper  market  cities  in  the  U.S. 
and  Canada,  all  3,141  counties  in  the  U.S. 

O  The  latest  census  figures  and  exclusive  1996  E&P  projections  for  demo¬ 
graphics  and  retail  sales.  ..  * 

O  Quantitative  and  qualitative  data.  " 

Reliable  Forecasts  Give  You  The  Edge! 

The  E&P  Market  Guide  forecasts  demographic  composition  and  rdtail 
sales  with  proven  accuracy.  The  forecasting  model  developed  by  Editor 
,  &  Publisher  is  based  on  an  array  of  economic  indicators  provided  by  the 

Department  of  Commerce,  the  Bureau  of  Economic  Analysis,  state  data 
centers  and  chambers  of  commerce.  Our  econometric  model  uses  91 
variables  to  project  the  years  retail  sales,  income  levels  and  demo¬ 
graphic  composition  of  the  United  States.  The  accuracy  of  forecasting 
in  past  years  has  shown  that  projections  do  not  deviate  more  than  3 
percentage  points  of  the  actual  figures! 


ORDER  TODAY 


Only  $100.  (Ali^o  available  on  CD-ROM  for  $395.  )  To 
order  look  for  the  convenient  ordei’  card  bound  in  this 
issue  of  Editor  &  Publisher.  Or  call  (212)  675-4380. 


J. 

J  J  V. 

-  TIlKfOl'RTUUSTATH 


The  Revenue  Solution  For  HeHspaper 
Internet  Rdvertising. 

The  Internet  Division  of  ClassiFACTS®,  the  expert  in  searchable  classifieds 
for  the  newpaper  industry,  announces  WebCLASS.  WebCLASS  is  an  Internet 
advertising  software  solution  that  delivers  the  revenue  applications  most 
newspapers  are  missing  in  their  current  WWW  business  model. 

In  addition  to  providing  conversion  of  classified  liner  ads  from  legacy 
systems  like  Atex,  SII,  Harris,  et  al,  to  a  searchable  format  for  the  WWW,  the 
WebCLASS  product  line  also  provides  these  new  revenue-generating  applica¬ 
tions: 

•  Conversion  of  classified  and  retail  display  ads  to  searchable  text. 

•  Conversion  of  in-column  advertiser  logos  to  HTML  compatible  images. 

•  Conversion  of  advertising  insertslads  to  searchable  “e-coupons.  ” 

•  Ability  to  interface  with  existing  Internet  classified  networks. 

And,  if  you  want  to  avoid  capital  and  staffing  expenditures,  our  Web 
Services  Bureau  can  create  and  support  your  classified  content  for  a  low 
monthly  fee. 

Whether  you  are  working  with  another  Internet  provider,  a  classifieds 
network,  or  launching  your  own  service,  let  WebCLASS  provide  you  with  the 
software  enhancements  that  will  make  your  Internet  advertising  strategy 
a  revenue-producing  winner. 

For  more  information  about  WebCLASS,  contact  Gene  Tye,  President 
&  CEO  at  gtye@classifacts.com,  or  Donna  Conner,  WebCLASS  Product 
Manager  at  dconner@classifacts.com.  Or  call  303.745.101 1. 

NebCLRSS 


From  The  Internet  Division  Of 
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